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ABSTRACT 

The digital platforms have transformed change in terms of how human beings interact 

and communicate. They have also shaped how we relate to one another in relation to 

the cultural heritages we share and differ in.  This study analysed the use of TikTok in 

the promotion of Tsonga culture in Phalaborwa, Limpopo Province, South Africa. It 

adopted qualitative method. It also examined the impact of TikTok on the Tsonga 

culture, identified the manner in which TikTok is used to promote the Tsonga culture, 

and established the challenges and opportunities of using TikTok for the Tsonga 

cultural promotion. The research sample consisted of 20 participants who owned 

mobile phones and had TikTok accounts, along with 10 screenshots from TikTok.  The 

researcher opted for thematic analysis because it was the most flexible approach to 

generate mindful insights and concepts from the collected data. This study found that 

more users mostly express their Tsonga culture on social platforms. It is 

recommended that TikTok users, particularly younger audiences, should utilise the 

platform to transmit cultural knowledge by recording information, sharing videos and 

uploading pictures. The study identified that TikTok serves as an alternative platform 

for marginalised cultures. The findings of this study also highlight that platforms such 

as this can be used by other cultures to overcome cultural imperialism that was 

perpetuated by traditional media. The key findings of this study further show that 

TikTok has contributed to the transformation of Tsonga culture, and that other tribes 

can utilise this platform to showcase their cultures and preserve them for future 

generations. 
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CHAPTER 1 

INTRODUCTION AND BACKGROUND  

1.1 INTRODUCTION 

Culture is a set of convictions, principles, standards, rituals, traditions, customs, 

symbols, and actions that define a certain group of individuals or society. People define 

culture as their way of life, which encompasses strategies developed by humans to 

adapt to their surroundings, including humans and other organisms that form an 

integral part of that environment (Mphela, 2017). Moreover, Borgo and Blancieri (2018) 

define culture as a collective of individuals’ comprehensive, socially learned way of life 

or lifestyle. Culture plays a fundamental role in establishing society’s framework by 

influencing our conduct, values, and social interactions. It enhances social unity, 

preserves our cultural legacy, nurtures originality and ingenuity, and promotes personal 

and communal welfare. 

Furthermore, Gwerevende and Mthombeni (2023) assert that language, dance, and 

music traditions are ways in which culture is expressed and passed down through 

generations. Dance and music are essential elements of culture, exerting a substantial 

influence on the formation and expression of the identity, convictions, values, and 

practices of societies globally. According to Barton (2018), music is an essential 

component of cultural expression, and in various cultures, it serves a variety of 

purposes.  

Tsonga people intricately interconnect music and dance, as each component plays a 

significant role in expressing, preserving, and celebrating their cultural identity. In 

Tsonga culture, music and dance are fundamental modes of cultural expression 

(Khosa, 2018). According to Madlome (2022), “Tsonga culture” encompasses the 

heritage, customs, beliefs, and cultural identity of the Tsonga people, an ethnic 

community predominantly residing in southern Africa, specifically in the countries of 

Mozambique, South Africa, Zimbabwe, and Eswatini. 

Additionally, the advent of the digital era, particularly the Internet, profoundly 

revolutionises the realm of creativity and its various aspects, including the artistic, 

social, and economic components (Rioux, 2015). As a result, this research seeks to 

embark on a comprehensive exploration of cultural representation within the 
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knowledge landscape of the social media platform TikTok. In past years, the landscape 

of the cultural transmission environment has been profoundly impacted by traditional 

and mainstream media. This study therefore aims to explore ways in which the social 

media platform TikTok has decentralised the cultural hegemony often expressed in the 

traditional or the mainstream media. The mainstream media have served as the vehicle 

for the implementation of cultural imperialism in the African continent. They have 

popularised Western cultures by pushing their ideas and swaying perceptions and 

attitudes in their favour due to limited freedom of expression, information, and 

interaction. The threat of South African indigenous cultures has been manifested in the 

name of western media through movies, television shows and music. Traditional values 

have been supplanted by western dances or cultures, leaving South Africans with no 

values to cope. Western influence and westernisation have led to the extinction of 

indigenous languages and cultures of many societies in the world (Odinye, 2012). The 

mainstream media populated western cultures by articulating ideas and influencing 

perceptions and attitudes because there was no freedom of expression, information 

and limited interaction. 

In addition, the emergence of social media platforms such as TikTok has enabled 

different cultural heritages within South Africa to have a voice and foster freedom of 

expression. TikTok is a social media platform that enables its users to upload and share 

short clips featuring various activities such as dancing, song imitation, comedy, or 

talent demonstration (Geyser, 2022). The use of TikTok has radically transformed how 

people socially interact with one another in the cyber space. This change is similar with 

the analysis of Setyaningrum (2018), who states that the advancement of information 

technology has the power to change local values that are integral to a community. 

Moreover, despite the limited freedom of expression experienced in the past by some 

cultures, social networking platforms like TikTok enable their representation through 

content creation. Toscher (2021) claims that TikTok has been a significant platform for 

the cultural promotion of various elements, including music, dance, fashion, and trends. 

The progress and development of this technology can be witnessed through our 

increasingly advanced civilisation and, specifically, on the social media front.  
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Phalaborwa is situated in the north-eastern part of South Africa, in Limpopo Province. 

The name Phalaborwa literally translates to "better than the South." Makhubedu (2009) 

notes that the town consists of communities with diverse cultural backgrounds and 

multiple languages, including Northern Sotho speakers, Vatsonga, Afrikaners, and, to 

a lesser extent, English- and Venda-speaking communities. The fame of the town can 

be attributed to marula and its wildlife tourism. It hosts the annual Marula Festival to 

highlight the diversity of culture, tourism, and economic development in the Limpopo 

Province. The Marula Festival is deeply rooted in local traditions and heritage and 

celebrates the annual marula fruit harvest. In addition, the town mines the mineral 

copper. With some of its land being in the possession of its traditional leaders, 

Phalaborwa remains deeply rooted in culture.  

1.2 RESEARCH PROBLEM  

This study seeks to explore the use of TikTok in the promotion of Tsonga culture. It also 

attempts to find out whether TikTok features an adequate representation of the Tsonga 

culture. The representation of indigenous cultures on TikTok can vary, as cultural 

content depends on how users, commonly known as content creators, choose what 

kind of content to upload. There is a cultural marginalisation on social media, 

particularly on TikTok, which can be attributed to biases in the algorithms that 

determine how content is filtered, ranked, and recommended to TikTok users. 

Indigenous cultures play a crucial role in shaping cultural heritage and identity of many 

countries, and South Africa is not an exception. However, there is a lack of 

comprehensive research on how platforms like TikTok are used to showcase and 

preserve these cultures.  

As a consequence, this study intends to explore ways in which the digital platform has 

decentralised the cultural hegemony often expressed on traditional media outlets. The 

researcher delineated the cultural appropriation entrenched within concentrated media 

content that perpetuates stereotypes of certain indigenous cultures in South Africa. 

