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ABSTRACT

A democratic South Africa has witnessed recurrent xenophobic attacks 
in recent years, especially during 2008 and 2015. Most of the attacks in-
volved native people looting the goods of immigrant businesses, impact-
ing negatively on South Africa’s economic growth through the effects 
on the Small and Medium Enterprises (SMEs). It has been established 
that foreign-owned SMEs provide livelihoods for the majority of people 
in South Africa’s poor settlements. Ironically, there is a claim that xeno-
phobic attacks are perpetrated due to frustration among the native SME 
owners who are unable to compete with the foreign-owned counter-
parts. Hence, a public rhetoric has been created to suggest that native 
SME owners blame foreigners for taking all the business opportunities and 
markets. Given this strife, this paper endorses entrepreneurship educa-
tion as a possible antidote. SMEs do play a crucial role in the develop-
ment of local economies; and, this paper investigates the role of entre-
preneurship education as a panacea to redressing xenophobic attacks. 
Entrepreneurship education raise peoples’ awareness of self-employ-
ment as a career opportunity, promotes the development of personal 
qualities that are relevant to entrepreneurship such as creativity, risk tak-
ing, and responsibility, and provides the technical and business skills that 
are needed in order to start and grow a business venture. Furthermore, 
entrepreneurship education helps to transmit and impart entrepreneur-
ial competencies and concepts required to start and run a successful 
venture. The article proposes that entrepreneurship education should be 
introduced as part of the school curriculum from primary school to uni-
versity level in order to equip learners with entrepreneurial thinking as a 
lifelong phenomenon.

Key words:  Entrepreneurship Education, Immigrants, Native, SMEs, Xeno-
phobia, South Africa 
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1. INTRODUCTION 

The terms entrepreneurship and 
small to medium enterprises 
(SMEs) are used interchangeably 
to mean one thing in the existing 
literature. As indicated by Ukpere 
(2011), South Africa like any other 
developing country is faced with 
developmental challenges such 
as unemployment, poverty and in-
come inequality. 

Ramukumba (2014) states that 
SMEs in developing countries have 
become important because of 
their potential to improve income 
distribution, create new employ-
ment, reduce poverty and facili-
tate export growth. SMEs enhance 
forward and backward linkages 
between economically, socially 
and geographically different seg-
ments of the economy. 

They offer opportunities for en-
hancing and adapting suitable 
foreign and indigenous techni-
cal methods and provide an out-
standing breeding ground for 
entrepreneurial and managerial 
ability (Ilegbinosa & Jumbo, 2015).  
In South Africa the SMEs sector has 
been hailed by the government in 
its role towards fostering economic 
growth and development, creat-
ing a host of government initiatives 
to address the financing needs of 
SMEs; foster and increase entre-
preneurship activity in the country 
and creating profitable opportu-
nities for indigenous entrepreneurs 
(Ngek, 2014). SMEs contribute to 
economic development in various 

ways by creating employment for 
the growing rural and urban la-
bour force, providing necessary 
sustainability and innovation in the 
economy (Kongolo, 2010). Abor & 
Quartey (2010: 218) note that SMEs 
account for an estimated of 91% 
of businesses in South Africa, con-
tributing between 51% and 57% of 
the gross domestic product and 
60% towards employment. Katua 
(2014) found that SMEs play a vital 
role in reducing poverty as they 
tend to employ poor and low in-
come workers and sometimes they 
are the only source of employment 
in rural areas and poor regions. Im-
migrant entrepreneurs form part of 
SMEs in South Africa. 

The foreign owned businesses con-
tribute to the development of lo-
cal economies by offering afford-
able goods and services mostly to 
marginalised rural areas. However, 
the potential and capacity of the 
SME sector was shattered in 2008 
and later in 2015 due to xenopho-
bic attacks which mushroomed in 
most parts of South Africa. Accord-
ing to Khosa & Kalitanyi (2014), the 
xenophobic attacks made foreign 
owned SME business activities to 
halt with majority closing their busi-
nesses completely. Most of the at-
tacks featured a number of local 
people looting the goods of for-
eign owned SMEs. 

