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CHAPTER 1 
 
BACKGROUND OF THE STUDY 


 


1.1. INTRODUCTION 


 
 


Tourism has a major potential for a country at our stage of transformation and 


development. It puts value on untouched natural resources and culture. That which was 


undermined or regarded as ordinary, will now be viewed as valuable. “Tourism celebrates 


the birthrights of a nation and has huge a potential for speeding up economic 


empowerment and transformation” (Department Of Environmental Affairs And Tourism, 


2000/2001:5). 


 


George and Rivett-Carnac (2005: 2) indicate that tourism is one of the world’s largest 


industries as more and more people travel in their own countries and abroad. The tourism 


industry consists of many sectors which include tourist attraction points, accommodation, 


transportation, etc.  They further point out that tourism has a positive impact on the 


economy, environment and the socio-cultural part of the industry. These impacts directly 


benefit the development and promotion of tourism. To mention but a few, there are 


common ritual practices and traditional dances that are quite unique, distinct and therefore 


reflect a true heritage and practices of the Venda People. In view of our research focus 


area, the Mphaphuli royal clan offers a unique history which details their roots, power and 


contribution in their territory. Such history, unless revived and spread may suddenly fade 


with no trace. It would be quite beneficial and quite attractive if such information and 


practices could be preserved for tourist exploration 


 


According to George and Rivett-Carnac (2005:152), the main economic benefits are: 


“income generation, development of infrastructure, job creation, and foreign exchange 


income.” The social and cultural benefits include- development of recreational facilities 


and transformation as well as poverty alleviation. Environmental benefits on the other 


hand may include refined environmental scenery, hygiene maintenance of potential tourist 


centres and development of tourist centres to their optimum level.  
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There are few drawbacks that the tourism industry has to contend with. One of the few 


drawbacks affecting a young tourism industry is that there is comparatively little existing 


awareness of the opportunities offered by tourism particularly among previously 


disadvantaged communities. There is still a lack of knowledge and information among 


certain communities of what tourism is all about. It remains important to adequately 


reinforce its importance in everyday life, the opportunities it presents for economic 


empowerment and social empowerment. 


 


1.2 STATEMENT OF THE PROBLEM 


 


Tourism development and promotion in Thulamela Municipality has been a missed 


opportunity. Thulamela Municipality would have been one of the most visited places in 


the Limpopo Province if the process of development and promotion of tourism were 


effected correctly. “Tourism, generally, is largely considered a “white – dominated” 


industry, and thus lacks proper involvement of historically disadvantaged section of our 


society” (Department Of Environmental Affairs And Tourism, 2000/2001:6). 


 


There are many points of attraction in Thulamela Municipality that need to be developed 


and promoted as tourism sectors. Areas such as Mphaphuli Nature Reserve, Phiphidi 


Waterfalls and Botanical Garden are some of the significant tourist areas that may prove to 


be economically viable for the people in the areas. These tourist areas have great potential 


to become significant tourist destinations in Limpopo Province. It is therefore in the 


interest of this study to assess and evaluate the benefits that can be achieved through the 


development and promotion of these three tourism attraction areas. 


 


That is why the research problem in this study can be stated as: 


              To what extent can the development and promotion 


              of tourism be beneficial? 


 


In order to identify the benefits of tourism development and promotion, an investigation 


will be carried out in an attempt to find answers for the problem stated previously. 
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1.3. RESEARCH QUESTIONS 


 


� What will be the impact of developing and promoting tourism on both the 


economic, social and environmental characteristics of Mphaphuli Nature 


Reserve and Phiphidi Waterfalls? 


 


� What are the benefits of developing and promoting such tourism potential 


areas? 


 


1.4. OBJECTIVES OF THE STUDY 


 


The main objectives of the study are provided as follows: 


 


� To survey the benefits of the development and promotion of tourism in Thulamela 


municipality. 


 


� To study the nature and extent of problems that hampers the development and 


promotion of tourism in Thulamela municipality.  


 


� To provide possible mechanism that will contribute in raising awareness for socio-


economic developments of tourism in Thulamela municipality. 


  


1.5. DEFINITION OF TERMS 


 


1.5.1. Tourism 


 


Although the term tourism has been widely defined, this study predominantly focuses on 


activities, events, industries and centres that in unison project a tangible picture of what 


tourism is. Defining the concept, George (2001:17) depicts tourism as the term given to 


the activities that occur when tourists travel. This includes everything starting from 


planning of the trip, travelling to diverse destinations, staying at particular places of 


interest as well as returning from such particular places. 
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Not limited to the above activities tourism also entails all the activities undertaken by 


tourists, the purchase made and the interactions that take place between the hosts and the 


tourists. Tourism stimulates cultural contact, cultural assimilation and this deepens 


curiosity over either party’s heritage, practices, language, rituals, beliefs and way of life.   


 


Expanding the same notion, Middleton (1988) in Burns and Holden (1995:5) depict 


tourism as   any activity concerned with the temporary short term movement of people to 


destinations outside the places they normally live and work, and their activities during 


their stay at these destinations.  In view of this, one notes that tourism is a broad concept 


that almost touches every aspect of life.  


 


1.5.2. Stakeholders 


 


“A person with an interest or concern in something, especially a business”, (Thompson, 


1995:1355). 


 


1.5.3. Development 


 


“This is the dynamic change process defined in terms of bringing out, unfolding what is 


potentially contained in societies”, (Martinussen, 1997:14). 


 


1.5.4. Promotion     


 


“Promotion is about anticipating demand, recognising it, stimulating it and finally 


satisfying it”, (Bennett, 1995:250). 


 


1.5.5. Benefits 


“Advantages.” (Thompson, 1995:120). 


 


1.5.6. Tourist attraction 


 


“Tourist attraction is something interesting or unusual to see or to do”, Ferrario (1981) in 


Bennett (1995:9). 
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1.5.7. Tourism industry 


 


“It can be broadly conceived as representing the sum of those industrial and commercial 


activities producing goods and service wholly or mainly consumed by foreign visitors or 


domestic tourist”, United Nations Conference On Trade And Development (1971). 


 


1.5.8. Infrastructure: 


 


“In its definition, infrastructure includes the sectors of transport, water and sanitation, 


accommodation, communication facilities and supply of electricity.” (Kessides, 1993: 10). 


 


1.6. CHAPTER OUTLINE 


 


1.6.1. CHAPTER 1 


 


Introduction and Background 


 


Tourism development is beneficial to the host communities and the government. This 


research investigates the benefits of tourism development focusing on economic, social 


and environmental sphere of a specific designated area.  


 


1.6.2. CHAPTER 2 


 


Literature Survey 


 


Lea (1988:2) indicates that there is no any other international activity which involves 


critical interplay among economic, social and environmental elements as tourism does. 


Tourism has a vital role in the economic development, as stated by Wahab and Pigram 


(1997:130). Bennett (1995:337) illustrates the social benefits emanating from tourism 


sector. Such benefits are seen in bringing greater understanding between people of 


different cultures contributing to peace. Reiterating the essence of tourism, Cater and 


Lowman (1994:43) acknowledge the potential of the tourism sector to act as a force to 


conserve natural resources. This is also noted in our research focus since there is a 
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measurable commitment to preserve the natural resource like the cycad waterfall and 


natural vegetation.  


 


1.6.3. CHAPTER 3 


 


RESEARCH DESIGN AND METHODOLOGY 


 


This chapter examines the possible techniques and methods to be used in this study. More 


focus is on qualitative design based on observation and interview.  


 


1.6.4. CHAPTER 4 


 


DATA ANALYSIS 


 


This chapter analyses and interpret the data collected. 


 


1.6.5. CHAPTER 5 


 


CONCLUSIONS AND RECOMMENDATIONS 


 


This chapter covers the main findings obtained in the study. It shows the impacts of 


tourism development in the area. Recommendations that will help in future research are 


also stipulated. 


 


1.7. CONCLUSION 


 


This chapter gives an overview of the benefits of the development and promotion of 


tourism. It is also indicated that the development and promotion of tourism can yield 


economic, socio- cultural and environmental benefits specific areas. The statement of the 


problem is clearly stated in this chapter. The researcher also motivates why there is a need 


for the study at the mentioned tourist sectors. The researcher stipulates the research 


questions for the study and also the objectives of the study that must be achieved. Finally, 


the researcher displays the chapter outline of the rest of the thesis. A brief discussion is 


shown on how the thesis will unfold. The next chapter highlights the literature survey 


illustrating opinions and facts on the same topic.  
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CHAPTER 2 


 


LITERATURE SURVEY 


 


2.1. INTRODUCTION 


 


Department of Environmental Affairs And Tourism (2000/2001:6) shows that South 


Africa has a great beauty in its Land. This makes South Africa’s tourism natural. This 


beautiful face is not enough if left as it is in this competitive industry. As such, there 


should be the removal of factors that hinder tourism development. Where necessary the 


tourism sector should be transformed to promote a remarkable and noticeable growth and 


development.   


 


Goeldner et al (2000:33) indicate that: “tourism has a positive impact on the quality of life 


of a nation, a province or a community.” The following are the positive aspects of tourism 


development: Although not limited to this, tourism provides employment opportunities for 


both skilled and unskilled labourers since it is a labour-intensive industry. Tourism 


development increases income and creates increased gross national product. Further more, 


it helps to diversify the economy and spread development. It increases governmental 


revenues.   It improves the quality of life related to a higher level of income and improves 


standards of living. Tourism development justifies environmental protection and 


improvement. Visitors interested in local culture provide employment for artists, 


musicians, and other performing artists, thereby enhancing the cultural heritage. 


 


According to Youell (1996:243), tourism development is the process by which a 


destination area provides facilities and services for visitors, whether on business or at 


leisure as a way of securing economic and social benefits. Cooper et al (1993:3) emphasise 


by saying that the tourism industry is of sufficient economic importance and its impact 


upon economies, environments and societies is important for the subject of tourism to 


deserve academic consideration. Academic consideration would then empower the sector 


with adequate information, expertise, man power and required infrastructural needs of the 


sector.   Unless the sector is thoroughly researched and scrutinised, most potential tourist 


centres would fail to maximise their inherent potential to grow.   
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Hall (1994:151) states that tourism is one of the most important elements in the shaping of 


popular consciousness of places and in determining the creation of social images of those 


places. World Tourism Organisation (1998:28) indicates that if tourism is well developed, 


it can bring forth substantial benefits to local communities.  Tourism is one of the world’s 


largest industries that can bring enormous wealth to the host country, which in some cases 


can be used to help preserve the natural environment. Wahab and Pigram (1997:50) 


indicate that the benefits of tourism can be measured at different levels: National, regional 


or local. They further show that the key benefits of tourism are income and employment 


generation. 


 


Reiterating the benefits associated with tourism, Lea (1988:7) states that there are three 


important benefits of tourism namely economic, social and environmental benefits. These 


include income and jobs from tourist spending, preservation of cultural and natural 


heritage for tourists. Comparatively, there is no other international activity which involves 


such critical interplay among economic, environmental and social elements as tourism” 


(Lea, 1988:2). Williams (1998:69) explains that physical and economic developments are 


the impacts that tourism can exert upon host areas. Considering physical development, one 


notices the aesthetic effect that tourism development has upon the scenery. This also 


includes the hygiene and freshness of the breeze emanating from a well looked after 


tourist centre.  


 


2.2. NATURE AND SCOPE OF TOURISM: BENEFITIATION AND 


       DEVELOPMENT 


 


Elliot (1997:29) says that tourism is an industry or a series of industrial sectors such as 


hotels, restaurants and transport all loosely grouped together providing services for 


tourists. He further says that tourism is an experience from the tourists’ point of view and 


a point of relaxation and pleasure for the host communities. Tourism has the capacity to 


maximise leisure, pleasure and profit.  A well looked after scenery inevitably attracts 


potential visitors and tourists. Locally, there is a need for well looked scenery which may 


provide an option for celebration and relaxation sport.  
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 Keyser (2002:28-29) shows that tourism is the product of a number of source disciplines. 