This study sought to address this gap by examining how TikTok is utilised in 

representing the Tsonga culture in South Africa and by exploring its potential benefits 

and limitations in this context. By doing so, it aims to contribute to a deeper 

understanding of the challenges and opportunities related to the digital representation 
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of indigenous cultures, ultimately informing strategies for cultural preservation and 

promotion in the country. 

1.3 ROLE OF THE THEORY IN THE STUDY 

Theories serve as academic guides that assist researchers in better understanding 

and interpreting phenomena in a study. According to Collins and Stockton (2018), a 

theory is a grand idea that integrates numerous smaller ideas, possessing significant 

explanatory power. This study is underpinned by two theories, namely, the uses and 

gratification theory, and the technological determinism theory. 

1.3.1 The uses and gratification theory  

The uses and gratifications theory explains that different media audiences use 

(traditional and digital) media for various reasons (Kaye, 2007). According to Fourie 

(2012), the uses and gratifications theory pertains to the effects of media on people. It 

focuses on how individuals use media to further their own wants and experience 

satisfaction when those needs are met. The concept of media consumption, which 

elucidates the reasons individuals engage with specific media and the gratifications 

obtained from its utilisation and access, is explicated by the uses and gratifications 

theory (Luo, Chea, & Chen, 2011). This theory suggests that people select specific 

media with the aim of satisfying specific needs and desires, and their media 

consumption provides them with said gratification.  

Additionally, the uses and gratifications theory is relevant and applicable to this study 

because people use TikTok mainly to gratify themselves through music and dance. 

Fourie (2012) highlights the main questions of this theory as follows: What do people 

do with the media? What do they use the media for? What do they get from their media 

use? The responses to these questions further the purpose of this study, namely, to 

explore the usage of TikTok in representing Tsonga culture. The uses and gratifications 

theory is relevant to this study as it facilitates comprehension of the motivations and 

behaviours of users in their pursuit of gratification through the utilisation of TikTok. 
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1.3.2 Technological determinism theory 

The technological determinism theory conceptualises technology as the primary driver 

of societal evolution. Hauer (2017) argues that technological advancement influences 

and shapes society and that it is vital to adjust and adapt to new technologies and 

innovation. The technological determinism theory refers to a concept or hypothesis that 

explores the connection between technology and society (Kgasago, 2017). This entails 

that society can be shaped or influenced by technology. The theory is predicated on 

the notion that technology is an exogenous force, existing independently of social 

concerns or pressures, yet possessing the ability to shape social structures (Walton, 

2019). Hence, this study adopted the technological determinism theory as it outlines 

the way in which the advancement of technology influences society. It is relevant to 

this study because it aims to elucidate the extent to which the representation of Tsonga 

culture takes place through the technological platform of TikTok.  

1.4 PURPOSE OF THE STUDY 

1.4.1 Aim  

The aim of this study is to explore the use of TikTok in the promotion of Tsonga 

culture in Phalaborwa, Limpopo Province, South Africa. 

1.4.2. Objectives of the study 

The objectives of the study are: 

• To identify the manner in which TikTok is being used to promote the Tsonga 

culture.  

• To examine the impact of TikTok on the Tsonga cultural promotion. 

• To establish the challenges and opportunities of using TikTok for the Tsonga 

cultural promotion. 

1.5 RATIONALE OF THE STUDY  

It is imperative to embark on a study of this nature because African cultures, particularly 

South African cultures, are not prevalent on social media. If the African communities 

have to maintain and develop their cultural values, they should be visible and be 
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promoted in all spheres of live including on social media to achieve their goal. There 

seems to be little research focusing on the use of social media platforms to promote 

cultures. Platforms such as TikTok cannot only be used to create content but used to 

explore cultures that were underrepresented on the main stream media. There are 

many existing studies about TikTok, but there is little literature about the use of these 

platforms to represent of cultures. 

1.6 SUMMARY OF THE RESEARCH METHODOLOGY  

This study employed the qualitative research approach to explore the use of TikTok in 

the promotion of Tsonga culture in Phalaborwa. According to Creswell (2014), 

qualitative research is an approach for exploring and understanding the meaning 

individuals or groups ascribe to a social or human problem. Additionally, Zohrabi (2013) 

state that qualitative research is a form of social action that stresses on the way of 

people interpret and make sense of their experiences to understand the social reality 

of individuals. Qualitative research is a form of social action that stresses on the way 

of people interpret and make sense of their experiences to understand the reality of 

individuals. This study employed thematic analysis to analyse the data. According to 

Braun and Clarke (2006), “thematic analysis is a method for identifying, analysing, and 

reporting patterns (themes) within data and minimally organises and describes your 

data set in (rich) detail.” This approach will assist the researcher to form themes using 

the objectives of the study which the collected data will be classified and analysed 

under. 

1.7 SIGNFICANCE OF THE STUDY  

This study holds significant importance in contemporary society regarding cultural 

representation and how individuals express their identities in the digital space. Its 

findings will offer additional recommendations for how other ethnic groups may utilise 

TikTok to preserve their cultures for future generations. This study intends to provide 

valuable information that will strengthen existing knowledge in the field of media 

studies, specifically within the Department of Arts and Culture in the Republic of South 

Africa and worldwide scale.  
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The advent of social media has undoubtedly transformed the cultural experiences of 

individuals within society. Therefore, the interaction of TikTok with culture cannot be 

overlooked. In view of this, this proposed study has the potential to contribute fresh 

perspectives to the current body of literature and help researchers acquire additional 

information. This study’s findings offer valuable insights for the Department of Arts and 

Culture of the Republic of South Africa. Moreover, this research serves as a scholarly 

reference for other academics in the field of media studies as they embark on further 

investigations. 

1.8 DEFINITION OF KEY CONCEPTS  

In this section, the researcher’s interpretation and usage of the identified key concepts 

in the research report are elucidated. The special terminology used throughout the 

research is delineated as utilised to ensure the correct interpretation of and perception 

regarding the results. This serves to enhance clarity and comprehension for both 

researcher and reader.  

1.8.1 Tsonga culture  

Xitsonga is a language spoken by the Vatsonga people, who live in the eastern coastal 

region of Southern Africa. Malatji et al. (2019) assert that language experts have 

categorised Xitsonga (commonly referred to without the prefix Xi-, thus Tsonga). As a 

result of this categorisation, people commonly speak of the language as Tsonga rather 

than Xitsonga. In this research, Xitsonga is substituted with the term “Tsonga.” As 

esteemed guardians of the Xitsonga language, the Vatsonga people are proudly known 

for their unique cultural identity which finds expression in their profound heritage. 

Xitsonga breaks the boundaries of simple linguistic classification as it encapsulates the 

rich history, profound beliefs, and core values that are the soul of the Vatsonga 

community (Maluleke, Mapengo & Chauke, 2024). 