Cooper (2009) notes that an ap-
proximate of 342 shops were loot-
ed and 213 shops were raised to 
the ground by the local marauding 
xenophobes as the violence raged 



77	      Journal of Public Administration and Development Alternatives Vol. 1, No.1.1 September 2016	

on around the country in 2008. This 
impacted negatively on the eco-
nomic growth of the country due 
to the fact that SMEs contribute im-
mensely to the economic growth. 
One of the causes of the xeno-
phobic attacks was perpetrated 
by the local SME owners failing to 
compete with the foreigners. In 
addition, local SME owners blame 
foreigners for taking all the business 
opportunities and markets.

Given this strife, this article endors-
es entrepreneurship education as 
a possible antidote. An entrepre-
neurship education programme 
creates self-sustainable individuals 
who are able to identify opportuni-
ties where others see a challenge. 
Entrepreneurship education raise 
peoples’ awareness of self-em-
ployment as a career opportunity, 
promotes the development of per-
sonal qualities that are relevant to 
entrepreneurship such as creativ-
ity, risk taking, and responsibility, 
and provides the technical and 
business skills that are needed in 
order to start and grow a venture. 

Entrepreneurship education can 
be imparted through institutions of 
higher learning as well as via skills 
transfer through collaboration be-
tween native and immigrant en-
trepreneurs. Once equipped with 
the entrepreneurial skills, the native 
people will be able to survive in 
the market place and hence that 
brings the bad blood between 
these two groups (natives and im-
migrants).

2. XENOPHOBIA IN SOUTH AFRICA

Xenophobia is a complex global 
phenomenon that differs on in-
tensity and manifestation in de-
pending on the contexts where it 
is found (Masuva, 2015; Tirivangasi 
& Rankoana, 2015). The common 
definition of xenophobia is “the ha-
tred or fear of foreigners, combin-
ing the Greek xenos (foreign) with 
phobia (fear)” (Crush, 2008: 15). 
Tirivangasi & Rankoana (2015) de-
fine Afrophobia as strong hatred 
or insecure feelings towards fellow 
African deeply rooted in the frus-
trations over competition for few 
resources. 

 Xenophobia includes “all forms of 
discriminatory attitudes towards 
non-nationals, whatever their 
source or nationality” (Landau et 
al., 2005: 4). According to Neocos-
mos (2010: 13), it is a discourse and 
practices which results in the social 
and political exclusion of its targets 
from the rest of the population. Xe-
nophobia in South Africa is mani-
fested in the prejudice, discrimina-
tion, hostility and violence directed 
towards foreigners (Masuva, 2015).

Xenophobia in South Africa is pe-
culiar and, in this paper, it is equat-
ed with targeted xenophobia. It 
displays at least three character-
istics which probably differentiate 
it from other forms of xenophobia 
in other countries or continents. It 
is predominantly directed at black 
African foreigners, hence the term 
“Afrophobia”. This is the violence 
which was directed towards fel-
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low African people. Harris (2002) 
observes that xenophobia in South 
Africa is not against all foreign-
ers but however, a certain group 
of people. South Africa since the 
acquiring of a democratic rule, it 
experienced an inflow of migrants 
from all parts of the world, how-
ever, a larger number of people 
came from its neighbouring coun-
tries. The migrant’s influx from the 
African continent was driven by a 
number of factors which include, 
economic crisis, political refugees 
and others seeking greener pas-
tures. This group was targeted due 
to the fact that they fit on the low-
er cluster of the South African com-
munity, resulting in competition for 
jobs, houses, services and business 
opportunities.

Masuva (2015) notes the second 
feature of xenophobia in South Af-
rica is the violent manifestation of 
xenophobia beyond xenophobic 
attitudes. Xenophobia manifest-
ed itself in 2008 and 2015 with vio-
lence as the most notable feature 
to draw the attention of the peo-
ple across the globe. The violent 
attacks resulted in sixty-two (62) 
deaths in 2008 and seven (7) peo-
ple died in April 2015 (Matunhu, 
2011; Masuva, 2015). 

The third feature and the most im-
portant part of this study is the loot-
ing of immigrant owned shops. In 
each xenophobic attacks which 
occurred the foreign owned shops 
were looted as the anger of peo-
ple rise. This research focuses on 
behavioural aspects of xenopho-

bia, the looting of foreign owned 
shops by the local citizens which 
resulted in victims from either side. 
In most cases, the owners were left 
vulnerable and without the means 
of sustenance after their business-
es were looted. Yet in some cas-
es, it resulted in injuries from sides, 
the owners and the members of 
the community. Consequently, the 
foreigners lost and the process of 
reintegration becomes even more 
difficult due to their non-accep-
tance by the communities which 
they save. 