There are sixteen disciplines from which the study of tourism has evolved. Although not 


limited to this, this study only focuses on three of the disciplines selected for discussion to 


illustrate the benefits of the development and promotion of tourism. The three disciplines 


are: ecological, economical and the sociological discipline. The ecological discipline 


focuses on the environmental impacts; meanwhile the economic and sociological 


dimension focuses on the economic impact and social impact of tourism development and 


promotion respectively.    


 


According to Goeldner et al (2000:25) tourism is a complex phenomenon. Tourism 


models should capture the components of tourism system and the processes and outcomes 


that occur within tourism. Any tourism industry is characterised by its physiography, 


climate, culture and people. People are categorised into residents and tourists. Culture of 


people reflects many dimensions of its past development and its current way of life. 


Goeldner et al (2000:25) further say that culture is a very permanent characteristic of a 


destination, which cannot be changed to promote tourism development.  


 


Goeldner et al (2000: 14) explain how the different stakeholders view tourism. Tourists 


need or seek psychic and physical experiences and satisfactions. Business people see 


tourism as an opportunity to make a profit by supplying goods and services that the 


tourists market demands. Although not limited to this, business opportunities associated 


with tourism developments include the hotel and catering sector, the leisure providers, 


Artists who make pottery, transportation providers, designers who may display their 


artistic creation etc. Politicians in the government view tourism as a wealth factor in the 


economy. They also see it as an instrument or catalyst that could attract foreign currency. 


Lastly, the host community sees tourism as a cultural and employment factor and 


interaction between visitors and residents. In view of this understanding, one notices the 


multi capacities and multi inherent offerings of the tourism sector which need not be 


neglected.  
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 Medlik (1997:6) shows the different forms of tourism. To mention but a few, Medlik 


(1997:6) says there are common interest tourism. This describes visits with a purpose 


significantly shared by the visitor and the visited. There is also cultural tourism which 


refers to trips and visits motivated by cultural interests. Another one is mass tourism. This 


refers to tourism in which large numbers take part. He also mentioned social tourism 


which describes assisted holidays for disadvantaged groups in society. 


 


Youell (1996:243) indicates that the main benefits of tourism development are economic, 


such as wealth creation, increased national income and the creation of jobs. The central 


and local government, as well as commercial companies, see tourism development as a 


way of contributing to the economic prosperity of countries, regions and local areas. It 


also has the potential to offer positive social, cultural and environmental benefits.  


 


Ioannides and Debbage (1998:17) say that in a variety of settings, from remote villages in 


less developed countries to major metropolitan regions in advanced societies, policy 


makers are enthusiastically encouraging the development of tourist-oriented facilities in 


the hope of generating economic growth. Bull (1995:1) also indicates the benefits of 


tourism in his definition of tourism. He defines tourism as a human activity, which 


encompasses human behaviour, use of resources, and interaction with other people, 


economies and the environments. 


 


2.2.1. The tourism product 


 


According to Bennett (1995:7), the tourism product consists of many components such as 


the attractions of the destinations, the facilities at the destinations and the accessibility of 


the destinations. Keyser (2002:168) supports by saying that tourism exists because of 


destinations. The images and positive perceptions that people have of places draw tourists. 


According to Glover (1998:2) tourism product is a blend of conservation, community and 


economic development. Hardman (1995) in Glover (1998:4) states that tourism product is 


whatever is put on promotion. Examples could be a whole community or an individual 


facility such as a parks, natural settings and man-made attractions. Organising tours to 


give city people an opportunity to experience rural life is suggested at tourism conferences 


as a tourism product worthy of development. 
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 A tourism product must appeal to travellers and people seeking leisure –time activities. 


Glover continues by explaining and emphasizing the importance of considering product 


development within the context of the whole community because the tourism product is 


community –based the added by saying hat a tourist area is a destination with a story to 


tell o a visitor. When people go to a place, they must absorb and experience the tourism 


product of a place e.g. culture.  


 


2.2.1.1. Tourist attractions 


 


Tourist attractions form the basis of tourism. Bennett (1995:8) illustrates that without 


tourist attractions people would have little motivation to visit a tourist destination. 


Attractions are the real pulling power that should be the first concern in any soundly 


organised effort for the development of tourism. The same view is reiterated by Keyser 


(2002:170), indicating that, attractions are the ones that play the most important role in 


tourism.  


 


There are specific inputs and actions that have to be applied and maintained for tourism 


attractions to be resourceful.  Middleton (1994) in Keyser (2002:170) defines attractions as 


a designated resource centre which is controlled and managed for the enjoyment, 


amusement, entertainment and education of the visiting public. Attractions are the most 


powerful elements of the supply side of tourism making up the energising power unit in 


the tourism system, enticing, luring or attracting tourists to the destinations.  


 


There are several factors which are responsible in attracting potential tourists. Bennett 


(1995:9) identifies three types of attractions namely: the natural attractions, man made 


attractions and socio-cultural attractions. The natural attractions refer to those attractions 


which have their origin in the physical environment. The man made attractions refer to 


those attractions which are made by man such as dams and historical buildings. On the 


other hand socio cultural attractions refer to those unique cultural rites, tradition, values 


and beliefs which distinguish a specific language group.  In this study the attractions of 


Mphaphuli Nature Reserve and Phiphidi Waterfalls are illustrated by pictures 1, 2,3,4,5 


and 6 on appendix 4. 
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2.2.1.2. Facilities at the destinations 


 


According to Bennett (1995:12), tourist facilities include factors such as accommodation, 


picnic sites and restaurant. Absence of tourist facilities discourages tourists from visiting a 


tourist destination. 


 


2.2.1.3. Accessibility 


 


Accessibility includes how difficult or easy it is for one to reach a particular point or 


destination. A number of factors are liable in determining the accessibility or 


inaccessibility to a particular point. To mention but a few, it may include the type and 


nature of route used to the point of destination, availability of the mode of transport as 


well as visibility of the path particularly during the night or unpleasant weather conditions. 


All these factors unless in good condition could drastically limit potential aspirants who 


would like to visit specific destinations at a particular time. However, with reference to 


our two destinations which are our prime focus areas, (Phiphidi water fall and Mphaphuli 


Nature Reserve) are quite accessible.                                                


 


2.2.2. The economic benefits 


 


Tourism can make a positive contribution to the economic development of a region. White 


Paper on Development and Promotion of Tourism in South Africa (1996:19) indicates that 


by aggressively developing and promoting tourism, this can generate economic growth of 


the country. Having noticed the economic significance of tourism Elliott (1997:29) 


illustrates an attempt by most governmental bodies of the world to become actively 


involved in tourism today. The economic boost derived from tourism sector tends to 


dominate the economic sector of most countries. Bull (1995:125) expatiates the same 


notion saying “tourism has a significant impact in many economies. It is a sector of 


relatively recent development in many economies, and is still showing growth in most. It 


is for this reason that most countries identify tourism as a discrete productive sector of 


their economies.  
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Tourism has significant economic benefits for tourist destination areas and hosts. Tourism 


is highly promoted today because it is seen as a wave of economic opportunity. According 


to Holloway (1992) in Bennett (1995:322), the economic benefits of tourism are divided 


into four categories namely income, employment, balance of payment and development. 


This is supported by Harssel (1994:151) who states that there are several economic 


benefits such as employment benefits, income benefits, tax revenues, visibility and 


cultural benefits. The other economic activity influenced by tourism development is 


training. 


 


 Vellas and Becherel (1995:221) indicate that tourism provides training in the tourism 


sector. Training helps people to acquire skills on tourism such as the use of new 


technology, human relation and communication skills. This will help local communities to 


learn how to manage tourism. 


 


 Mathieson and Wall (1982:53-85) support by identifying several economic benefits of 


tourism. Firstly, they say that tourism improves economic structures. Tourism is looked at 


as bringing new economic stimulus and industries. Secondly, tourism encourages 


entrepreneurial activities. Emerging and longstanding entrepreneurs may exploit business 


opportunities inherent within the tourism industry. Entrepreneurs are therefore made aware 


that investment will benefit the local economy. Thirdly, tourism helps in the balancing of 


payments. In this regard, tourism has been recognised as contributing positively to the 


balance of payments and generating foreign exchange earnings. Tourism offsets balance of 


payments and generate employment.  


 


2.2.2.1. Tourism as an income generator 


 


Murphy (1987: 89) in Craik (1991:54) contributes by saying that “tourism is highly 


desirable to most communities because by attracting and serving visitors, a community 


earns new or basic income from other parts of the country.  Such income is an infusion of 


new wealth and can be considered the equivalent of export earnings. It is basic because a 


community depends on such income in order to pay for imported goods and services. 
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Cooper et al. (1998:131) indicate the economic impact of tourism development. They 


agree that the economic impact is derived from tourists’ expenditure and therefore prompt 


tourism development. The former refers to the actual expense incurred by tourists in 


exchange of service or product. Tourists spend their money on buying a variety of goods 


and services such as food, transportation, artistry and accommodation to name a few. 


Meanwhile tourism development entails the actual expansion and modification of services 


and tourism attractions centres.     


 


2.2.2.2. Tourism creates employment 


 


The benefit of employment creation may occur at international, national and local level. 


Youell (1996:243) shows the estimates of tourism’s global economic significance from the 


1996 Research Report of the World Travel and Tourism Council. Based on such statistics 


tourism employed 255 million people, generated an output of US$3600 billion and 


contributes 10.7% of total world GDP. From this estimation it is forecasted that by the 


year 2006, 385.4 million people will be employed worldwide, an output of US$7.1 trillion 


would be generated and a contribution of 11.5% of world GDP. 


 


Bull (1995:129) also states that governments use tourism as a subject of macroeconomic 


policies. Tourism has a high involvement in policies related to employment levels. 


Tourism has a role of contributing to GDP. Apostolopoulos et al (1996:61) say that 


tourism creates new employment opportunities in the host areas. This influences migration 


and helps the communities to retain members who would otherwise migrate away. 


Employment also attracts outsiders who are searching for work or economic opportunity 


and who often come from other branches of the economy. 


 


World Tourism Organisation (1998:28) and White Paper on Development and Promotion 


of Tourism (1996:14) emphasise the economic benefits of development and promotion of 


tourism. Development and promotion of tourism can create sustainable employment 


opportunities. New jobs that can be generated by the development of tourism can 


contribute to the well being of people. Money that will be earned from these new jobs will 


result in the improvement of the local living standard. 
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Bull (1995:148) supports the same notion saying that tourism has an impact on secondary 


employment and income. He says that this is one of the most discussed areas of tourism in 


relation to a country’s economy. Acknowledging the significance of tourism, Bull 


(1995:156) identifies many authorities considering tourism development as ideal in 


soaking up unemployment in regions which have few other employment opportunities. 


Local, provincial and national government have also started to identify potential tourist 


attraction centres in an attempt to preserve, maintain and develop such centres. This is due 


to the inherent potential embodied within the tourism centre in developing the economic 


and social state of a country as a whole. Such a unified approach in developing tourism 


will certainly yield positive results.   


 


Ioannides and Debbage (1998:17) say that the tourism industry is an increasingly 


important part of the employment structures of advanced industrial nations and lesser 


developed countries. They further say that in the 1950s few city governments in the United 


States viewed tourism as contributing to local economic growth. According to Ioannides 


and Debbage (1998:220), tourism is considered a significant contributor to a city’s 


prosperity and image. They say that tourism is transformed from a marginal social activity 


into a key economic sector. It has become a major economic force, demanding the 


attention of political and economic elites as well as the economic development community 


that serve them. They identified tourism as a force for economic change through its 


relatively high profile in contributing to employment.  