According to Maluleke (2017), the Vatsonga represent an ethnic collective that spans 

many clans that are found predominantly in South Africa, Mozambique, Zimbabwe, and 

Swaziland. All four of these nations speak Xitsonga, the language of the Vatsonga 

people. The language is spoken by more than two million native speakers in South 

Africa, and it is one of the official languages of the country. As noted by Kwintessential 
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(2012), the indigenous language of Xitsonga is mainly used in the Giyani, 

Bushbuckridge, Phalaborwa, Tzaneen, and Malamulele regions of Limpopo and 

Mpumalanga Provinces.  

1.8.2 Culture  

The consensus is that culture is a complex concept with no single, universal definition 

in the literature. After examining many possible definitions, the researcher opted for 

the following definitions to guide this study. One view of the word is that culture is a 

multifaceted concept that has often been used to refer to a group of people who share 

similar views and interpretations of their world (Meso, 2023). According to Tomlinson 

(2018), "culture" denotes the entire intricate system of traditional behaviours that have 

survived throughout human history and are subsequently acquired by each successive 

generation. It comprises the systematic and recurrent modes of thinking, feeling, and 

behaving that are characteristic of the members of a certain society or its subset. 

 Additionally, Pappas and McKelvie (2021) tie culture to the features and knowledge of 

a particular people such as their language, religion, cuisine, social customs, music, 

and arts. The reach of culture is quite profound, affecting matters related to 

technological development, language, marriage, mode of dressing, arts and crafts, 

food, festivity, religion, social life, education, and the political system of the people 

(Sibani, 2018). Additionally, culture can be dependent on physical location, as people 

who live in proximity to one another tend to share the same attitudes and beliefs about 

a wide variety of issues. 

1.8.3 Identity  

According to Merry (2010), the term "identity" typically refers to the complicated and 

constantly changing expressions of self-understanding that describe the relationships 

that people have formed with others and the way in which they have become attached 

to their historical, social, and cultural environment over the course of their lives. People 

consciously or unconsciously organise their priorities and commitments in such a way 

that they reflect their attachments, which can sometimes be contradictory. The concept 

of identity, according to Tatum (2000), encompasses both our knowledge of ourselves 
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as individuals and our understanding of ourselves as members of social groups. It also 

relates to the way in which we feel that other people would perceive and label us. 

1.8.4 Indigenous language  

Orji and Udeze (2021) define an indigenous language as one that is tied to a certain 

place, primarily spoken by its inhabitants, and considered a vital component of cultural 

heritage and self-identity. When a language becomes extinct, subsequent generations 

forfeit an essential component of the culture required for comprehensive 

understanding. According to Emodi (2025), an indigenous language is a mode of 

communication that is spoken or used as a social interaction by a group or community 

of people that express their identity and culture. Based on the definition presented 

above, the research acknowledges the indigenous language as the common language 

spoken by the entire community as a mother tongue, deeply intertwined with the culture 

and knowledge of that community. 

1.8.5 Social media  

“Social media” is an umbrella term for web-based software and services that empower 

people to interact on the net and exchange ideas, have discussions, communicate with 

one another, and participate in any form of social interaction (Mashau, 2022). One 

exhaustive definition of social media sees it as a collection of interactive online 

platforms through which users can collaboratively or individually create, curate, and 

disseminate user-generated content (Davis, Love & Killen, 2018). According to Kaplan 

and Mazurek (2018), social media refers to a group of Internet-based applications 

that build on the ideological and technological foundations of Web 2.0, and that 

allow the creation and exchange of user-generated content. Social media can be 

classified into four categories, known as experience- and resource-sharing tools, 

media-sharing tools, social networking tools, and communication tools (Zgheib & 

Dabbagh, 2020). 

1.8.6 Xibelani 

Khosa (2022) describes Xibelani as a female dance that relies on the attire Tsonga 

women wear, which consists of a very full traditional skirt. Worn for generations by 
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Tsonga women, the traditional attire has become an integral part of Tsonga culture. 

Traditional dress is a strong offshoot of culture because it elucidates the manner in 

which a community’s social practices have evolved over time (Batty, 2014). The 

researcher in this study describes Xibelani as traditional attire that is worn by Tsonga 

people in celebration of culture, identity, and tradition.  

1.8.7 TikTok  

TikTok is an application designed for short-video creation and sharing in vertical format, 

which are played by simply scrolling the screen up or down (Herlisya & Wiratno, 2022). 

The TikTok environment is highly immersive and interactive, and it provides its users 

with the platform to share original content and participate in challenges, duets, and 

other tasks (Miltsov, 2022). In addition to celebrating actual human experiences, 

TikTok’s intuitive, easy-to-use, and straightforward interface, as well as its feature-rich 

and user-friendly editing tools, inspire user creativity (Fan, Luo, & Wang, 2023). One 

of the best features of TikTok is that the videos are short, easy to create, and 

convenient to share. 

1.8.8 Tradition  

Thompson (2018) defines tradition as a practice transmitted between generations and 

widely observed within a society or culture, whereas a custom may be ephemeral and 

practiced solely at the familial or individual level. 'Tradition' refers to established 

practices and principles transmitted over generations within a societal framework 

(Govo, 2015). The researcher defines tradition as socially transmitted values, norms, 

normative patterns, structures, institutions, or belief systems that ground a particular 

society. 

1.8.9 Traditional media  

According to Aikat (2014), traditional media refer to esteemed and established 

methods of mass communication, including street theatre and puppetry, as practiced 

by diverse global communities and cultures. These forms are often rooted in local 

customs and lore, typically involving storytelling and the communication arts that 

characterise a unique culture, reflecting a traditional way of life. The study of Al-Quran 
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(2022) defines traditional media as the forms of communication that were established 

before the emergence of the internet and the digital era, which include newspapers, 

magazines, television, and radio. 

1.9. CHAPTERS OUTLINE  

Chapter 1: Introduction to the Study  

Chapter 1 is dedicated to the foundational aspects of the research, and it describes the 

study's objectives, its importance, the statement of the problem, and the definitions of 

essential concepts, while outlining the limitations inherent to the study. 

Chapter 2: Literature Review and Theoretical Framework  

This chapter discusses in great detail literature relevant to the use of TikTok to promote 

Tsonga culture.  A literature review was conducted to ascertain the perspectives of 

other scholars pertinent to this topic. This chapter also presents the theoretical 

frameworks that underpin this study. It comprises a curated collection of theories that 

underpin the rationale for the research methodology, framework, aims, data 

acquisition, and analysis in the study. 

  

Chapter 3: Research Methodology 

This chapter explains the methodological framework employed in this study. It 

delineates the research paradigms and establishes a connection to the selected 

research approach for this study. Also, the chapter culminates by going into detail 

about the issues encountered during population sampling, the various sampling 

techniques used, and the data collection methodologies employed. This chapter also 

delves into ethical considerations. 

Chapter 4: Data Analysis and Interpretation 

This chapter provides an in-depth examination of the theoretical analysis, and how it 

shapes and interprets the findings of the study. It also outlines the data obtained from 
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participants who took part in the study. It also interprets collected data.  This chapter 

used thematic content analysis and online observation to analyse the collected data. 