3. XENOPHOBIA AND THE LOOTING 
OF FOREIGN SHOPS

The main incidents of xenopho-
bia occurred in 2008 and 2015 
despite the isolated incidents 
between 1994 and 2008 (Nyar, 
2009). These were the large inci-
dents which drew the attention of 
the world globally and resulted in 
many casualties. The most nota-
ble feature of these xenophobic 
attacks was the looting of goods 
from both shops and the houses of 
immigrants. Cooper (2009) notes 
that an approximate of 342 shops 
were looted and 213 shops were 
raised to the ground by the local 
marauding xenophobes as the vio-
lence rages on around the country 
in 2008. 
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Table 1: Xenophobic attacks around South Africa  

Source: SAPS (2008 in Cooper, 2009)
Petersen (2016) highlighted the 
protest which took place in 
Dunoon. During protests over hous-
ing in Dunoon, foreign owned 
shops and containers where tar-
geted for break-ins and looting, 
with “everything from clothing to 
food” stolen. However, from the 
whole scenario it could not be 
established whether the attacks 
were xenophobic or not. The Ward 
Councillor Lubabalo Makaleni be-
lieved the looting was not motivat-
ed by xenophobia, but was rather 
simple acts of crime committed 
by opportunistic thieves during the 
protests (News24, 2015; Petersen, 
2016). This is an explanation given 
by the authoritative figure of his 
nature but given the history of xe-
nophobia in South Africa wherev-
er, there is an attack on foreigners 
is accompanied by the looting of 
goods. This is what many scholars 
such as Crush (2008) and Dodson 
(2010) have described as denial-
ism, whereby those in authority fail 

to acknowledge that its xenopho-
bic act when the looting of goods 
occurs rather than categorising 
under crime. There is seemly a con-
tinuation of denialism in regard to 
looting of goods as xenophobia, 
one minister was quoted saying:

“The looting, displacement 
and killing of foreign nation-
als in South Africa should 
not be viewed as xenopho-
bic attacks, but opportunis-
tic criminal acts that have 
the potential to undermine 
the unity and cohesiveness 
of our communities” (Crush 
2015: 4).

Further, in the midst of xenophobic 
attack in April 2015, News24 (2015) 
describes an incident which hap-
pened in Limpopo whereby mem-
bers of the public in Thabazimbi 
looted four Pakistan shops. This 
resulted in the arrest of 13 people 
who were involved. However, the 
police had this to say:



		               O Dzomonda, H M Tirivangasi and R Masocha  			     80 

“As the provincial govern-
ment of Limpopo we do 
not believe the looting and 
burning of the shops be-
longing to foreign nation-
als were part of xenopho-
bic attacks” (Phuti Seloba, 
spokesperson of Limpopo 
SAPS, News24, 2015)”.

The failure to acknowledge such 
acts as xenophobic hinders the 
process of finding the underlying 
cause of the problem taking place 
within communities. Consequently, 
Tshishonga (2015) notes that the 
failure to restore stability engen-
ders lawlessness whereby locals, in-
cluding the passer-by people, get 
to be preoccupied with looting of 
stock and destroying stalls belong-
ing to immigrants. Basing on the se-
quence of events narrated during 
the xenophobic attacks in South 
Africa, this study can establish that 
the looting of foreign owned shops 
cannot be separated from xeno-
phobic acts. 

4. CAUSES OF THE LOOTING OF IM-
MIGRANT-OWNED SHOPS

In the past decade, South Africa 
experienced a sharp increase in 
the number of African and Asian 
immigrants who opened small 
shops at the periphery of the cen-
tral business district (CBD) or have 
engaged in various street trading 
activities in various cities (Teve-
ra, 2013). The presence of foreign 
immigrants was met with different 
views from the members of the 
community. To some poor classes 

they are welcomed because they 
offer relatively cheap products to 
low earning members of the soci-
ety; it was seen as an improvisation 
of their life.  