 


According to Vellas and Becherel (1995:217) tourism is the most productive industrial 


sector in the world which creates the most employment. As a result, tourism development 


influences the economic activities such as employment and development. This is 


supported by Craik (1991:64) who says that tourism generates employment in the tourist 


industry. Employment may be directly related to tourist services and facilities or through 


supply of goods and services to the tourist sector. 
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Wahab and Pigram (1997:65) also expatiate Vellas and Becherel’s notion saying that 


tourism is a sector with promising job opportunities. Goeldner et al (2000:7) indicate that 


the world Travel and Tourism Council has been measuring the economic impact of 


tourism since 1991 and their estimate indicated that tourism is one of the world’s largest 


industries and a generator of quality jobs since it provides both direct employment, 


indirect employment and induced employment. “Tourism development should aim at 


providing a framework for raising the living standard of people through the economic 


benefits of tourism” (Goeldner et al, 2000:520).  


 


Vellas and Becherel (1995:218) support by saying that in some countries in the Caribbean, 


50% of the working population is employed in the tourism sector or in a related industry. 


Employment at these sectors can benefit the local communities. Wahab and Pigram 


(1997:130) show that tourism has a favourable impact upon employment in a country as it 


increases the opportunities available for work in accommodation, food industry, tour 


operations and travel agencies, government tourists’ offices, recreational and 


entertainment activities, and various selling outlets. 


 


According to Bennett (1995:325), employment comprises direct employment and indirect 


employment. Direct employment is employment at the destination areas such as 


accommodation, attraction sites, picnic sites and gatekeepers as in our areas of study. On 


the other hand, indirect employment involves services supplied by construction. 


 


Statistics as documented by the WTO (2006, on Economic Impacts of Tourism) viewed 12 


December 2006, http://www.uneptie.org indicates that the rapid expansion of international 


tourism has led to significant employment creation. They further indicate that, the hotel 


accommodation sector alone provided around 11.3 million jobs world wide in 1995. It is 


evidenced that tourism can generate jobs directly through hotels, restaurants; night clubs, 


taxis and souvenir sales, and indirectly through the supply of goods and service needed by 


the tourism-related business.  Of all the sectors, the WTO illustrates that tourism supports 


almost 7% of the world’s workers.  
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2.2.2.3. Tourism results in infrastructural improvements 


 


World Tourism Organisation (1998:28) indicates that the development of tourism can lead 


to the development of rural communities. The local tax revenue that will be generated by 


tourism can be used to improve community facilities, services and infrastructures. A 


developed tourism sector requires that there should be well-developed roads, water supply, 


electric power, waste management and telecommunications. This will be a benefit to the 


local community. This is emphasised by Youell (1996:244) who says that tourism 


development is important to the economic well-being of an area because of the revenue 


generated by tourism. He further says that tourism development offers infrastructure 


improvement in destination areas. Infrastructures such as roads, telecommunications, 


electricity supply and utilities can be improved. 


   


“A tourism development project is said to affect change in the quality of life of members 


of the community, which in turn cause impact at different social scales” 


(Fennell,1999:215). Fennell (1999:214) further indicates that tourism is a key community 


development tool. This is because of its economic contribution in bolstering stagnating 


economies. Tourism has a vital role in the economic development. Wahab and Pigram 


(1997:130) show that tourism stimulates the development of several sectors of the national 


economy. Tourism promotes economic development because it creates new local 


requirements for equipments, food and other supplies fostering new industries and 


commercial activities and creating a new market for them. 


 


Wahab and Pigram (1997:130) indicate that tourism can increase urbanisation through the 


continuous growth of construction and renovation of tourist facilities through creating and 


improving infrastructures and tourist superstructures, particularly in remote and depressed 


areas. This pattern has already started to take shape in most provinces in South Africa. 


Municipalities are starting to show passion and desire in developing several centres in an 


attempt to take heed of the national outcry of preserving and developing our localities. 
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The same sentiment is reiterated in the findings conducted by the WTO, (2006, on 


Economic Impacts of Tourism viewed 12 December 2006, <http://www.uneptie.org> 


illustrating that tourism can induce the local government to make infrastructure 


improvements such as better water and sewage systems, roads, electricity, telephone and 


public transport networks, all of which can improve the quality of life for residents as well 


as facilitate tourism.   


 


 


2.2.2.4. Tourism and foreign exchange income 


 


Williams (1998:84) illustrates how tourism benefits foreign exchange income saying  it 


may aid economic development through the generation of foreign exchange earnings, 


exerting beneficial effects upon balance of payments accounts, creating substantial 


volumes of employment, assisting in the redistribution of wealth from richer to poorer 


regions, promoting and financing infrastructural improvements. Apostolopoulos et al 


(1996:60) show the impact of tourism as socio-economic and socio-cultural. The socio-


economic studies include foreign exchange, income for the host community, employment 


for the local population and development. Apostolopoulos et al (1996:61) say that 


governments encourage the rapid tourism development because tourism is an important 


source of governmental revenue.  


 


2.2.2.5. Contribution to government revenue  


 


Government revenues from the tourism sector can be categorised as direct and indirect 


contributions. Direct contributions are generated by taxes on incomes from tourism 


employment and tourism business, and by direct levies on tourists such as departure taxes, 


Indirect contributions are those originated from taxes and duties levied on goods and 


services supplied to tourists.  
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The United States national Park services estimates that the 273 million visits to American 


national parks in 1993 generated direct and indirect expenditures of US Dollars 10 Billion 


and 200, 000 jobs. When visits to land managed by other agencies, and to state, local, and 


privately –managed parks, are added, parks were estimated to bring around US$ 22 Billion 


annually to the US economy. These expenditures also generate significant tax revenues for 


the government.  


 


The benefits experienced by the US are not far fetched only if adequate strategies are 


applied to develop the identified tourist potential centres. Considering the scope of 


globalisation and the drive to market local entities into global structures, one notices 


possibilities for growth and development in areas that offer unique service and products.  


 


2.2.2.6. Contribution to local economies  


 


Tourism can be a significant, even essential, part of the local economy. As the 


environment is a basic component of the tourism industry’ assets, tourism revenues are 


often used to measure the economic value of protected areas. The WTO cites an example 


where the Dorrigo National Park in the South Wales, Australia, estimated to contribute 7% 


of gross regional output and 8.5%of regional employment.   


 


The contribution of tourism to local economy is also felt when it is disrupted. A mention is 


made about the catastrophic 1997 floods that closed Yosemite National park in California. 


Such a closure caused the  


 


2.2.3. The social benefits 


 


Hall and Page (1999:145) say that the social benefits of tourism is the manner in which 


tourism effects changes in collective and individual value systems, behaviour patterns, 


community structures, lifestyle and the quality of life. They say that more focus of social 


impacts of tourism is on the population of the tourist destination rather than on the tourists 


generating area and the tourists themselves. 
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Tourism produces a range of social and cultural impacts. Travis (1982:260) in Craik 


(1991:87) summarises the benefits of tourism in three areas of impact. Firstly, as a social 


benefit, the increased contact between the hosts and tourists results in increased 


knowledge of the destination culture. This produces new values and ways of life. 


Secondly, the host culture may benefit from the revitalisation of traditional arts, crafts, 


rituals and music. Thirdly, tourism may also have an enriching role. This happens when 


visitors bring new amenities and facilities to a community along with new choices and 


social activities. Tourism encourages higher educational and training opportunities and 


standards. Because of tourism, new social experiences, cultural interchange, new ideas and 


new cultures are encouraged and the heritage and environment may be managed and 


thereby protected.  


 


According to Bennett (1995:337), there are four social benefits of tourism development on 


the host community. Firstly, tourism brings greater understanding between people of 


different cultures. As a result, tourism development contributes to peace. Secondly, 


tourism development induces a new awareness of old cultures, traditions and dying local 


arts and crafts because tourists attach great value to what is different and unfamiliar. The 


local inhabitants will preserve their culture and traditions only if they realise that their 


culture has potential to attract tourists. Thirdly, tourism development enriches the tourist 


areas by new ideas and new social interests conveyed by tourists. Lastly, tourism 


development facilitates a transition from a rigid authoritarian social structure to one that is 


more sensitive to the needs of the individual.    


 


Bennett (1995:337) shows that there are four social benefits on the host community. 


Firstly, these benefits are to bring greater understanding between people of different 


cultures contributing to peace. Secondly, to induce a new awareness of old cultures, 


traditions and dying local arts and crafts. Thirdly, host areas are often greatly enriched by 


new ideas and new social interests conveyed by tourists. And lastly, tourism facilitates a 


transition from a rigid authoritarian social structure to one that is more sensitive to the 


needs of the individual. 
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The White Paper on the Development and Promotion of Tourism in South Africa 


(1996:20) indicates that tourism development will provide appropriate tourism education, 


training, awareness and the capacity building programmes. It will promote pride in the 


cultural resources of the country and to empower community structures through 


involvement in the marketing of cultural experiences and practices to tourists. 


 


Cooper et al. (1998:169) indicate the social benefits of tourism as a case where tourism 


preserves or even resurrects the craft skills of the population or the enhancement of 


cultural exchange between two distinct populations. 


 


Wahab and Pigram (1997:145) define tourism as a social phenomenon that reflects values 


of a society. It represents an important leisure activity. The movement of tourists makes it 


easier to bring about social homogeneity among the different ethnic, religious, urban and 


rural groupings. Wahab and Pigram (1997:131) further say that tourism promotes social 


development. People contacts arising from tourism yield more social benefits than any 


other industry. This occurs especially in developing new tastes and modern habits and 


promoting cultural borrowings. The social goals of tourism are represented by personal 


growth and education of the population and the boosting of their appreciation of the 


history, geography and ethnic diversity of the country. 


 


According to Whelan (1991:97), the social benefits can be described as gains associated 


with tourism   in social welfare either directly or indirectly. These gains can be financial in 


nature or non-monetary such as ecological benefits, biodiversity, non- consumptive 


benefits, education and training. 


 


Lea (1988:64), says that tourism affects a range of social phenomenon such as cultural 


impact. The relationship between tourists and hosts is portrayed as an identifiable event 


with a number of positive outcomes. This results in societies experiencing change as a 


direct result of tourism, such as moral behaviour, language and health. This is supported 


by Keyser (2002: 343) who states that tourism involves visits to destinations outside of the 


tourist’s usual place of residence or work. He further says that the interaction of people of 


different cultures and lifestyles inevitably introduces change, and affects the perceptions 


and attitudes of each participant. This means that tourism can act as a powerful agent of 


change. 
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Supporting other authors, Youell (1996: 244) indicates that tourism development has 


positive impacts such as the revitalisation for visitors of neglected regions, the rebirth of 


local architecture and greater understanding between cultures. Further more, as a social 


benefit, Youell (1996: 244) shows that at a local level, the provision of leisure facilities for 


the enjoyment of visitors gives local people the opportunity to improve the quality of their 


lives and to take part in community activities for the benefit of all.    


 


2.2.4. The environmental benefits 


 


According to Keyser (2002:312), the features and attributes of the environment are the 


primary reasons why people are attracted to an area. That is why tourism is dependent on 


the environment. The environment consists of natural, cultural, social, economic, historical 


and political elements because these lead to the point that the environmental quality is 


important to the success of tourism development. Keyser (2002:333) further says that 


tourism and its income generating potential provides the motivation for the conservation 


of natural and cultural resources. Burns and Holden (1995:112) state that culture is seen by 


tourism producers as a commercial resource and an attraction.  


 


Bennett (1995:329) supports by saying that the environmental benefits are classified into 


two main categories namely: the benefits on the natural environment and on the man made 


environment. Tourism development leads to the improvements in natural environments 


which attributed to improvements of the increase in the number of conservation 


enthusiasts. Secondly, tourism development leads to increased numbers of some species of 


plant and animal life through the introduction of conservation areas, policies and proper 


management practices. 