Chapter 5: Conclusions and Recommendations  

This is the final chapter, which sums up the main findings of the study. In this chapter, 

the critical findings are restated and summarised in a manner that indicates a need for 

further research and fills gaps on the topic, conclusion, and recommendations. 

1.10. SUMMARY OF CHAPTER 1 

Chapter 1 presented the general introduction of this study. Its purpose included 

outlining the background of the study, statement of the problem, and rationale and 

motivation of the study. In addition to stating the aim and objectives of the study, the 

chapter also provided the research objectives. It also demonstrated the significance of 

the study and presented the definitions of the terms and concepts as they apply to this 

study. At the end, the chapter provides a clear organisation of the proposed study.  
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CHAPTER 2 

LITERATURE REVIEW  

2.1 INTRODUCTION  

Probing the present understanding of the topic, identifying areas that necessitate more 

exploration, and acknowledging the limitations of current knowledge, this chapter 

delves deeper into the study. Additionally, it sheds light on the theoretical framework 

that serves as the guiding principle for the study.  

2.2 THE EMERGENCE OF TIKTOK AS A SOCIAL MEDIA PLATFORM 

Originally named “Douyin”, TikTok was first introduced in China in late 2016 (Kaye, 

Chen & Zeng, 2021). The platform immediately quickly skyrocketed in popularity, 

especially through enabling users to record themselves lip-syncing to popular songs 

(Asarch, 2018). Proving its widespread adoption globally since its launch in 2016, 

DataReportal (2023) indicates that TikTok boasts a staggering 1.08 billion monthly 

active users. Regarding popularity, the report further shows that the platform is ranked 

sixth in terms of number of users, surpassing social networks that have been in the 

market for far longer. 

Used for an average of 50-53 minutes per day, Snapchat and Instagram, along with 

other major competitors, have been shown by research to be outperformed by TikTok 

(CBinsights, 2020). TikTok’s unique design, which affords users the extraordinary 

opportunity to be creators and express their passion and creativity through video, pits 

it against other tech industry giants such as YouTube, Instagram, and Facebook. Its 

key advantage remains in offering users the flexibility and freedom they need to share 

videos of diverse styles, themes, and lengths. 

2.2.1 Global spread of the platform/ or popularity and growth  

Since its launch in September 2016, TikTok has revolutionised the world of social 

media, quickly claiming its position as a widely popular short film video app and 

morphing into a significant platform in the space (Handley & Kobiela, 2022). Relying 

on its unique promotion of music fights, TikTok had managed to double its user count 
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from 30 to 60 million by the year 2017 (Li, 2022). When its global monthly active user 

data was initially published on July 16, 2018, TikTok had more than 500 million monthly 

active users the world over (Ren, 2021). The platform’s global popularity continued to 

soar through 2020 (Nuzuli, 2022). The amount of its global monthly active users 

increased by 45% within one year, from 689 million in 2020 to more than 1 billion in 

2021 (Statista, 2022b). As confirmed by the data, TikTok has evolved into an industry 

behemoth, boasting a significant share of social media users. 

In addition, research conducted by Choudhary, Gautam, and Arya (2020) reveals that 

TikTok is available in 154 different countries globally. Despite realising significant 

success over the years, TikTok’s reputation continues to expand as more influencers 

flock to the platform. As of January 2019, the platform had managed to attract 71.3 

million additional users. Wu (2021) designates TikTok as the fastest growing platform 

in history and is confident that its unprecedented success will carry over into the future. 

As a testament to its popularity, TikTok enjoys impressive download figures and high 

rankings in app stores. In December 2020, total downloads of TikTok had reached 1.5 

billion across more than 150 countries worldwide in 39 languages, making it the 

seventh-most downloaded app of the 2010s. Although TikTok entered a relatively 

uncompetitive U.S. market with regard to short-video rivals, just seven months after its 

release, the platform had surpassed Facebook, Instagram, Snapchat, and YouTube in 

terms of total downloads. Data published by the American research firm Sensor Tower 

indicate that, in the first quarter of 2018, TikTok was the world's most downloaded 

iPhone application, outstripping Facebook, YouTube, and Instagram with 45.8 million 

downloads. According to Deyan (2021), the last couple of years have seen TikTok’s 

popularity continue to grow, with no fewer than 800 million users from 155 countries 

active on the platform.  

Currently, TikTok caters to more than 150 countries and 75 languages. It’s ranked first 

in app stores across more than 40 countries and regions and lays claim to the largest 

number of social media users globally (Palanco, 2022). The app owes its meteoric 

success to its ability to connect with users from diverse walks of life, spanning various 

ages, cultures, and interests (Kuyucu, 2024). TikTok has achieved a penetration rate 

of one-third among the total number of social media users in less than four years 

(Dean, 2021). 
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2.2.2 Comparison of TikTok with other social media platforms 

TikTok is considered a social media platform as it provides its users the opportunity to 

engage with a network of followers and individuals they follow, much like other 

platforms such as X (formerly Twitter) and Instagram (Fiallos, Fiallos & Figueroa, 

2021). One key characteristic that TikTok does not share with its competitors is the 

ubiquitous use of background music in videos shared on the platform, a feature that 

amplifies the messages users may want to convey. Its simple user interface, ground-

breaking algorithm, and user-generated content are some of the factors that underpin 

TikTok’s popularity (Kuyucu, 2024). A careful analysis of TikTok within the broader 

social media context can shed light on its extensive appeal and unique approach, 

addressing the claim that the platform effectively merges elements from various well-

known social media sites (Backstad & Lindquist, 2024). Though these social media 

platforms are similar in many ways, TikTok fares much better than they do in that it 

affords its users global exposure, in contrast to other platforms where users’ content is 

visible solely to their followers. According to Handley and Kobiela (2022), TikTok’s 

exclusively video-focused content, which mostly revolves around songs, distinguishes 

it from other platforms. Adway (2023) notes TikTok’s extensive popularity among social 

media users, despite its relatively recent inception. The platform has successfully 

identified a working recipe, implementing key elements in its design that captivate its 

audience and set it apart from other players, resulting in a diverse following across 

numerous demographics around the world.  

Per Mackinnon (2021), the platform’s extraordinary audiovisual video editing tools and 

powerful algorithm differentiate it from other social media platforms, a feature that 

makes sharing and exchanging knowledge with a huge global audience easier. 

Additionally, TikTok’s interface is notably user-friendly and conducive to video creation, 

enabling users to incorporate their preferred music selections and unique effects into 

their recorded videos (Yang, Zhao & Ma, 2019). This highlights sound as being the 

platform's primary component. User content is heavily influenced by trends that revolve 

around audio clips and are often used as blueprints for content-creation by many other 

users (Haenlein, Anadol, Farnsworth, Hugo, Hunichen & Welte, 2020). A concept 

proposed by Chasanah (2021) states that TikTok manages to captivate the interest of 

a large number of users through its numerous inventive and pioneering video-sharing 
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experiences, providing users with a number of hardly-seen-before capabilities, such 

as to effortlessly create, edit, and share video clips, in addition to offering a wide range 

of effects and music to enhance the videos (Khalif & Salha, 2021). 