However, on the other hand, they 
have become a source of bit-
terness to local shop owners who 
feel that they are being pushed 
out of business and would like to 
see the government introduce leg-
islation that restricts the operations 
of foreign traders in South Africa 
(Tevera, 2013). This is evidenced by 
the results from the study conduct-
ed by Crush (2008: 2) who states 
that about 74% of South Africans 
support deportation of anyone 
who is not contributing economi-
cally to South Africa (Crush, 2008). 
Sixty-one percent stated that for-
eign nationals should not be able 
to start a small business in this 
country (Crush, 2008: 2). There is a 
serious competition between the 
locals and the foreign SMEs own-
ers. 

Further, a study by Hunter & Skin-
ner (2003) revealed that most Af-
rican migrants in Durban effective-
ly used the informal sector as the 
entry point to other entrepreneur-
ial activities in the formal sector. 
The migrants often find themselves 
competing with nationals for street 
space and for the same clientele. 
This direct competition with locals 
partly accounts for the often tense 
relations between South African 
SME owners and African migrant 
traders operating in the informal 
sector as spaza shops owners 
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(Hunter & Skinner, 2003). Fatoki & 
Oni (2016) define a spaza shop as 
an informal business that is con-
ducted from a shack or a room. 
Spaza shops are normally located 
in the community neighbourhood 
or street corners. The South African 
Migration Project (SAMP) findings 
also reveal that nationals did not 
want it to be easier for foreign na-
tionals to engage in street trading 
or to operate small businesses in 
South Africa or to obtain South Afri-
can citizenship. 

Furthermore, a report by a Spe-
cial Reference Group on Migra-
tion and Community Integration in 
KwaZulu-Natal was appointed by 
Premier Senzo Mchunu to investi-
gate the causes and consequenc-
es of the March-May 2015 violent 
attacks against foreign nationals in 
the province revealed that many 
South Africans operating in the 
tuck shop and spaza sector made 
allegations that businesses owned 
by foreign nationals thrive due to 
unfair advantages, and that these 
improprieties directly undermine 
the viability of locally-owned busi-
nesses (Madlala, 2016). 

Madlala (2016) records some of 
the allegations levelled against for-
eigners. These include the fact that 
immigrants’ businesses are not reg-
istered and they do not pay taxes; 
foreign nationals sell products at 
prices below those that local busi-
ness owners conclude are feasible 
and are therefore receiving illegal 
support. 

Moreover, foreign nationals re-
ceive unfair privileges from whole-
sale companies due to shared 
religious beliefs; Foreign nationals 
intentionally open spaza shops 
within close proximity to local-
ly-owned businesses, thereby cap-
turing some of the locals’ markets; 
Foreign-owned businesses sell fake 
goods or non-South African prod-
ucts; Foreign businesses owners op-
erate their shops for nearly 24 hours 
every day and even have workers 
sleeping there (Madlala, 2016). The 
foreigners displayed the entrepre-
neurship skills hence, the availabil-
ity of such accusations from the 
local SMEs owners.

 Madlala (2016) notes that foreign 
SME owners did not come into the 
communities seeking competition. 
However, they rented space from 
the locals who close their business-
es on their own accord due to fail-
ure to run them or love for rental 
money. The following statement 
exemplifies this:

“Most cases foreigners had 
in fact taken over exist-
ing shops from locals who 
had either abandoned 
their businesses altogeth-
er or rented them out and 
earned higher incomes 
than they did while oper-
ating the shops” (Madlala, 
2016).

The foreign owned businesses suc-
ceed because they are run with 
expertise and skills which enable 
the owners to pay rent and strive in 
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their businesses. This led us to a situ-
ation noted by (Adam & Moodley, 
2015). The two scholars found out 
that the very presence of thriving 
Somali shops insults unsuccessful, 
impoverished township dwellers. 
They endure daily exposure as 
failures. Envy breeds resentment 
(Adam & Moodley, 2015). This is 
what makes the local people and 
the native SMEs business owners 
to feel like engaging in the looting 
of foreign owned business. Conse-
quently, the looting of goods can 
only be achieved by exerting vio-
lence on foreigners and this action 
is called xenophobia.