  


Sinclaire and Stabler (1997:155) say that the term environmental in tourism is generically 


used to analyse the use of exhaustible energy and productive resources and also the 


amenity use of natural resources embracing sport, recreation and tourism. They further 


said that tourism is almost wholly dependent on the environment if it is defined to include 


the human made as well as the natural form. The human made resources include historical 


cities, heritage buildings and mountains while the natural resources are constituted of 


mountains, rivers and forests. These resources form the primary tourism resource base and 


if degraded, it is likely that tourism would decline. 
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Sinclair and Stabler (1997:158) emphasise the importance of the environment when they 


say that the major economic, environmental and social impacts follow as increasing 


number tourist  visit not only established but also lesser known and more remote 


destinations, drawn by the attractive environment. They say that sustainability should be 


the cornerstone of the development of the tourism industry because the natural 


environment constitutes most of its primary resource base. Sinclair and Stabler (1997:168) 


say that tourism should be environmentally responsible. 


 


Youell (1996: 245) says that tourism is a positive force for environmental change rather 


than being the destroyer of the environments. Tourism development can lead to the 


improvement of derelict land and waterways, the restoration of redundant buildings and 


environmental improvements. As an environmental benefit, Shaw and Williams 


(2002:306), support by saying that tourism development has positive impacts on the 


environment. Tourism development encourages the conservation of animals as attractions. 


It leads to the establishment of protected or conserved areas to meet tourists demand. They 


further say that tourism development results into tourism revenue that helps to finance 


ground repair and site restoration, improvement of infrastructure prompted by tourist. 


Cleaning programs to protect the attractiveness of the tourist sector is also the 


environmental benefit of tourism development and promotion.   


 


Cater and Lowman (1994:43) say that it has long been recognised that tourism has the 


potential to act as a force to conserve natural resources.  Mathieson and Wall (1993) in 


Bennett (1995:24) emphasise the fact that in the absence of an attractive environment, 


there would be little tourism. Tourism provides the incentive for conservation. If tourists 


visit a tourism sector, the money they will use as gate fee or when purchasing, will be used 


to develop the sector. This is emphasised by Hall and Page (1999:151) who say that the 


nature of geography has a strong tradition of study of the interaction of humans with their 


environment. They said that in the absence of an attractive environment, there would be 


little tourism. The relationship between tourism and the environment is site and culture 


dependent and will likely change through time and in relation to broader economic, 


environmental and social concerns. Because of that it is apparent that the protection of the 


natural and cultural resources upon which tourism is based, is essential for the sustainable 


development of a location, as identified by Hall and Page (1999:152). 
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Cooper et al. (1998:150) argue that the environment is the most fundamental ingredient of 


the tourism product. They further indicate that environmental preservation and 


improvement programmes are an integral part of many development strategies. Cooper et 


al. (1998: 308) further say that tourism is related to environment in the sense that fine 


scenery and heritage serve as visitor attractions. And if the environment is appreciated, it 


promotes eco-tourism. Lea (1988:53) says that tourists are attracted by an ‘unspoilt’ 


natural environment and traditional way of life. 


 


Vellas and Becherel (1995:325) emphasise that tourism has the environmental impact in 


the sense that it is a factor which develops the natural heritage of the country. They say 


that tourism has a role in the conservation and preservation of the national heritage. Parks 


are therefore created to protect the local flora and fauna. This is supported by Williams 


(1998:104) who says that tourism has effects upon the physical environments. He further 


says that tourism promotes biodiversity as an encouragement to conserve animals as 


attractions and the establishment of protected or conserved areas to meet tourist demands. 


 


For sustainable tourism a region should put environment first. Wahab and Pigram, 


(1997:50) note that this can be achieved by means of building responsible tourism, 


fostering a culture of conservation and developing an environmental focus” Wahab and 


Pigram (1997:132) further say that tourism is to a large degree, a resource based activity, 


interacting with natural systems and with a capacity to initiate far reaching changes on the 


environment. 


 


Management of the environment forms a basic foundation for sustainability. The natural 


areas should be well protected. The environmental damage will adversely affect resource 


quality and tourists will avoid the destination. Wahab and Pigram (1997:134) clearly state 


that the environmental goals are oriented towards judicious use of natural resources, 


avoidance of all possible causes of pollution, utilisation of new and renewable sources of 


energy, safeguarding the physical environment through strict adherence to carrying 


capacities and clearance of solid waste and preservation of national heritage resources and 


urban revitalisation. 


 


Hunter and Green (1995:18) indicate that there are many studies in the literature which 


emphasise the potential benefits of tourism to the wildlife of an area. Tourism results in 


the creation of a wildlife park or reserve. The wildlife tourism and controlled hunting are 
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generally of greater benefit to wildlife conservation. Hunter and Green (1995:22) further 


say that tourism may bring improved pollution prevention legislation to some areas. 


Infrastructures for the treatment and disposal of waste are being built to accommodate 


tourism developments with net benefits for local environmental quality.  


 


 


 According to Birkhozer (2005:3) local economic development covers all economic 


activities which happen at local or regional level and have any impact on the localities. 


The locality is an economic actor in its outright and exists as a place or space where other 


economic actors like enterprises, industries, investors, authorities etc. Compete an use 


their natural and human resources. From a political perspective, local economic 


development is more than just economic development at local level.  


 


Birkholzer (2005:3) presents how local economic development occurs through four 


scenarios. The first scenario is called development from above. In this scenario, the state is 


the main actor working top down from the central government to regional government and 


local authorities. In this process the local people wait for decision and resources from 


above. Local actors and authorities believe that the state is mainly responsible for all kinds 


of development and has the power to do so.  


 


Secondly, local economic development can be from outside. In this scenario, the local 


actors believe they cannot do anything on their own. This results in outside investors 


bringing in necessary resources especially money. The third scenario is called “want and 


see” The local actors remain passive waiting for things to come.  


 


The last scenario is called development from within. In this scenario the local actors play a 


key role. This is now the heart of local economic development. In this case people realise 


that no one, either the state, private investors or fatalism can serve their needs and solve 


heir problems.  


 


Knowing what local economic development is and the different ways it occurs, the 


question of how tourism increases its contribution to local economic development arises. 


The WTO (2006, on Economic Impacts of Tourism) viewed 12 December 2006, 


http://www.uneptie.org estimates that tourism accounts for up to 10 % of global gross 


domestic product making it the world’s biggest industry. 
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Tourism contributes significantly to poverty alleviation. In many rural areas, tourism is a 


current viable strategy for economic development. The W.T.O’s report on tourism and 


poverty alleviation published for the world summit on sustainable development in 


Johannesburg in 2002 drew substantially on the work of Pro-Poor tourism partnership. 


The following statements explain   how tourism can foster local economic development  


The local community should have access to the tourism market in order to maximise 


linkages and minimise leakages. There must be supportive strategies which assist the 


development of local capacity to realise these opportunities. Lastly, developers should act 


to create those opportunities to assist local communities to benefit from them.   


 


WTO (2006, on Economic Impacts of Tourism) viewed 12 December 2006, 


http://www.uneptie.org indicates that Pro-Poor tourism is an approach to tourism 


development and management which ensures that local poor people are able to secure 


economic benefits from tourism in a fair and sustainable manner. Pro-poor tourism may 


improve the livelihoods of poor people in three main ways: namely economic gain through 


employment and micro enterprise development, through infrastructure gains such as roads, 


water, electricity, telecommunication, waste treatment and lastly through empowerment 


through engagement in decisions making   


 


2.3. CONCLUSION 


 


Tourism has a major potential for development in a country. It was clear from the 


literature study undertaken that tourism development results in economic, social and 


environmental benefits. These benefits are of great importance to host communities and 


the government. 


 


It was indicated that the tourism industry is of sufficient economic importance and its 


impact upon economies, environments and societies is significant enough for the subject 


of tourism to necessitate academic consideration. The economic impact of tourism on a 


host economy is generally positive. Tourism spending to an economy is of great 


importance because this allows policy makers and planners to determine dependency and 


to develop strategies for the future. It was stated that the development of tourism provides 


income, employment and government revenue. 
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It is said that many villagers are selfish and are doing their business without concern for 


the environment. Such tourism is short-lived and hurts the community as a whole. Any 


form of industrial development can bring impacts upon the physical environment in which 


it takes place. It is stated that tourists travel for the purposes of getting back to nature. 


Tourism brings economic benefits to the host communities. There are also additional areas 


of benefit such as the benefits that occur to the traveller such as contribution of pleasure 


travel to rest and relaxation, educational benefits, the understanding of other people and 


culture, and the physical and mental well-being of the traveller. 


 


It is evidenced in the current chapter that several writers have illustrated the significant 


input and value attached to tourism. On the same note, the next chapter highlights the 


pattern and format or design the researcher is to undertake. It is believed that the 


methodology and design adopted shall adequately gather sufficient data that shall 


authenticate the research findings.  
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CHAPTER 3 


 


RESEARCH DESIGN AND METHODOLOGY 


 


3.1. INTRODUCTION 


 


Welman and Kruger (1994:2) define the concept of research as the process in which 


scientific methods are used to expand knowledge in a particular field of study. McMillan 


and Schumacher (1993:31) define research design as a plan and structure of the 


investigation used to obtain evidence to answer research questions. This is supported by 


Guy et al (1987: 92) who say that research design is the plan of procedures for data 


collection and data analysis that are undertaken to evaluate a particular theoretical 


perspective. They further say that the use of research design ensures the researcher to 


strive towards objectivity and that the researcher’s knowledge is systematic. 


 


 The research design employed in this study is the qualitative one. Field research is the 


qualitative design used in this study. Guy et al (1987:108) say that in field research, the 


researcher is primarily concerned with natural patterns of interactions and therefore does 


not attempt to exercise research control. Guy et al (1987:254) define field research as a 


technique of studying behaviour in the natural setting of its occurrence. In this chapter the 


researcher will explain how sampling was done. There will be an explanation of the data 


collection methods followed. 


 
3.2. RESEARCH DESIGN 


 


The study adopted a qualitative approach. Creswell (1994:145) points out that qualitative 


research involves fieldwork wherein the researcher physically goes to the people, setting, 


site, or institution to observe or record behaviour in its natural setting. It is relevant in this 


study because qualitative research focuses on the process that is occurring as well as the 


product or outcome. In this study a researcher is interested in understanding how the 


development and promotion of tourism can benefit the local communities of Thulamela 


municipality.   
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3.2.1. Area of study 


 


This research study focuses on Thulamela Municipality with specific reference to 


Mphaphuli Nature reserve, Thohoyandou Botanical Garden and Phiphidi Waterfalls. 


Villages to be included in the study are: Mahunguwi Village, Tshamutshedzi Village and 


Haluvhimbi Village. Thulamela Municipality is located at the far north of Limpopo 


Province at the Vhembe District. The maps 1 and 2 on appendix B clearly show the area of 


study. 


 


These are tourists’ areas with an outstanding potential for growth. Their unspoiled natural 


countryside makes them some of the most promising tourism destinations within Limpopo 


Province. They have tourist attractions which remain their pulling power as tourist areas. 


They have some land tracks that are untouched by modern development which tourist find 


attractive.  Mphaphuli Nature Reserve has cool indigenous forest and a large natural pool 


below a waterfall. Mphaphuli Nature Reserve is a nature reserve in which cycads are 


protected. It lies east of Thohoyandou and boasts a liking trail. It is situated on the 


Southern slopes of the Soutpansberg Mountains  


 


3.2.2. Population 


 


The target population for which the results are required is the communities around 


Mphaphuli Nature Reserve and Phiphidi Waterfalls. Mphaphuli Nature Reserve consists of 


2000 households while Phiphidi Waterfalls consists of 3500 households. Neumann 


(1994:195) defines the target population as the large pool, which has an important role in 


sampling. That is the larger population to which the results are to be generalised. 


 


 Population in this study was defined as all residents of all ages, male and female, workers 


and non-workers, educated and uneducated as well as the married and unmarried people 


who are members of the communities surrounding tourism sectors. These are the groups 


more likely to benefit from the development and promotion of tourism sectors. Workers 


and the management team of the sectors form part of the target population. In this study 


the target population were the employees of these tourist sectors. There are 45 people that 


were employed at Mphaphuli Nature Reserve and 59 at Phiphidi Water Falls. 
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3.2.3. Sampling methods 


 


Guy et al (1987:175) give four reasons why sampling should be done. Firstly, sampling 


reduces the length of time needed to finish the study. Secondly, sampling helps cut 


research cost and thus permits more diligent follow-up. Thirdly, sampling allows for better 


supervision, record keeping, and training of researchers. Lastly, sampling is almost as 


accurate as studying the entire population and sometimes ever more so. Punch (1998:193) 


shows the importance of sampling by saying that it is impossible to study everyone 


everywhere doing everything. Punch says that sampling is required for about which people 


to interview, which events to observe, about the setting and the processes. 