Additionally, Jamali and Mustaffa (2023) highlight that TikTok shares some similarities 

with established social media platforms like Facebook and Instagram, abilities such as 

uploading photographs, leaving comments and answers, and posting “status” updates. 

One interesting feature of TikTok is its ability to share content across applications 

without requiring viewers to have the app on their devices or a TikTok account. For 

example, a video posted on the platform can be shared on an Instagram story or feed, 

a WhatsApp story or message, etc (Shakariza & Darmalin, 2021). Unlike other social 

networking platforms, on TikTok, content consumption choices are driven by intuitive, 

real-time decision decision-making as opposed to influence from one’s community or 

contacts (Asarch, 2018). According to Mackinnon (2021), TikTok is highly distinguished 

from other platforms in that it’s community-orientated and places importance on global 

connectedness using a unique algorithm. This exceptional approach allows TikTok to 

attract a broader and more varied audience than traditional, follower-based social 

media models (Peña-Fernández, 2022).  

TikTok offers unique features as a platform that is heavily focused on lip-syncing. Most 

of its videos are paired with a soundtrack that replaces the original audio of the video, 

and users can apply special effects, alter the video speed, remove a portion of the 

video, etc. TikTok’s phenomenal rise reflects the prevailing demand for unique and 

engaging content in the form of short videos, even in a highly digitalised world (Kaye, 

Chen & Zeng, 2021). 

2.2.3 THE DIGITAL INFLUENCE OF TIKTOK  

The influence of TikTok is acknowledged to pervade various social and cultural realms 

(Herrman, 2019). Following its launch in September 2016, TikTok has gone on to claim 

its designation as one of the most adopted social media platforms due to its attractive, 

engagement-focused algorithm, a policy of public accounts, and a simple, colourful, 

and intuitive content interface. Since its inception, TikTok has received a favourable 

reception among digital natives, becoming one of the most prominent social media 

platforms. 
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2.2.3.1 Algorithm 

TikTok is notable as a short-form mobile video platform owing to its content-based 

engagements that depend on custom-made video feeds created by its 

recommendation algorithm (Klug, Evans & Kaufman, 2021). According to Kjekshus 

and Finseth (2023), TikTok's unique algorithm allows it to deliver a tailored and 

appealing experience that retains users on the app. As per Zhang’s (2021) observation, 

the platform’s algorithm is designed to promote captivating content that appeals to the 

individual’s preferences, proving users’ inclination to come by information that aligns 

with their preferences. Beer (2017) emphasises social media algorithms’ function as 

the “decision-making” components. This is due to the primary code’s role as a filter of 

metrics in social media programmes, and its function as a determining factor of the 

content individuals come across based on their preferences, resulting in implementing 

network perspectives. TikTok has thoroughly overhauled the world of social media 

through its creation of a noteworthy algorithm that exceptionally prepares a selection 

of posts that conforms to users' preferences without robbing them of novel content and 

content creators that could potentially interest them (Gabor, 2023). In terms of user 

engagement, content distribution, and interaction modalities, the TikTok algorithmic 

framework has proved to be strikingly elaborate and refined. Though a recipe for 

success, this design negatively affects individuals who are prone to addiction more 

significantly than is the case on other popular social media platforms, especially among 

the young (Smith & Short, 2022). 

A report published by ByteDance 2020 indicates that TikTok's intricate 

recommendation system analyses more than one billion video views daily. The 

platform utilises a combination of collaborative filtering and content-based filtering to 

deliver individualised content. The collaborative filtering component relies on the 

activities of user, including likes, shares, comments, and viewing history, to work out 

patterns and similarities across users. The algorithms play a significant role in the 

domain of content discovery, delivering a tailor-made user experience and decidedly 

affecting the exposure and engagement of various content (Zhou, 2024). 
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2.2.4 The plight of TikTok during covid-19 

TikTok's growth in acceptance overlapped with the onset of the COVID-19 pandemic 

(Lundy, 2023). As stated by Watson (2020), TikTok’s extensive recognition is 

attributable to the COVID-19 epidemic. During the lockdown period, individuals used 

the platform to express themselves and participate in viral, entertaining hashtag 

challenges. Through its ability to provide entertainment, diversion, and social 

interaction through video content engagement, the short-video app realised huge gains 

in global usage during the COVID-19 lockdown (Klug, Evans & Kaufman, 2022). As 

stated by Klung (2020), the platform enjoyed the patronisation of roughly 800 million 

users in January 2020; and in the following month, it saw its highest-ever monthly 

downloads, reported to be 113 million. Likely contributing factors to this wave of growth 

in popularity were the COVID-19 pandemic and the resulting social distancing 

requirements. The platform received a favourable reception among young people 

during the 2020-21 ordeal and provided a reliable, easily accessible source of 

information (Orlando, 2020). With a focus on relaxed content rather than informative 

material, Klug, Evans and Kaufman (2022) argue that TikTok was a much-needed 

source of amusement and diversion during the COVID-19 lockdowns. 

2.3 THE IMPACT OF SOCIAL MEDIA ON CULTURAL REPRESENTATION 

By enabling self-expression, social media platforms facilitate the preservation of 

people’s and communities’ cultural identities (Guntur, 2023). Through diverse forms of 

material, such as posts, images, videos, and other media formats, users of social 

media can educate a global audience about the substance and history of their cultures. 

According to Sandel (2019), social media platforms exert a considerable influence on 

the survival and evolution of cultural identities and local communities, acting as both a 

framework and a resource for the development of culture and the conception of cultural 

differences. Narvekar (2025) further adds that these social media platforms are 

expanding rapidly, incorporating trendy and dynamic features that effectively engage 

adolescents, encouraging prolonged platform usage and the sharing of viewpoints and 

experiences related to diverse cultural narratives.  

According to Stebner, Baker, Peterson, and Boyer (2017), social media platforms instil 

a sense of belonging in users that transcends the limitations of distance. As observed 
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by Marroquin (2023), the advent of social networks has revolutionised the content 

creation landscape by democratising it, providing people in general, and marginalised 

populations in particular, with the opportunity to effectively narrate their stories, 

personal encounters, and cultural manifestations. Once they enter the vast realm of 

the digital platform TikTok, culture-related expressions are then converted and 

preserved as digital artefacts, with users playing an active role in the creation and 

manifestation of cultural significances through the application (Kaur-Gill, 2023). 

Putikadyanto, Adriana and Efendi (2021) assert that individuals who utilise social 

media are able to express their online identities through the use of written content or 

display pages, which may include a combination of images, videos, written text, spoken 

language, or a combination of these elements.  

 

Adom, Chukwuere, Foday and Thulla (2021) African societies have maintained their 

cultural memories and indigenous knowledge systems through various means, 

primarily through oral traditions, music and dance, as well as the creation of artistic 

objects. The digital media platform offers new systems and cultures of expression 

which challenge the pre-existing modes and forms of literature of the hard text captured 

mainly in the features of immediacy (Nathaniel & Onuoha, 2017). The emergence of 

mobile applications has enhanced the dissemination pace of real-time information 

throughout the African continent, providing users with constant access to boundless 

resources. 