5. SOCIAL CAPITAL THEORY: TO-
WARDS COLLABORATIVE NA-
TIVE-IMMIGRANT ENTREPRENEURS 
APPROACH

This research adopts Social capital 
theory as the means to resolve the 
problem of the looting of foreign 
owned shops by the local people. 
The social capital theory was pio-
neered by the works of (Bourdieu, 
1986; Coleman, 1988; Coleman, 
1990; Lin, 2002).  Bourdieu (1986: 
248) underlines that “Social capi-
tal is the aggregate of the actual 
or potential resources which are 
linked to possession of a durable 
network of more or less institu-
tionalized relationships of mutual 
acquaintance and recognition”. 
Similarly, one can say social capi-
tal is made up of social obligations 
and connections within members 
in a group (Lin, 2002). Coleman 
(1990) highlights that social capital 
indicates the resources, real or po-

tential, gained from relationships. 
In other words, it is a public good, 
and as public good, it depends on 
the willingness of the members of 
the community to avoid free rid-
ing. For this purpose, norms, trust, 
sanctions and values become 
important in sustaining this collec-
tive asset. According to Putnam 
(2000: 19), social capital refers to 
connections among individuals 
– social networks and the norms 
of reciprocity and trustworthiness 
that arise from them. It can well 
be noticed that when both native 
and immigrant entrepreneurs un-
derstand the importance of social 
capital, they will be able to resolve 
collective violence more easily.

The social capital theory helped 
the researchers in trying to find 
amicable ways of ensuring co-exis-
tence between the native and the 
foreign SME owners. The research-
ers argue that, given the bases of 
the social capital theory, the native 
and immigrant SME owners can 
embark on the following: (1) form 
business partnerships; (2) create a 
business forum where they meet 
and discuss ideas; (3) use media 
platforms like WhatsApp groups 
where interaction is promoted; 
and, (4) creation of workshops on 
entrepreneurship. Putnam (2002: 
18) concurs with the above infor-
mation when he states that “the 
networks that constitute social 
capital also serve as conduits for 
the flow of helpful information that 
facilitates achieving our goals. The 
goals of these SME owners will be 
to engage in fair business, make 
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profit and maintain viable business 
in a safe environment. Collabo-
ration between the two groups 
removes suspicion and strife be-
tween them and promotes unity. 
Adam & Moodley (2015) note that 
“Somali tenants mostly start from 
scratch with loans from relatives 
and also engage in collective en-
trepreneurship”. Yet this can pin-
point to the use of social capital 
by the foreign business entrepre-
neurs, there is a need to extend 
the networking beyond family and 
include native entrepreneurs. The 
social capital theory can solve the 
problem of looting by implement-
ing on a bigger scale than a family 
as unit. It promotes dependency 
among groups which are other-
wise antagonistic.

The implementation of the propo-
sition of social capital theory results 
in trust being established between 
the native and foreign business 
entrepreneurs. The authors of this 
paper are of the opinion that in-
stead of competing for markets 
and being involved in xenophobic 
attacks, native entrepreneurs can 
benefit much by collaborating with 
immigrant entrepreneurs. More im-
portantly is the skills transfer and 
fusion among these two groups. It 
goes without depth not to mention 
the synergy that can come with 
this collaboration. The easy flow of 
information makes issues like pric-
es, retail outlets and management 
of these businesses to be shared 
easily among the owners. This will 
also help to repel the mistrust and 
allegations labelled against the 

two groups. The social capital the-
ory works extremely well in the pro-
cess of ensuring sustainable SMEs 
growth in South Africa given the 
history of looting, mistrust and the 
existence of the “other” (outsider). 
In its implementation, the sharing 
of information, ideas, wholesale 
suppliers, markets will go a long 
way in ensuring success of SMEs in 
South Africa. 

Entrepreneurship education as 
a societal institution presents a 
better platform to implement the 
propositions of the social capital 
theory in South Africa. In a bid to 
explain and understand the role of 
entrepreneurship education as an 
antidote to xenophobic attacks in 
South Africa, it is important to de-
fine entrepreneurship as well as im-
migrant entrepreneurship.

6. IMMIGRANT ENTREPRENEURSHIP: 
WHAT IS ENTREPRENEURSHIP?

According to Ahmad & Sey-
mour (2008), there is no universal-
ly agreed upon definition for the 
term entrepreneurship. Rwigema & 
Venter (2004: 6) defined entrepre-
neurship as “the process of con-
ceptualising, organising, launching 
and through innovation, nurturing 
a business opportunity into a po-
tentially high growth venture in a 
complex and unstable environ-
ment”. Schumpeter (1934) as cited 
in Ahmad & Seymour (2008: 7), de-
fined entrepreneurs as innovators 
who implement entrepreneurial 
change within markets. This defi-
nition forms the crucial aspect of 
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modern entrepreneurship which is 
driven by innovation. It is the ability 
innovate that separates successful 
entrepreneurs the one struggling.