 


In this study the researcher uses the probability sampling. The probability sampling used is 


the stratified random sampling. This is used for its greater level of reliability. Guy et al 


(1987:186) say that in stratified samples, the population is divided into layers or strata. 


They further say that stratification is useful when a population is characterised as 


heterogeneous but consists of a number of homogeneous subpopulation or strata. 


 
The researcher selected respondents using stratified random sampling. Brink (1996:133) 


defines sampling as or fraction of a whole, or a subset of larger set, selected by the 


researcher to participate in a research project. Furthermore, Brink (1996:133) highlights 


that a sample should consist of a selected group of the elements or units from a defined 


population.  Using a fraction or smaller group of respondents allows the researcher to 


conduct research with ease without financial or time constrain. A smaller group or a 


fragmented group also strengthens reliability and quality of data collected since adequate 


time shall have been allocated to identified respondents.  


 


Probability sampling was used to determine the sample size. Probability sampling can help 


the researcher to determine the probability that any element or member of the population 


will be included in the sample. 


 


 Babbie (1990:85) indicates that stratified random sampling is a method for obtaining a 


greater degree of representativeness. From the population target stated above, the 


researcher decided on the sample size of 100 respondents. The researcher employed the 


stratified random sampling in order to reduce costs and to increase the efficiency of the 


sample 
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3.2.4. Observation 


 


Yin (1994:86) identifies two types of observation namely direct observation and 


participant observation. Participant observation is a special mode of observation in which 


a researcher is not merely a passive observer but may actually participate in the events 


being investigated whereas direct observation is by making a field visit to the study area. 


According to Guy et al (1987:262) the direct observation is regarded as the observer – as – 


participant where the observer goes to the scene of the study to collect information without 


in any way trying to carry off the pretence that he is a participant.  


 


Furthermore, Marshall and Rossman (1995:79) illustrate that observation entail the 


systematic noting and recording of events, behaviours and objects in the social setting 


chosen for study. Through observation, the researcher learns about behaviours and the 


meanings attached to those behaviours. Silverman (1993:31) says that if one is really to 


understand a group of people or events, one must engage in observation.  


 


Neuman (1997:361) says the researcher should observe the physical surroundings and 


people and their actions. The researcher should note people’s observable physical 


characteristics such as age, race, sex and stature. This is because people socially interact 


differently depending on their age, sex, race and stature. 


 


Expanding the same notion, Punch (1998:184) illustrates that observation has a long 


tradition in the social sciences. It has been employed by psychologists and educational 


researchers.  Punch (1998:85), acknowledges the pattern the researcher follows in 


observation process being that the researcher makes observation in a more natural open-


ended way. The behaviour is observed as the stream of actions and events naturally 


unfolding. The process of observation occurs through a series of different activities. This 


starts with selecting a setting and gaining access to it and then start observing and 


recording the data. 


 


Denzin and Lincoln (1998:37) emphasise by saying that observation is the act of going to 


a social situation and looking. Morris (1973:906) in Denzin and Lincoln (1998:80) defines 


observation as the act of noting a phenomenon, often with instruments, and recording it for 


scientific or other purposes. In this process of observation all senses: hearings, smell, 


touch and tastes are fully engaged. They further say that qualitative observation is 
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fundamentally naturalistic in essence. This process occurs in the natural context of 


occurrence. They say that observers do not ask the subjects research questions; pose tasks 


for them, or deliberately create new provocations. 


 


Denzin and Lincoln (1998:83) say that researchers may choose to focus on a group where 


they intentionally place themselves in a particular location to observe subjects’ behaviour. 


Punch (1998:186) says that there are two main practical issues in planning the collection 


of data using observation: approaching observation and recording. Approaching 


observation refers to selecting the cases for observation. That is deciding what will be 


observed and why. Gaining access to the setting, through negotiating with the gatekeeper, 


it is also a practical issue of observation to be considered. The second part of recording the 


observational data, involves the use of video, audio tapes and field notes. 


 


In this study the researcher visited the tourist sectors namely Mphaphuli Nature Reserve 


and Phiphidi Water Falls during the month of December 2005. To asses the impact of 


tourism development on the tourist sectors, personal visits and observation were 


conducted. The researcher was then able to collect quality qualitative assessment on the 


economic, social and environmental benefits which are important factors in tourism 


development. Observation was made on the potential of tourism development focussed on 


the economic, social and environmental benefits of tourism development. The 


observational data was collected using a form (appendix 1) which the researcher designed 


for taking notes. 


 


 Several visits were paid to the study areas during the month of December 2005 and field 


observations were made. Preliminary work or pilot survey was made. Leedy (1997:13) 


suggests that all instruments used to gather data should be pre-tested on a small 


population. In this study this included preparation of a check list for questionnaire 


compilation, pre-questionnaire interviewing and the adjustment of the questionnaire. The 


researcher observed the tourist entering the sectors, the tourist attractive points in the 


sector, how tourists structured their leisure time, mode of transportation, routines, rituals, 


tourists’ interaction with each other and activities that take place in the sectors. 


 


Denzin and Lincoln (1998:84) identify four modes through which observers may gather 


data: the complete participant, the participant as observer, the observer as participant and 


the complete observer. In this study, the researcher’s role is that of the observer as 
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participant. In this case the researcher observes his subjects for extremely brief periods. 


The researcher interacts only casually and non-directly with subjects. During observation, 


the researcher observed how the sectors were kept clean. Rubbish bins (Picture 6) were 


placed all over the places. Some employees carried these to a tractor to be transported 


away. This finding indicated that tourism development results in an environmentally 


friendly tourist area. 


 


3.2.5. Interview 


 


Denzin and Lincoln (1998:36) say that the interview is the favourite methodological tool 


of the qualitative researcher. They define interview as a conversation, the art of asking 


questions and listening. This is supported by Marshall and Rossman (1995:80) who say 


that interview is a conversation with a purpose. The researcher explores a few general 


topics to help uncover the aim of the study. The researcher asks questions to gather the 


data. In this study, three sets of questionnaires were used. The first one (appendix 2) is 


directed to the members of the communities surrounding the study areas. This is for the 


sample size of 30 respondents. The second one (appendix 3) is directed to the employees 


of the study areas. The sample size for this interview is 50 respondents. The third one 


(appendix 4) is for the tourists visiting the study areas and the sample size is 20 


respondents.  


 


Jones (1985:46) in Punch (1998:175) says that in order to understand other persons’ 


constructions of reality, we would do well to ask them. Asking should be done in such a 


way that can tell us in their terms and in a depth which addresses the rich context that is 


the substance of their meanings. Silverman (1993:94) views interviews as social events in 


which the interviewer is an observer. The researcher or an interviewer interacts with his 


subjects and this interaction is strictly defined by the research protocol.  


 


Interviewing can be practised hand in hand with observation method as stated by Denzin 


and Lincoln (1998:51). They identify two major forms of interview: Structured and 


unstructured interviews, Punch (1998:175) adds the third one called semi-structured 


interview. In this study the researcher uses the unstructured interview. Questions were 


orally asked and data collected was captured. According to Neuman (1997:371) field 


researchers use the unstructured, non-directive, in-depth interviews. This involves asking 


questions, listening, and expressing interest and recording. Interview is a joint production 
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of a researcher and an informant. Informants express themselves in the forms in which 


they normally speak, think and organise reality. In this study, unstructured interview is 


used. In unstructured interviews, Bailey (1996:72) says that both the researcher and 


member in the setting engage in the dialogue. There is no set number of questions or time 


allocated for each interview. One member of the setting can be asked one question and 


others could be asked many questions.  


 


According to Yin (1994:84), the most common form of interview is of an open-ended 


nature where the interviewer can ask respondents for the facts of a matter. Hall and Hall 


(1996:159) say that unstructured interview can be distinguished from the other types of 


interview by its open-ended character. The interviewer uses a guide which lists topics to 


be covered and recording is done by taking notes. Hall and Hall (1996:159) further say 


that the interviewees are allowed greater scope to develop their contribution in the 


direction they wish and the interviewer may join with his/her own views. This is supported 


by Punch (1998: 178) who says the traditional type of unstructured interview is the non-


standardised, open-ended, in-depth interview, which is sometimes called the ethnographic 


interview. Unstructured interviews are used as a way to understand the complex behaviour 


of people without imposing any a priori categorisation which may limit the field. 


 


Denzin and Lincoln (1998:56) say that the unstructured interviewing is used in an attempt 


to understand the complex behaviour of members of society without imposing any a priori 


categorization that may limit the limit of inquiry. The researcher must put himself in the 


role of the respondents and attempt to see the situation from their perspective rather than 


imposing the world of academia and preconceptions upon them. 


 


According to Huysamen (1994:145), unstructured interviews allow the interviewer to use 


probes questions with a view to clearing up vague responses or to ask for incomplete 


answers to be elaborated on. Huysamen (1994:174) says that the interviewer in 


unstructured interviews simply suggests the general theme of discussion and poses further 


questions as these come up in the spontaneous development of the interaction between 


interviewer and research participant. 


 


Neuman (1997:373) identifies three types of questions that are asked concurrently during 


field interview: descriptive, structural and contrast questions. Descriptive questions are 


asked during the early stage. Structural questions are gradually added in the middle stage 







  35 


after analysis has begun, then appears the contrast questions at the middle of the field 


research and increase until the end of research. 


 


Huysamen says that in unstructured interviews an attempt is made to understand how 


individuals experience their life worlds and how they make sense of what is happening to 


them. The interviewer’s question should be directed at the participant’s experiences, 


feelings, beliefs and convictions about the theme in question. 


 


3.3. Ethical consideration and limitation of the study 


 


Ethical issues are very important during research. In this research, the researcher is obliged 


to respect the rights, needs, values and desires of the informants. Neuman (1997: 376) 


indicates that during a field research, a researcher learns knowledge from the field that is 


given in confidence by the informants. An inconsiderate approach, which hardly takes 


heed of the respondents’ plea for anonymity, can pose a serious threat and negative 


repercussions to future research endeavours. This can happen when respondents 


intentionally withhold data or information in fear of violation of their needs, rights and 


values. In view of this, data collected was solely used for academic purpose –getting 


adequate data which captured the researcher’s curiosity. The need for ethical 


considerations   heightened sensitivity to information provided. This excessive caution 


envisaged from the researcher limits the researcher’s flexibility in interpreting the data.  


The researcher therefore always has a moral obligation to uphold the confidentiality of 


data obtained through observation, interview and from the contents of documents. The 


respondents’ names in the field should also be disguised or remain anonymous.  


 


It was a hard work for the researcher to travel to the respective tourist areas.  The 


researcher could not hire people to help with field work research due to limited financial 


budget. Nevertheless the researcher asked two young people to volunteer for help. The 


other challenge was when employees refused to disclose information. To solve this 


problem the researcher assured the respondents that their information will be treated as 


confidential and there is neither any threat nor risk liable to them for their consent as 


research respondents.  
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3.4. Conclusion 


 
 
Tourism potential of these tourism attractions urges the researcher to make a research on 


the benefits of the development and promotion of tourism. Their unspoiled countryside 


makes them some of the most promising tourism destinations within Limpopo Province. 


They have tourist attractions which remain their pulling power as tourist destinations. 


They offer wilderness experience which tourists find very attractive. They have the 


elements of attractions such as natural attractions which include mountains and forests, 


rivers, waterfalls and different species of plants such as cycad trees as shown by pictures 


below.  