 

2.3.1 Cultural value of music and TikTok in the society 

The power of music can be harnessed to disseminate values and knowledge that 

showcase the culture of each specific community through instruments, songs, and 

dances (Kiwa, Chimhundu, Tsvere & Nleya, 2023). As stated by Barton (2018), music 

is an important thread in the fabric of society as well as a substantial component of it, 

as it enables individuals to communicate and define their sense of self. Petrušic (2021) 

highlights the cultural importance of music, noting that, almost inconceivable to live 

without it, music has become such an integral part of many people’s daily existence. 

Moreover, he emphasises music’s universality, its profound influence on the social 

structure, and its role in shaping our environment. According to Akpakpan and 
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Akpakpan (2018), without inhibiting the growth and preservation of its originality, music 

serves as a medium that transforms cultural heritage into a vibrant and evolving force. 

Additionally, the power of music lies in its extraordinary relationship with emotion, 

shaping and being shaped itself by the people and cultural contexts that are its source, 

interact with it (Jing, 2017). This reciprocal relationship is more pronounced in the 

domain of youth culture. 

Moreover, without the utilisation of music on TikTok, users would undeniably find it 

difficult to unleash their creativity by way of visual content and develop personal 

relationships, hampering our appreciation of society and culture (Borelli, 2022). 

Moulded by the psychological implications of music – including the expression of 

emotions, aesthetic pleasure, amusement, communication, physiological reactions to 

music, and symbolic depiction – music is employed by many to represent and identify 

their individual values, convictions, and self-identities (Hargreaves & North, 1997). 

Frith (1987) similarly underlines music as a metaphor for building social relationships 

between people and their principles and values through common experiences. 

Unsurprisingly, due the enormous power of music in society, certain sets of people are 

able to create a cohesive cultural identity and establish a relationship with the broader 

world. Mosanya and Kwaiatowska (2023) define cultural identity as a vital aspect of 

oneself that implies a meaningful connection to a particular culture. As stated by Borelli 

(2022), music not only shapes the social and cultural environments in which people 

live, but it also mirrors them, providing an essential image of a particular historical era 

and fulfilling the needs of both individuals and communities.  

The global music industry grapples with radical changes brought about by new 

phenomena and trends, especially through the ever-growing TikTok, which is making 

unprecedented strides in the music landscape, specifically in terms of how people 

perceive and appreciate the social and cultural significance of music (Borelli, 2022). 

The era of colonisation threatened indigenous living cultural practices, such as music 

and dance, as noted by Harrison (2020). A combination of mandatory cultural 

integration, including the prohibition of music, and other types of discrimination 

associated with colonial occupation and the misuse of indigenous lands were the 

culprits. Indigenous knowledge, or traditional and local knowledge, comprises a wide 

range of elements, including languages, cultural heritage in the form of traditional 
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stories, music, dances, and ceremonies, as well as rituals that reflect beliefs related to 

spirituality, family, land, and social justice (Botangen, Vosanovich & Yu, 2018).  

Across Africa, a platform like TikTok presents a useful tool for promoting indigenous 

knowledge in mainstream literary conversations, providing a conducive environment 

for modern African art forms to thrive, unhindered by other dominant cultures (Mutie, 

2022). A noteworthy example of TikTok’s cultural significance is African music on the 

platform serving as a medium for disseminating knowledge within specific 

communities and contexts. As Ngcobo (2020) recounts, music, particularly in Africa, 

has long aided human communication in significant ways. According to Mutie (2022), 

TikTok supports the growth and preservation of African culture in the digital realm by 

providing a platform to share African music with a global audience. It’s an accepted 

fact that digital technology plays a crucial role in shaping the transmission and 

preservation of traditional culture (Kiwa et al., 2023).  

Additionally, Manganye (2011) observes that music is a significant element of Tsonga 

culture and makes substantial contributions to their daily lives from infancy to death, 

stressing the value of detailing and conserving African musical heritage for coming 

generations, particularly Tsonga music. Because culture upholds valuable traditional 

practices that are useful to modern societies, the value of cultural preservation cannot 

be overstressed (Onyima, 2016). Furthermore, Adesoji (2023) makes the claim that 

music has traditionally been recognised as a momentous tool for the continuance of 

cultural heritage. TikTok creates opportunity for budding music careers by providing a 

platform for speedy organic growth and extensive fame driven by the universal appeal 

of music (Radovanović, 2022). It achieves this through the active promotion of music 

challenges, incentivising widespread participation and content creation by a vast 

amount of users, which often sparks a boom in content production (Czaszewicz, 

2024). 

2.3.2 DIGITALISATION OF INDIGENOUS LANGUAGES  

Language functions as a crucial manifestation of culture, transmitting values, 

conventions, and traditions; nonetheless, it constitutes but one dimension of the 

intricate and multifarious essence of culture (Obiegbu, 2016). Mercuri (2012) asserts 

that language is regarded as a crucial element of cultural identity, and its 
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disappearance signifies the disintegration of a whole culture. Similarly, Etim (2016) 

emphasises that language extinction and endangerment remain pressing issues, as 

many languages globally are at risk to varying degrees, highlighting the necessity for 

unified preservation initiatives. Since language is intrinsically linked to culture—such 

that without language, culture cannot exist—the preservation of a language ensures 

the vitality of the entire culture. In this context, the preservation of Indigenous 

languages in South Africa becomes essential to maintain cultural identity and prevent 

extinction (Mlambo & Matfunjwa, 2024). 

Further, according to Chiblow and Meighan (2022), Indigenous languages function as 

ecological encyclopaedias and ancestral guides, embodying extensive knowledge 

developed over generations. However, if these languages are not transmitted, this 

wisdom will be irretrievably lost to humanity and future generations. In response to 

such, Galla (2018) argues that digital technology offers a dynamic platform through 

which language learners and speakers of all ages can access, engage with, and 

preserve their indigenous languages, thereby promoting linguistic and cultural 

continuity. Nevertheless, the World Trade Organisation (2021) highlights that 

regulations concerning digital technology differ significantly in structure, language, and 

scope, which presents challenges to the consistent use of such tools for preservation 

purposes. Furthermore, Mdhluli, Mokgoatšana, Kugara, and Vuma (2021) contend that 

the methods employed by indigenous peoples to preserve, manage, and disseminate 

knowledge have paradoxically contributed to jeopardising the survival of that very 

knowledge. 