 Entrepreneurship has received 
recognition worldwide as an en-
gine for economic growth and de-
velopment (Cooney, 2012; Naudé, 
2013). As reported by Kritikos 
(2014), entrepreneurs can invigo-
rate the economy by creating jobs 
and new technologies while at the 
same increasing productivity. The 
activities of entrepreneurs (SMEs) 
can therefore transform econo-
mies through the multiplier effect 
where one transaction can lead to 
an expansion in incomes. Further-
more, entrepreneurship as career is 
responsible for creating most of the 
jobs in South Africa. According to 
Abor & Quartey (2010: 218), SMEs 
contribute approximately 60% to-
wards employment in South Africa. 
Sata (2013) notes that an entre-
preneurship career offers momen-
tous opportunities for individuals 
to realise financial independence 
as well as benefit the economy by 
contributing to job creation, inno-
vation and economic growth.  

To better understand the con-
text of this study, it is important 
to distinguish between local and 
immigrant entrepreneurship. This 
distinction is crucial as it lays a 
foundation to understand wheth-
er a set of entrepreneurial start-up 
factors affect these two groups the 
same way Radipere & Dhliwayo, 
2014). According to Volery (2007), 
an immigrant entrepreneur can be 

defined as a person who starts a 
business in the host country. As indi-
cated by Fatoki (2014: 722), “immi-
grant entrepreneurship contributes 
to employment creation, poverty 
alleviation and economic growth 
in their host countries”. Most immi-
grants are highly entrepreneurial. 
In most cases, their business is lo-
cated in marginalised areas such 
as rural areas hence their presence 
in these areas brings development 
in terms of infrastructure.

Infrastructural development is at-
tained in the sense that immigrant 
entrepreneurs rebuild or renovate 
the old grocery shops in these ru-
ral areas. In addition, the road 
network is re-developed since it 
is frequently used when they pur-
chase stock. Garg & Phayane 
(2014) concur by indicating that 
immigrant entrepreneurs occu-
py abandoned buildings in most 
townships hence making the own-
ers to obtain value again from 
these assets.  According to Turkina 
& Thai (2013), immigrant entrepre-
neurship through their innovative-
ness and job creation capabilities 
contribute immensely towards the 
socioeconomic development of 
the host countries. Furthermore, 
immigrant owned businesses are 
known for quite affordable prices 
as well as convenience as they 
open in the early hours and close 
late at night. These among others 
give immigrant entrepreneurs an 
upper hand in the market over 
their native counterparts.
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7. ENTREPRENEURSHIP EDUCATION 
AS A PANACEA TO XENOPHOBIC 
ATTACKS IN SOUTH AFRICA

Entrepreneurship education if 
well-articulated can help the na-
tives to understand the field open-
ly at a tender age. This can go a 
long way in helping them to sustain 
competition from immigrant entre-
preneurs. Entrepreneurship educa-
tion equips people with skills which 
can improve their entrepreneurship 
alertness. Fatoki (2014) emphasises 
that entrepreneurial alertness en-
ables entrepreneurs to easily iden-
tify opportunities which does not 
seem obvious. This is exactly what 
the native entrepreneurs need in 
order to be competitive. Entrepre-
neurship education raise peoples’ 
awareness of self-employment as 
a career opportunity, promotes 
creativity and innovativeness 
which are crucial elements to new 
venture creation (European Com-
mission, 2008).

 According to Drucker (1985, cited 
in Cooney, 2012), entrepreneurship 
is a discipline which is something 
that can be learnt. Entrepreneur-
ship education helps to change 
the mind-set of people so that they 
act and think entrepreneurial. The 
authors believe that it is the mind-
set of the native people which 
need to be changed if the issue of 
xenophobia is to be addressed. This 
move can reduce jealous among 
native people which are one of 
the key factors which orchestrat-
ed xenophobic attacks given that 
they can now be equipped with 

skills to run successful entrepreneur-
ial ventures like their counterparts. 
Cooney (2012) assert that an ef-
fective and efficient entrepreneur-
ship education programme should 
aim at imparting entrepreneurship 
skills, technical skills and manage-
ment skills. Entrepreneurship edu-
cation empowers native people to 
be employers instead of job seek-
ers (Matunhu, 2011).