 


Adequate measures have to be put in place in order to maximise the efficiency and 


sustainability of the tourist attraction centres. Incorporating environmental policies and 


practices will definitely induce growth, sustainability and economic generating potential of 


the identified tourist attraction centres. On the same note it would be improper to engage 


one section of the community or department in managing the attraction centres. 


Knowledge sharing, skills transfer, knowledge preservation and community empowerment 


should be considered paramount. This will ensure wider participation, affinity and a 


patriotic sense to the identified centres.    


 


Having outlined the research methodology in the preceding chapter, the next chapter 


focuses on data analysis. It is envisaged that the data collected and respondents observed 


shall immensely contribute towards the research findings.  
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CHAPTER 4 


 


DATA ANALYSIS  


 


4.1. INTRODUCTION 


 


In this chapter the main objective is to analyse and interpret data collected on the field of 


research based on the experience of the respondents in terms of tourism development at 


Mphaphuli Nature Reserve and Phiphidi Waterfalls. Data was collected using the 


observation technique and unstructured interview as attached on appendices 1 and 2. 


Appendix 1 was meant for recording what the researcher observed. Appendix 2 was for 


gathering information obtained through interviews. Appendix 3 was comprised of three 


sections (A, B and C). Section A was an interview questionnaire with the employees. 


Section B was an interview questionnaire with tourists whereas Section C was also an 


interview questionnaire with tourists. The data gathered using these instruments provided 


information relating to contribution of tourism towards economic issues, environmental 


issues, social issues and the level of community satisfaction with tourism development. 


 


According to Denzin and Lincoln (1998:180) and Punch (1998:203), data analysis 


contains three linked sub-processes namely data reduction, data display and conclusion 


drawing or verification. Miles and Huberman (1994:1072) discuss the same activities in 


Hall and Hall (1996:189). Data reduction is when the potential universe of data is reduced 


in an anticipatory way as the researcher chooses a conceptual framework, research 


questions and instruments. Data displaying is an organised, compressed assembly of 


information that permits conclusion drawing. Conclusion drawing and verification involve 


the researcher in interpretation, i.e. drawing meaning from displayed data. 


 


Neuman (1997:426) identifies five specific methods of qualitative data analysis: 


successive approximation, the illustrative method, analytic comparison, domain analysis 


and ideal types. The researcher employed the domain analysis in this study. The domain 


analysis of Spradley (1979) in Neuman (1997:432) formalises six steps of qualitative 


analysis. In these steps the researcher rereads data notes full of details, mentally 


repackages details into organising ideas, constructs new ideas from notes on the subjective 


meanings, looks for relationships among ideas and puts them into sets on the basis of 
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logical similarity, organises them into larger groups by comparing and contrasting the sets 


of ideas and reorganises and links the groups together with broader integrating themes.  


  


Mouton and Marais (1990:102) assert that analysis means the resolution of a complex 


whole into its parts while interpretation is regarded as the construction of a whole out of 


parts. According to Neuman (1997: 427) and McMillan and Schumacher (1993:480), data 


analysis involves examining, sorting, categorising, evaluating, comparing, synthesising, 


and contemplating the coded data as well as reviewing the raw and recorded data. 


Schatzman and Strauss (1973) in Creswell (1994:166) claim that qualitative data analysis 


involves classifying things, persons, and events and the properties, which characterise 


them.  


 


Creswell (1994:153) says that the data analysis process will be conducted simultaneously 


with data collection, data interpretation and report writing. This is supported by McMillan 


and Schumacher (1993:482) who also say that analysis begins as soon as the first set of 


data is gathered and runs parallel to data collection because each activity informs and 


drives the other activities. In this study the research data was collected by means of 


observation, interviews and documentation. The researcher observed people entering the 


setting. The attracting points were also observed.  


 


According to Neuman (1997:426) data analysis means a search for patterns in data-


recurrent behaviours, objects or a body of knowledge. Neuman further says that if a 


pattern is identified, it is then interpreted in terms of a social theory or the setting in which 


it occurred. The qualitative researcher moves from the description of events or settings to 


the interpretation of its meaning. 


 


4.2. DEMOGRAPHIC CHARACTERISTICS OF RESPONDENTS 


 


A sample size of 100 respondents was used. In his observation, the researcher observed 


people of different ages, sex and stature. These were the variable observed and the 


researcher used this sample for interviewing purposes. 


 


During observation, the researcher had the opportunity to elaborate on issues from a 


personal point of view. The researcher used the descriptive notes and reflective notes to 


record the observed data. In his descriptive notes the researcher observed the appearance 
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of the informants. The workers in the tourist sector composed of males and females. This 


finding indicates the significance of tourism development since it provides employment to 


both sexes. People of different age, sex and stature visited the sectors. Many people 


seemed to be of the same age. People were neatly dressed with different hairstyles. They 


came from nearby and distant villages. Even though they were coming from different 


places, people enjoyed sitting at the same spots. After barbecue, people sat on rocks along 


the river experiencing the cool atmosphere of the day. 


 


Some people kept themselves busy taking beverages while some stood in groups chatting. 


Listening attentively, the researcher heard them talk about the development of tourism. 


Some wished if there were accommodation, restaurants, swimming pools, etc at the 


sectors. When the tourists left the sector, they picked up all dirt into the waste bin. These 


findings, socially interacting of people and the keeping of the sectors clean, indicate that 


tourism development can promote the social benefits and the environmental benefits of 


tourism development.  


 


Apart from observing the appearance of the informants, the researcher observed the 


physical setting. The sectors have several species of indigenous plants. The Botanical 


garden has several species of plants and animals that attract tourists. On the other hand 


Mphaphuli Nature Reserve has conserved cycad trees. Trees and a river help to make this 


tourist sector to look very attractive. It is a cool environment with monkeys on trees and 


beautiful birds. All these make Mphaphuli Nature Reserve to be environmentally viable to 


attract tourists. These good-looking and attractive magnificent indigenous forests, cycads, 


mountain valley, waterfalls, rare flora and fauna make Mphaphuli Nature Reserve and 


Phiphidi Waterfalls a paradise for the naturalists. These findings indicate that the 


environment is very important for tourism development. 


 


The researcher also observed the activities that occur at these sectors. Major activities 


observed at Mphaphuli Nature Reserve and Phiphidi Waterfalls are the following. Schools 


come to conduct their farewell functions at these sectors. Churches conduct their special 


seminars and conferences at these sectors. The river at Mphaphuli Nature Reserve is their 


safe place for baptism. Some church members come to fetch water as instructed by their 


church prophets. These findings indicate the extent of social benefit that people reap from 


tourism development.  
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In his reflective notes, the researcher recorded his personal thoughts. The researcher 


observed the accessibility of the tourist sectors. Mphaphuli Nature Reserve can easily be 


reached. There is a gravel road that leads to the sector. This sector is located at a mountain 


area. It is a good sector to attract naturalists and people with four wheels drive vehicles. 


The problem is that low vehicles cannot drive through this sector. People have to pack 


their cars somewhere before they reach their intended spot. This means they have to carry 


their luggage to their respective spots.  


 


In addition to accessibility, the researcher observed the physical sensations in the sectors: 


Pleasant aroma of the vegetation, wonderful birds singing, nice noise from the waterfalls 


and the coldness of the atmosphere. 


 


Apart from the physical sensations, the researcher had ideas about the development of 


these tourist sectors. It would be a good idea to supply Mphaphuli Nature Reserve with 


electricity. Lack of electricity hampers the development of tourist sectors. This prevents 


the sector to make use of computers and may also lead to other disadvantages based on the 


use of technology. The provision of accommodation at a tourist sector can increase job 


opportunities. These findings indicate that the availability of computers can increase an 


employment opportunity which is an economic benefit of tourism development. 


 


 


4.3. CONTRIBUTION OF TOURISM DEVELOPMENT 


 


4.3.1. Economic issues 


 


Tourism development should aim at providing employment to the residents on the host 


community. According to the research finding, it was interesting to note that there are 


people employed at Mphaphuli Nature Reserve and Phiphidi Waterfalls. These employees 


are comprised of young and old people as well as males and females. This finding 


indicates that tourism development provides employment opportunities to the most 


economically active population of the society by employing young people. It was also 


important to note that this industry provides employment to both males and females thus 


promoting gender equity. When employees were asked the number of years they worked 


in those tourism industry, some indicated that they were newly appointed and others have 


many years of service. Such prevailing employment patterns signify that tourism sector is 
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reliable and that the sector is growing with potential in rejuvenating economic and social 


growth.   


 


Mphaphuli Nature Reserve and Phiphidi Waterfalls have 45 and 59 employees 


respectively who are permanently employed. It was very interesting to note that these 


tourist sectors have temporal employees who are commonly appointed during festive 


seasons. Some employees work as gatekeepers, cleaners, supervisors, receptionists, tour 


guide and securities.  


 


The above prevailing activities indicate that tourism has several forms of employment it 


can offer. When employees were asked how far they stay from a tourist area they are 


working for, they indicated that they were coming from the host communities even though 


some were from far. This finding indicates that tourism development is beneficial to the 


host communities since they were employed in large numbers. 


 


Respondents were asked to reveal what  they understand by developing a tourist sector and 


they  clearly indicated that the provision of infrastructures such as electricity, 


accommodation, transport, restaurants, roads, communication means, etc are the main 


components of a destination area. The availability of all these indicate that a tourist sector 


is well developed and people can then be employed in the sectors. When residents were 


asked if they would like to be employed in the tourist areas under study, none of them 


denied. They supported by saying that they were supporting the process of tourism 


development so that they would be employed in the future and some said they have their 


household members working in the tourist areas. 


 


When employees were asked to reveal if tourism development is beneficial, many of them 


acknowledged the benefits associated with tourism. In fact, most of them said yes and 


supported their response by saying tourism can provide them with jobs. It was very 


interesting to hear one of the informants saying that “the sector is beneficial because her 


uncle who is her guardian is working there.” Very few informants could not say yes or no. 


They said that tourism is like fire; it can cook your food or burn your food. The lands they 


used for agricultural purposes were set aside for tourism and this was to their 


disadvantage. Areas they used to enter freely for fishing, to collect firewood and for 


grazing purposes are now protected.  
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When asked about the benefits of tourism developments many said that tourism 


development would create employment. Responses were very short to this question. 


Employees said that the development and promotion of tourism leads to job creation 


which is a benefit to them. These findings indicate that tourism development can lead to 


social and economic benefits. 


 


4.3.2. Environmental issues 


 


The respondents at Mphaphuli Nature Reserve and Phiphidi Waterfalls were asked about 


the attractive points of these tourist areas. Some said they enjoy seeing cycad trees, rivers 


and waterfalls shown on pictures 1, 2 and 3 respectively. Some people were attracted by 


clean picnic sites as shown on picture 5. Some were attracted to see a sacred place as 


indicated on picture 4. The cleanliness of the areas was the other reason that attracted 


many tourists to visit the areas. Picture 6 indicates that dumping is strictly prohibited. The 


significant of this finding indicated that tourism development had environmental impact. 


 


When the residents were asked about the environmental benefits they got from their tourist 


areas, they indicated that it was not that easy for them to accept the idea of nature 


conservation. They were used to get into these areas to fetch fire wood, water, washing 


clothes and swimming. Very few indicated that conservation of trees and water was of 


great importance to the environment. They indicated their concern about people who are 


stealing the cycad tees. 


    


4.3.3. Social issues 


 


Tourism development should also aim at providing social and balanced standards of life to 


communities, employees and tourists. When asked about the supply of water and 


sanitation in the tourist areas, employees indicated that they were satisfied with the 


working conditions. This finding indicated that tourism development has social benefits to 


employees and tourists visiting the area. Respondents were satisfied by the fact that their 


cellular phones had satisfactory network. Some even compared it with poor network while 


travelling around Kruger National Park was network is only available at camps. They were 


not satisfied by the absence of public telephones in the area. People like to communicate. 