According to Masenya (2022), digital preservation is regarded as a contemporary 

approach to safeguarding Indigenous knowledge and languages, as it facilitates 

sharing with wider audiences while ensuring transmission to future generations. In a 

related view, Sraku-Lartey, Acquah, Samar, and Djagbletey (2017) explain that 

Indigenous knowledge encompasses the traditional wisdom of communities, primarily 

conveyed orally and passed down through generations, residing predominantly in the 

minds of local individuals. In similar views, Ajani, Oladokun, Olarongbe, Amaechi, 

Rabiu, and Bashorun (2024) further assert that Indigenous knowledge, commonly 

known as traditional or local knowledge, represents the accumulated wisdom and 

insights that Indigenous communities have cultivated through generations. Building on 
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this, Galla et al. (2018) highlight that digital technologies can serve as powerful 

instruments connecting speakers and learners across diverse contexts—spanning 

local communities, rural and urban areas, and even global networks—thereby creating 

opportunities for access to and participation in community-driven language 

revitalisation and educational initiatives. 

Besides, Lipsmeier, Bansmann, Roeltgen and Kuerpick (2018) explain that digital 

technologies encompass the knowledge, skills, and expertise required for generating, 

processing, transmitting, and utilising digital data, and the systems and methodologies 

that enable their practical application. Building on this, Mlambo et al. (2024) assert that 

digital platforms hold significant potential for language documentation, revitalisation, 

and promotion, provided that the languages are thoroughly researched and supported 

with the necessary resources for broader public integration, particularly in the 

development of machine-based language solutions. More broadly, the digitisation of 

indigenous knowledge systems offers substantial opportunities for preserving cultural 

heritage, empowering Indigenous communities, fostering intercultural dialogue, and 

enhancing global awareness and appreciation of Indigenous cultures. The language 

that is used during social media platforms is of significant importance because it makes 

it easier for people to express ideas, feelings, and thoughts with one another in a 

variety of situations. The use of native languages in social discourse holds 

considerable importance, as it not only safeguards cultural heritage but also promotes 

inclusivity and diversity within social interactions (Madima, 2024). In addition, the 

importance of considering the cultural traditions, standards, and principles that usually 

influence whether or not certain linguistic practices are appropriate in a range of social 

contexts is emphasised. This is because there is an inextricable link between the use 

of language in social interactions and these cultural factors. 

2.3.2.1 Code switching as language identity and cultural expression social 

media   

The rise of digital technologies has resulted in these social media platforms being the 

key locations for self-expression, and users have begun to communicate using a blend 

of various languages rather than just one. This is due to the fact that language serves 

as a fundamental medium for human communication in our everyday activities. 
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Cherkasova (2021) asserts that in light of the worldwide pandemic and ongoing 

digitisation across various social domains, communication processes have 

experienced not only a heightened speed in the execution of communicative acts but 

also expanded possibilities for their realisation. In recent decades, the rapid growth of 

digital technologies has significantly transformed how individuals interact across 

linguistic and cultural boundaries. According to Putra, Muhaimi, and Willian (2020), 

code switching refers to the concept of how individuals proficient in multiple languages 

transition from one language to another, applicable in both spoken and written 

contexts. According to Yousif (2025), the emergence of digital communication has 

significantly broadened the possibilities for code-switching, enabling individuals to 

transition between languages with unprecedented ease and regularity. This 

phenomenon can manifest in diverse ways, including the blending of languages within 

a single sentence, alternating languages throughout different segments of a dialogue, 

or even shifting between various registers or dialects of one language. This code-

switching process can take place between or even inside sentences, and it might 

involve phrases, words, or even sections of words. The narration above supports the 

view of Zhiganova (2016), who asserts that code-switching involves the practice of 

alternating between two or more languages within a single word. Based on a study by 

Devikasari (2023), social media has emerged as a venue where individuals articulate 

their thoughts and feelings through various forms of expression and language. 

In their study, Mewengkang and Fansury (2021) argue that a large number of people 

who use Instagram, TikTok, and Facebook frequently engage in code-switching to 

communicate with other people when writing status updates or when writing 

descriptions for photos or videos that they have posted. Yousif (2025) adds that the 

emergence of online platforms, social media, and messaging applications has opened 

up new channels for interaction, enabling individuals from various linguistic 

backgrounds to connect with one another on a worldwide level. The findings of the 

study that Al-Qaysi and Al-Emran (2017) carried out support the claim that code 

switching between different languages when using social media improves 

communication skills and makes it easier for people to communicate their thoughts. 

Language serves as a crucial social determinant that empowers individuals to 

articulate their thoughts in the digital public realm, assured that their views will be 

acknowledged and addressed appropriately (Alejandro, 2024).A study conducted by 
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Wulandari, Hadianti, and Fhadilathusy (2025) demonstrates that the practice of code-

switching in digital communication is critical to the formation and expression of social 

identities for users. Digital platform users often use code-switching to communicate 

their social and cultural affinities, and they do so in both formal and casual situations. 

In addition, the findings of the study indicate that when people use social media, they 

demonstrate their intimate relationships with local communities by utilising a local 

language. In line with this, Erastus, and Hurst-Harosh (2020) contend that the 

relationship between language innovation and digital cultures has enabled young 

individuals to forge unique youth cultures and expand the limits of African languages. 

 

2.3.3 Digital inclusive cultural representation 

Traditional hierarchies face a challenge posed by the advent of social media platforms, 

which has led to novel manifestations of culture, enabling more variety and inclusivity 

(Sadiq, 2018). Popular culture, as far as the creation and distribution of cultural content 

is concerned, has long been characterised by the unrepresentative dominance of a 

few producers and distributors, producing a tightly focused and hierarchical framework 

(Hesmondhalgh, 2018). According to Whong (2024), the media’s shift from cultural 

homogeneity to heterogeneity fosters fair representation in narratives and characters 

for a diverse range of people, which is essential for promoting a sense of inclusion and 

acknowledging other identities. New media avenues contribute to the survival and 

proliferation of traditional culture in ways that were not possible before (Wei, 2024). 

This phenomenon has also enabled the dissemination of traditional culture to a global 

market. 

Moreover, Msuya (2020) makes the claim that traditional culture implies a society’s 

shared mode of existence that’s passed down to future generations. Sustaining 

national identity and strengthening cultural self-assurance depend, to a great degree, 

on the conservation and transmission of traditional culture (Wei, 2024). Furthermore, 

Botangen, Vosanovich, and Yu (2018) note social media’s role in bringing about a 

dynamic and appealing platform for disseminating heterogeneous cultural components 

across several media formats.  
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Platforms like TikTok continue to be an effective mode for the dissemination of cultures 

and the enabling of intercultural interaction (Kaouel, 2021). There exists no doubt 

concerning African compositions’ recent success in achieving increased visibility in the 

TikTok landscape. This exposure provides African cultures with a platform to 

communicate a message to the international community that transcends political 

beliefs and colonial dominance, reconfiguring our perception of reality. Kaouel (2021) 

maintains that TikTok is fertile ground for cultural diversity and inclusiveness on a 

global scale, offering a voice to cultures that have been overlooked and suppressed. 

It’s evident that the progress of computer technology has marked a significant shift in 

the dissemination and protection of traditional culture (Kiwa et al., 2023). What is more, 

increased accessibility and transmission of traditional culture to future generations 

have been supported by the use of social networking sites, digital archives, virtual 

cultural institutions, and instructional materials.  