Kelley, Bosma & Amorós (2010) be-
lieve that for entrepreneurship ed-
ucation programme to have long-
term benefits, it should also aim to 
equip communities rather focusing 
on entrepreneurs only. The general 
public can be educated through 
the medias such as televisions, ra-
dio and community outreach pro-
grammes.  Studies such as Van der 
Merwe & de Swardt (2008) as well 
as Agbenyegah (2013), among 
others, indicate that in South Afri-
ca most SMEs are run by people 
with matric or equivalence. As 
indicated by Kutzhanova, Lyons 
& Lichtenstein (2009), entrepre-
neurial skill development process 
occurs over a period of time. This 
raises a serious need to consider 
introducing entrepreneurship ed-
ucation at the early life stages. 
Hence, Matunhu (2011) propose 
that entrepreneurship education 
should be introduced as part of 
the school curriculum right from 
primary school to university level to 
equip learners with entrepreneurial 
thinking at an early age. This goes 
a long way in transforming the na-
tion as people can start to think 
and act entrepreneurial in their 
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jobs and in every income gener-
ating activity they are involved 
in regardless of not advancing to 
tertiary institutions. This not only re-
duces unemployment but can also 
alleviate poverty in these commu-
nities. Given the above evidence 
in support for entrepreneurship 
education as a possible antidote 
to xenophobic attacks in South 
Africa, it is hypothesised that there 
is a significant positive relationship 
between entrepreneurship educa-
tion and an end to xenophobic at-
tacks in South Africa.

7. CONCLUSION 

This paper was aimed at investi-
gating the role of entrepreneurship 
education as a panacea to xeno-
phobic attacks in South Africa. The 
paper has argued that xenopho-
bia includes all forms of discrimi-
natory attitudes towards non-na-
tionals, whatever their source or 
nationality. Then, the paper high-
lighted the point that xenophobia 
in South Africa is manifested in the 
prejudice, discrimination, hostility 
and violence directed towards for-
eigners. From the extant literature it 
was deduced that xenophobic at-
tacks were perpetrated out of frus-
tration of native SME owners who 
have been unable to compete 
with the foreign counterparts. Ordi-
narily, native SME owners blamed 
foreigners for taking business op-
portunities and markets, leading 
to destruction of immigrant-owned 
business property and the looting 
of their stock. These atrocities neg-
atively impacted on the contribu-

tion of the SME sector in South Af-
rica since immigrant entrepreneurs 
form part of the SME group. It is 
documented that foreign-owned 
SMEs’ operations were halted for 
some time while some closed com-
pletely. This paper argued that en-
trepreneurship education could 
be a possible antidote to redress-
ing xenophobic attacks in South 
Africa. To help understand how 
information and skills can be fused 
among native and immigrant en-
trepreneurs, the Social Capital The-
ory was used as a basis to explain 
this collaboration. 

On that note it was suggested 
that native and immigrant SMEs 
owners could embark on the fol-
lowing: (1) form business partner-
ships; (2) create a business forum 
where they meet and discuss 
ideas; (3) use media platforms like 
WhatsApp groups where interac-
tion is promoted; and, (4) creation 
of workshops on entrepreneurship. 
By this, the authors believe that it 
helps to repel the mistrust and al-
legations labelled against the two 
groups and hence promote unity. 
This collaboration can only be fa-
cilitated through education. It was 
discovered that entrepreneurship 
education equips people with 
skills which can improve their en-
trepreneurship alertness which is a 
crucial ingredient towards oppor-
tunity identification. Furthermore, 
it was deduced from extant litera-
ture that entrepreneurship educa-
tion raised peoples’ awareness of 
self-employment as a career op-
portunity, promotes creativity and 
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innovativeness which are crucial 
elements to new venture creation. 
The paper concludes by propos-
ing that entrepreneurship educa-
tion should be introduced as part 
of the school curriculum right from 
primary school to university level to 
equip learners with entrepreneur-
ial thinking at an early age. This is 
based on the fact that the entre-
preneurial skill development pro-
cess occurs over a period of time. 
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