This finding indicated that tourism development should results into availing 


communication means as a social need of people.  
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Employees also indicated that at times they were taken for education and training. They 


were trained computer skills and customer service care skills. Community members, 


selected by community leadership were trained every year about the importance of tourism 


development and its benefits to the host community. These trained community members 


gave feedback to the community. On the question of what did they achieve since they 


started working in the tourist areas, young employees said that they were able to further 


their studies on nature conservation. Some have built houses and some have taken their 


kids to schools, colleges, Technikon and universities. These findings indicated that 


tourism development resulted into the social welfare such as education and training and 


gains that can be financial in nature. 


 


When asked about any development in the community that resulted because of these 


tourist areas, the respondents said that the road to the areas is always well maintained. 


People are able to access their community with easy. Water supply system was 


constructed to supply water to the tourist areas. In return the community also benefited 


from this water supply. When the tourists and the residents were asked what they learn 


from each other, they indicated that their relationship was portrayed as an identifiable 


event with a number of positive outcomes such as change in moral behaviour, language 


and health. This relationship helped to bring greater understanding between people of 


different cultures. This finding indicated that tourism development has a major role to play 


in satisfying human social needs of interpersonal relationship.  


 


When tourists were asked if they would come back for a visit, they indicated that they 


have made these tourists areas their play ground to be visited every holiday. When asked 


how long had they been in the tourist area, they said that they arrived early in the morning 


to select a picnic site of their group. They complained that time was limited. They should 


be allowed to exit at 12 pm during the night. They even suggested that accommodation 


facilities be constructed.  


 


Responding to the question on how the tourist area was beneficial to the residents, some 


said the coming of tourists is of great importance to them because they learn to socially 


interact with people. Though not many, some of the community members said that they 


enjoy fetching clean water for home use purposes. When asked about the benefits of 


tourism development, the residents responded by saying that the area will be a good place 
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for them to rest and spend their leisure time. Some said they would conduct their social 


gathering there. These findings indicated that tourism development has economic, social 


and environmental benefits. 


 


When asked to reveal whose responsibility it was to develop a tourist area, in quote, one of 


the informants said, “We have man and women in our area that if trained, educated and 


involved in the planning, can enforce the development and promotion of tourism”. Some 


said that it should be a joint task of the government, private sectors and the local 


communities. Employees were asked to reveal the possible mechanism that can contribute 


in raising awareness for the socio-economic development of tourism, the employees 


indicated that there is a lack of knowledge and information among communities of what 


tourism is all about, its importance in every day life and the opportunities it presents for 


economic empowerment and social empowerment. They suggested that, to raise 


awareness, there should be a day in a year where people are invited to attend a ceremony 


at a tourist sector. It is during this time where people will be shown the importance of 


heritage attractions, cultural attractions and natural attractions. Communities should be 


given opportunity to participate in cultural activities and also by selling whatever products 


they have during the ceremony. It is from this point where it should be pointed out that 


tourism development has economic, social and environmental benefits. 


 


4.3.4. The level of community satisfaction with tourism development 


 


For a tourist area to develop, communities should be involved in the planning for tourism 


development. In order to determine the level of community satisfaction with regard to 


tourism development at Mphaphuli Nature Reserve and Phiphidi Waterfalls, several 


variables in the form of questions were given to respondents. When asked as to whether 


these tourist areas were beneficial to their communities, they explained that these tourist 


areas are their future. They said these because some of the employees employed in these 


tourist areas were their household members. They spend their money on groceries, 


clothing, education of their young ones, housing, etc.  


 


When residents around Mphaphuli Nature Reserve were asked to reveal their expectations 


about the tourist area, they said they want it to grow faster because it had such potential to 


grow faster. They even suggested that it would be better if infrastructures such as 


accommodation, restaurant, swimming pools, etc were constructed. These findings 
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indicated the level of community satisfaction with tourism development. Some 


respondents revealed the problems that hinder tourism development. With respect to 


Mphaphuli Nature Reserve, poaching is the major problem. Poachers uproot cycad trees 


illegally. The other problem with this sector is the disagreement between the tribal 


authorities where this sector is located. Some claim that the whole area is under their 


jurisdiction and this hampers tourism development. 


 


The respondents were asked to reveal whether they were involved in the planning for 


tourism development. The chairperson of Tshidzini Civic Association said that they 


nominated other members of the community every year to go and attend planned sessions 


about tourism development in their areas. They were satisfied that they were being 


involved in the process of tourism development. They also indicated that they were 


satisfied and felt encouraged to support tourism development since their tourist areas were 


very busy. Local people were concerned that if they were involved in the planning of a 


tourist sector, this could lead to the development of a tourist sector. Lack of involvement 


by local people hinders tourism development. Proper training, education and skills are 


needed to manage a tourist sector. This finding indicates that tourism development is 


beneficial since local people gain training, education and skills to work at tourist sectors. 


 


Informants said tourism development could be enhanced through contact with local 


people. If they are contacted and informed that their land will be used for tourism purposes 


and that they are the beneficiaries of the sector, they will give their lands in good spirit. 


Some said the introduction of infrastructures such accommodation, roads, 


telecommunication and electricity could bring about tourism development. Some 


suggested that if tourist sectors are well promoted, this could help to enforce development. 


This finding indicates that the availability of infrastructures promotes employment.   


 


4.4. Conclusion 


 


This chapter was about data analysis. Data was collected using observation and interview. 


Data collected was concerning the benefits of tourism development at Mphaphuli Nature 


Reserve and Phiphidi Waterfalls. During his observation, the researcher recorded his 


findings on a form prepared for this purpose. The researcher personally visited the areas 


for observational purposes. The researcher observed the activities that occurred at the 


tourist areas, the physical sensations in the areas, etc. The demographic characteristics of 
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respondents were illustrated. These were composed of variables such as age, sex and 


stature. 


 


The researcher conducted interviews with the employees in the tourist areas, residents of 


the host communities and tourists visiting the tourist areas. Interview questionnaires were 


aimed at investigating the contribution made by tourism development towards the 


economic issues, environmental issues and social issues. 


 


The next chapter elaborates the conclusions and recommendations. The recommendations 


tabled are envisaged to effect positive changes if implemented. Based on the findings as 


observed in the research process, the researcher sees positive developments which could 


be achieved if a desire to develop as equally supported with sufficient plans and strategies.  
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CHAPTER 5 


 


CONCLUSION AND RECOMMENDATIONS 


 


5.1. INTRODUCTION 


 


In this chapter, the researcher will draw conclusions of what he wrote from chapter 1 to 


chapter 4. This final chapter touches all of the topics covered previously. Chapter 1 gives 


the background of the study, chapter 2 is all about the literatures surveyed for this study, 


chapter 3 discussed the research methodology and procedures followed to collect the data 


while chapter 4 is for the analysis of data collected. In this chapter the researcher will also 


draw some recommendations that will be necessary for further research. This chapter will 


also show the references used and the appendices that were used.   


 


5.2. CONCLUSIONS 


 


The stated objectives were fulfilled through this research. During the interviews, 


informants indicated that the three tourist sectors in this study have great potential for 


speeding up economic empowerment and development among local communities. This 


could help them reap the benefits from tourism development. In this study the researcher 


examined the topic “the benefits of the development and promotion of tourism”. 


 


In chapter 1 the researcher gave a background of the study on the benefits of tourism 


development. The researcher clearly stated the statement of the problem as:  to what extent 


can the development and promotion of tourism be beneficial to the host community and 


the government? The researcher gave a clear motivation of why he decided to study the 


benefits of tourism development. The researcher indicated that tourism at Limpopo has a 


great potential of growth and this could help to alleviate poverty. It was in this chapter 


were the research questions and objectives of the study were stated. The research 


questions and the stated objectives of the study centred on the benefits of tourism 


development. The researcher gave a definition of several concepts used in the study. The 


last part of chapter 1 gave a summary of chapter outline. 
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Chapter 2 dealt with literature survey. In this chapter the researcher surveyed literatures 


that had information about the benefits of tourism development. Literatures surveyed 


indicated the nature and scope of tourism development. Literature indicated that a well 


developed tourist area should have tourism products such as tourist attractions, facilities 


and accessibility. Tourist attractions referred to all the features of a tourist area, either 


natural or human made, that attract tourist to visit the tourist area. Some of the attractions 


were shown on picture 1 to picture 6 of appendix 4. 


 


Tourists were attracted by the cycad trees at Mphaphuli Nature Reserve (Picture 1), river 


and green vegetation (Picture 2), waterfalls (Picture 3), sacred places (Picture 4) and 


picnic sites (Picture 5). Accessibility in this study referred to the possibility of tourists to 


reach the tourist area. It was indicated during the study that roads were well maintained. 


Literature survey indicated that the availability of facilities such as accommodation, 


restaurants etc, can result in many people being employed at tourist areas and resultantly 


alleviating poverty. 


 


Literatures surveyed indicated that there were three benefits that can be achieved through 


tourism development namely economic, environmental and social benefits. The economic 


benefits entailed employment of host community members, generation of income, 


provision of infrastructures and the foreign income exchange. The social benefits referred 


to the promotion of social and cultural activities by the host communities. The relationship 


between the tourists and the host communities was stressed and this resulted in change in 


moral behaviour by all. Finally, tourism development resulted into environmental benefits. 


Communities learnt the importance of conserving nature as it will benefit them. 


 


In chapter 3 the researcher discussed about the research design and methodology used to 


collect the data. The research design employed in this study was the qualitative design. 


The researcher used the field research process in observing and collecting the data. In this 


chapter the researcher discussed about the potential of growth in tourism for the tourist 


areas and about the geographical areas of the study areas. The target population was 


identified and the stratified random sampling methods were used to select respondents 


during the data collection process. 


 


Guided by the literatures surveyed, the researcher selected observation and interviews as 


tools used to gather data. During observation the researcher personally visited the tourist 
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areas and observed several factors, occurrences or events that took place in the tourist 


area. The researcher recorded his observation as notes on a specific form prepared 


specifically for that purpose (Appendix 1). Secondly, the researcher gathered the data 


using the interviews questionnaires. The unstructured interview questions were used to 


gather data. Three questionnaires (Appendix 2 Sections A, B and C) were prepared for this 


purpose. 


 


Chapter 4 was about the data analysis. The data collected through observation and 


interviews were analysed. The main objective of this chapter was to analyse and present 


the data collected on the field of research based on the experience of the respondents in 


terms of tourism development. The focus was on the host communities (residents), 


employees and tourists. It was indicated by this study that tourism development was 


beneficial. Respondents indicated that if these areas were developed, they would be 


employed in the tourist areas. Some respondents were happy that it would help with 


conservation of nature while some indicated that tourism development promoted their 


social life. They emphasized that good tourism development resulted in good quality life.  


 


5.3. RECOMMENDATIONS 


 


Based on the critical issues raised during the study, the following recommendations are 


drawn for further research: 


 


� In view of the inherent potential within the tourism sector in accelerating economic 


growth, maximising environmental preservation as well as rejuvenating the host 


community’s social and cultural realities, the researcher calls for a maximum 


attention in developing all potential tourist attraction centres. This can be achieved 


by allocating sufficient resources and knowledgeable people who could turn a 


particular centre into a global spot which capture the attention of tourists from all 


sorts of life.  


 


� In this study the subjects in the sectors and communities are becoming gradually 


aware of its existence, but more importantly they do not know how to reap the 


benefits of tourism development. In some areas this study has managed to reveal 


that the local people do not see any use for tourism development because they gain 


no benefit from it. It is therefore recommended in this study that the tourism 
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development authorities make campaigns for tourism development awareness. 


Effective campaigns require attractive and adequate branding. As the community 


are captured by the brand, they will be automatically dragged y the desire to 


identify with such centres. Maximum use of media –Radio, Print and Television 


may adequately make branding and campaign effective. . 


 


� The availability of infrastructures is a major factor of tourism development.  


Components of a tourist sector are attractions, transportation, hospitality, 


infrastructure, accommodation and facilities. It is therefore highly recommended 


that the above-mentioned components be made available at a sector such as 


Mphaphuli Nature Reserve. People should easily access a tourist sector.  


 


� Maintaining of roads is one other economic benefit that did not satisfy the tourists. 


It is therefore recommended in this research project that roads to a tourist area be 


well maintained. The government should give this tender to constructors to foster 


tourism development. 


 


� Informants stated that poaching is the main problem at Mphaphuli Nature Reserve. 


Poachers uproot the cycad trees illegally. It is therefore recommended in this study 


that local people be employed specifically for guarding the sectors to prevent 


poaching. The host communities should be trained on the importance of nature 


conservation. 


 


� Local people indicated that there were times when they were not involved in the 


planning of tourism development. During the interview the informants said that 


local people should be involved in the planning of tourism development. The 


researcher strongly recommends that host communities be involved in the planning 


of tourism development in the area and also about the changes that will affect their 


community. Increased participation could actually mean involving groups of low-


income people in rural and urban areas.  


 


� It was also pointed out that the government should play its role in tourism 


development. Tourism cannot survive without the governmental intervention. In 


the areas of study, the government showed little involvement in the process of 


tourism development. The researcher strongly recommends that the government be 
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strongly involved in the process of tourism development. The government has 


power to provide the political stability, security and the legal and financial 


framework which tourism requires. The governmental intervention will help to 


stabilise the disagreements amongst the tribal authorities. It is therefore 


recommended that local communities and the government be involved in tourism 


development. 


 


� There was poor promotion of these tourist areas to attract tourists. It was stated 


during the interviews that the promotion of a tourist sector could foster tourism 


development. It is in the interest of this study to recommend that mechanisms 


should be employed to promote tourism development. This can be done by several 


forms of promotion such as communication through a media, personal selling and 


public relations. 


 


� There was a problem of lack of communication infrastructures. It is therefore 


recommended in this study that provision of public telephones be made available. 


 


� Host communities did not display their arts and culture activities to attract tourists 


on special occasions. It is therefore strongly recommended that host communities 


should participate in tourism development by performing cultural activities to 


attract and entertain tourists.   
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APPENDICES 


 


 Appendix 1 


 


 Recording stage of observation 


 
The researcher designed a form on which he recorded the data collected during 
observation. The researcher used the descriptive notes and reflective notes to record data.. 
Recording is done by taking field notes. 
 
Descriptive Notes 


 
Appearance of informants: 
 
-------------------------------------------------------------------------------------------------------------
-------------------------------------------------------------------------------------------------------------
-------------------------------------------------------------------------------------------------------------
------------------------------------------------------------------------------------- 
 
Description of physical setting: 
 
-------------------------------------------------------------------------------------------------------------
-------------------------------------------------------------------------------------------------------------
-------------------------------------------------------------------------------------------------------------
------------------------------------------------------------------------------------- 
 
Activities in the setting: 
 
-------------------------------------------------------------------------------------------------------------
-------------------------------------------------------------------------------------------------------------
-------------------------------------------------------------------------------------------------------------
------------------------------------------------------------------------------------- 
 
Reflective Notes (The researcher recorded his personal thoughts during observation) 
 
-------------------------------------------------------------------------------------------------------------
-------------------------------------------------------------------------------------------------------------
-------------------------------------------------------------------------------------------------------------
------------------------------------------------------------------------------------- 
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 Appendix 2 


 


 Data collection using the unstructured interview 


 


Participants were assured that the information they will provide will be used for the 
analysis of their experiences and that their identities will not be made known. 
 
Section A: Interview questionnaire with employees at tourist area. 


 
1.  How is this sector beneficial to the community?  
      ---------------------------------------------------------------------------------------------------  
      --------------------------------------------------------------------------------------------------- 
       -------------------------------------------------------------------------------------------------- 
 
2.  What is meant by developing a tourist sector?  
       -------------------------------------------------------------------------------------------------- 
      --------------------------------------------------------------------------------------------------- 


      ---------------------------------------------------------------------------------------------------  
 
3.  What are the problems experienced in this sector? 
     ---------------------------------------------------------------------------------------------------- 
     ---------------------------------------------------------------------------------------------------- 
     ----------------------------------------------------------------------------------------------------   
 
4. What hinders development of tourism? 
     ---------------------------------------------------------------------------------------------------- 
     ----------------------------------------------------------------------------------------------------               
------------------------------------------------------------------------------- 


 
5.  What could be done to develop this sector?  
     ---------------------------------------------------------------------------------------------------- 
     ---------------------------------------------------------------------------------------------------- 
     ---------------------------------------------------------------------------------------------------- 
6. Whose responsibility is it to develop a tourist sector? 
    ---------------------------------------------------------------------------------------------------- 
    ---------------------------------------------------------------------------------------------------- 
   ----------------------------------------------------------------------------------------------------- 
 
7. What are the possible mechanisms that can contribute in raising awareness for     
     socio- economic development of tourism?   
  
   ---------------------------------------------------------------------------------------------------- 
   -----------------------------------------------------------------------------------------------------   
 
8.  What benefits could arise if this sector is well developed?  
     ---------------------------------------------------------------------------------------------------- 
     ----------------------------------------------------------------------------------------------------      
 
9. Can the development and promotion of tourism be beneficial? YES or NO. ---------- 
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10. How can the development and promotion of tourism be beneficial? 
     ----------------------------------------------------------------------------------------------------  
     ----------------------------------------------------------------------------------------------------  
 
 
11. How long have you been employed at this tourist sector? ------------------------------ 
 
12. What kind of employment are you doing? 
       --------------------------------------------------------------------------------------------------- 
       ---------------------------------------------------------------------------------------------------  
 
13. Does your sector have clean water? --------------------------------------------------------  
 
14. What means of communication does your tourist area have? 
       --------------------------------------------------------------------------------------------------  
15. How many employees are in this tourist area? --------------------------------------------  
 
16. What are your dreams about this tourist area? 
       -------------------------------------------------------------------------------------------------- 
 
       --------------------------------------------------------------------------------------------------  
 
17. Does this tourist area employ new employees every year? ----------------------------  
      --------------------------------------------------------------------------------------------------  
      -------------------------------------------------------------------------------------------------- 
 


18. How far do you stay from this tourist area? ------------------------------------------ 
 
 
19. What are the attractive points of this tourist area? -------------------------------- 
       ------------------------------------------------------------------------------------------------ 
       ------------------------------------------------------------------------------------------------ 
 
 
20. What training did your employer let you undergo to be productive in this sector? 
 
      ------------------------------------------------------------------------------------------------------- 
      ------------------------------------------------------------------------------------------------------- 
 
21. What have you achieved since you started working in this tourist area? 
      
       ------------------------------------------------------------------------------------------------------ 
       ------------------------------------------------------------------------------------------------------ 


       ------------------------------------------------------------------------------------------------------ 
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Section B: Interview questionnaire with residents around the tourist area: 


 
1. Is this tourist area beneficial to your community? 


------------------------------------------------------------------------------------------------  
------------------------------------------------------------------------------------------------  
 


2. What infrastructures did the community receive because of this tourist area? 
------------------------------------------------------------------------------------------------  
------------------------------------------------------------------------------------------------  
------------------------------------------------------------------------------------------------ 


3. How does this institution contribute to the education of the host community? 
------------------------------------------------------------------------------------------------  
------------------------------------------------------------------------------------------------  
------------------------------------------------------------------------------------------------ 


 
 


4. Are you involved in the planning for the development of this tourist area? 
       -----------------------------------------------------------------------------------------------  
       -----------------------------------------------------------------------------------------------  
 
5. What are your expectations from this tourist area? 
     ------------------------------------------------------------------------------------------------  
     ------------------------------------------------------------------------------------------------  
     ------------------------------------------------------------------------------------------------  
 
6. Do you have any member of your household who is employed in this tourist area?  


-----------------------------------------------------------------------------------------------  
 


7. Do you like to be employed in this tourist area? 
       -----------------------------------------------------------------------------------------------  
 
8.  According to your observation, how busy is this tourist area?  
    ------------------------------------------------------------------------------------------------  
    ------------------------------------------------------------------------------------------------  
    ------------------------------------------------------------------------------------------------  
 
9. What are the environmental benefits do you get from this tourist area?  


----------------------------------------------------------------------------------------------  
----------------------------------------------------------------------------------------------  
----------------------------------------------------------------------------------------------  


      
10. What do you learn from the tourist who visits this area? 


---------------------------------------------------------------------------------------------  
---------------------------------------------------------------------------------------------  
---------------------------------------------------------------------------------------------  


 
 


11.  Do you also visit this area? -----------------------------------------------------------  
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12.  What is the point of attraction in this area?  
             --------------------------------------------------------------------------------------------  
             --------------------------------------------------------------------------------------------  
             -------------------------------------------------------------------------------------------- 
 


 
Section C: Interview questionnaire with tourists visiting the area: 


 
1. What attracts you to visit this tourist area? 
       ---------------------------------------------------------------------------------------------  
       ---------------------------------------------------------------------------------------------  
       ---------------------------------------------------------------------------------------------  


        
2. How was your relationship with the local community members?  


--------------------------------------------------------------------------------------------- 
--------------------------------------------------------------------------------------------- 
--------------------------------------------------------------------------------------------- 


 
3. How far do you stay from this tourist area?  


--------------------------------------------------------------------------------------------  
   


4. Do you feel like coming back to this tourist area? ------------------------------  
 
5. How many hours did you spend on the site? --------------------------------------  


 
6. What do you propose should be done to develop this area? 


-----------------------------------------------------------------------------------------------  
----------------------------------------------------------------------------------------------- 
----------------------------------------------------------------------------------------------- 


 
7. Did you enjoy your stay in this tourist area? --------------------------------------  
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Appendix 3: Maps  


 


Map 1: Thulamela Municipality  
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MAP 2: MAP OF MUNICIPALITIES OF SOUTH AFRICA 
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MAP3: MAP OF VHEMBE DISTRICT  
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Appendix 4: Pictures  


 


  PICTURE 1:  CYCAD TREE AT MPHAPHULI NATURE RESERVE 


 


 


 


PICTURE 2: A RIVER AND FOREST AT MPHAPHULI NATURE RESERVE 
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PICTURE 3: WATERFALLS AT PHIPHIDI WATERFALLS 


 


 


 


PICTURE 4: A NOTICE INDICATING THAT THE SECTOR IS A SACRED PLACE 
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PICTURE 5: A PICNIC SPOT 


 


 


 


 


PICTURE 6: DUMPING IS PROHIBITED 
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EXECUTIVE SUMMARY: 


 


The main purpose of this study was to investigate the benefit of tourism development in Thulamela 


Municipality with specific reference to Mphaphuli Nature Reserve and Phiphidi Waterfalls. It was 


found out that the two tourist areas had great potential for tourism growth. In this study tourism was 


considered as an industry that had positive impacts on the quality of life a nation, province and the host 


community. Tourism was seen as an industry that provided employment opportunities, increased 


incomes and spread development. 


 


Three benefits of tourism development were mentioned in this study. The economic benefits such as 


employment, income etc was found to be real since there were people who were employed in these 


tourist areas whose quality of life changed because of tourism development. The other benefit was the 


environmental benefit which resulted into the conservation of nature. The social benefit of tourism 


development was shown to be a manner in which tourism effects changes in collective and individual 


value systems, behavior patterns, community structures, lifestyle and the quality of life. 


 


For the success of this study, the researcher had to decide on the research design and methodology to 


be employed in the study. The researcher decided on the target population from which a stratified 


random sampling was used to get the respondents. The research design employed in this study was the 


qualitative one. The research methods used to collect data were the observation and interviews. A form 


on which to record the field notes during observation was designed. Three types of interview 


questionnaires were prepared to collect data. The collected data was then analyzed. 


 


From the data collected through observation and interview, the researcher started with data analysis 


process. It was found that tourism development, if well fostered, can lead to economic, environmental 


and social benefits. There were people that were employed in these tourist areas and this improved their 


quality of life. Several recommendations about the critical issues raised during the study were made 
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