2.3.4 Promotion of cultural heritage on TikTok  

A society's historical trajectory is embodied by its cultural heritage, which also serves 

as a determining factor of its history, influencing the dynamics of interactions between 

humans and their environment, between individuals or groups within a society, and 

between different peoples (Pratama, 2022). Moreover, according to Madima (2021), 

cultural heritage denotes the manifestation a society’s accepted and conventional 

lifestyles that are passed on from one generation to the next, including traditions, 

rituals, locations, artefacts, and philosophical principles. In addition to promoting unity 

and harmony between communities, it implies contemporary and future lifestyles, as 

well as the cultural ideals of a community (Mekonnen, Bires & Berhanu, 2022). Cultural 

heritage imparts a sense of identity and ongoing connection to communities, 

organisations, and people, allowing them to conceptualise their environment and 

attribute meaning to their common existence.  

Kaouel (2021) emphasises that our shared identity and history as individuals, including 

customs, traditions, beliefs, and artefacts, rely to a great extent on our cultural heritage. 

He further defines TikTok as an open-to-everyone platform that incentivises individuals 

to showcase their own cultural uniqueness, thereby enlightening other users on the 

app about their cultural heritage and convictions. Presenting extra channels for its 
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dissemination and exposure, the rise of new media has made it possible for traditional 

culture to be presented directly, removing the need for traditional, consolidated media 

(Chen & Zeng, 2023). Unhindered by distance, people have found better ways through 

social media platforms to come together and preserve their cultural identity (Bilge, 

2021). 

Technological progress has immense capacity to boost understanding of the 

importance of familiarising oneself with cultural heritage, the offerings of cultural 

organisations, and the ability to encourage public engagement with culture 

(Blazhevski, 2024). As per UNESCO (2023), social networks help foster appreciation 

of the core values of users’ communal identity, proliferate an optimistic opinion of the 

area, and bridge different forms of intangible heritage and culture, such as food, rituals, 

celebrations, ancestral knowledge, natural practices, knowledge, and traditional craft 

techniques. Gaitan (2014) states that these digital technologies facilitate both 

institutions’ and the public’s knowledge of cultural heritage and promote understanding 

of its various forms. Moreover, scholar Malatji (2019) underscores these digital 

platforms’ significant role in improving the ability of African nations to express their 

unique socio-cultural values. 

2.3.5 Cultural dances on social media   

Practiced universally as a means of emotional expression, social engagement, or 

physical activity with spiritual or performance elements, and other times employed to 

convey concepts or narrate a story, dance is a form of artistic expression defined by 

deliberate and purposeful body movement, typically in a rhythmic way that’s in sync 

with music (Oikelome, 2021). Furthermore, Byczkowska-Owczarek (2019) likewise 

views dance as a profound depiction of human connection that enriches the individual 

experience of shared culture, highlighting values, norms, and generational wisdom. As 

stated by Akas and Egenti (2016), dance is a profoundly effective medium for 

expressing ideas, exchanging information, conveying beliefs, articulating thoughts, 

and eliciting emotions.  

Through social media, cultural identity is protected by presenting a means for people 

to express and ensure the continuance of their cultural legacy. By providing exposure 

and protection against cultural discrimination, social media serves as an important tool 
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for individual and collective expression and celebration of cultural identity (Indah, 

2024). According to Lee, Kang, and Ahn (2017), a common practice of social media 

users is to share their personal passions, cultural treasures, and life experiences that 

promote feelings of happiness, fulfilment, or melancholy. This greatly enhances their 

likelihood of reaching a wider audience. The advent of user-generated content on 

social media platforms has accelerated the growth of the social media-focused 

entertainment sector. This setup allows influencers and content creators to effectively 

shape cultural narratives and interact with an increasingly diverse audience (Merced, 

2023).   

Social media provides individuals with significant influence an opportunity to contribute 

considerably to the creation of cultural identity by exemplifying a broad range of 

cultural values and practices (Rétvári, Kovács & Kárpáti, 2022). Shaping cultural 

perceptions in the process, social media platforms like Instagram and TikTok serve as 

channels for under-represented communities to shine a light on their cultural 

narratives and confront mainstream notions (Arnesson, 2023). Even though digital 

connections offer an excellent means for individuals to create, negotiate, and shape 

their identities, the interplay of various cultures on social media has a considerable 

effect on cultural identity (D'Silva & Atay, 2019). As per Baldauf, Develotte, and 

Ollagnier-Beldame (2017), social media platforms are instrumental to the 

development, negotiation, and manifestation of one's identity. Consequently, these 

platforms create a digital imprint that is congruent with these acts. 

2.3.6. Cultural appropriation and appreciation  

Existing literature on the subject of cultural appropriation has expanded the definition 

of this phenomenon. Matthes (2016), however, describes it as the distortion, abuse, 

and theft of the narratives, styles, and material heritage of people who once dominated 

but now are victims of deliberate or accidental social marginalisation. Though cultural 

appropriation usually denotes the taking on of elements and their transformation into 

something personal, it also emphasises the capacity to engage in such practices. Many 

people are misinformed about the distinction between the exchange of ideas and the 

act of borrowing, conflating them with appropriation. Conversely, appropriation is quite 

distinct from these concepts. The term entails the improper adoption and 
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commercialisation of a community’s aesthetic, cultural, and, in modern times, spiritual 

qualities. Beverland, Eckhardt, Sands and Shankar (2021) state that cultural 

appropriation raises many issues in that it perpetuates stereotypes, marginalises some 

communities, and embraces cultural elements without understanding their history or 

significance. The widespread use of social networks has led to more people having 

access to culture, removing traditional barriers for a diverse range of people to interact 

with and appreciate traditional culture (Wei, 2024).  

Again, Corradini (2024) maintains that the attainment and dissemination of knowledge 

about various cultural practices have benefitted from the growth of digital communities. 

From being part of a small community with common interests, such as multi-player 

online games, to growing into an extensive worldwide culture interconnected by social 

networking sites, social media users have radically evolved (Ercegoval, 2017). 

Moreover, because culture denotes a manifestation of society, which includes ideology, 

values, beliefs, and social conventions related to specific fields or activities, social 

media has advanced past the shallow perception of it as a small, secluded online 

community that existed two decades ago. Wibowo, Hanna, Ruhana, Arif and Usmaedi 

(2023) maintain that due to the unconstrained growth of the social media ecosystem, 

individuals from a wide variety of cultural backgrounds are able foster connections with 

one another and exchange cultural values, beliefs, and customs. The digital landscape 

has become a very important factor in cultural liberty, facilitating the preservation and 

expression of cultural identities by people and organisations by way of posts, images, 

videos, and numerous other information formats. 

2.4.7 Globalisation on African cultures  

The globe has undergone a tremendous transformation from an analogue civilisation 

to a digitalised global society as a result of the introduction of new technology 

breakthroughs. The world has been converted into an interconnected digital universe 

by globalisation, which has been pushed by improvements in communication 

technologies. Social media platforms now serve as the key means for the interchange 

of cultural ideas and the transmission of information in this digital space (Rufus, 2023). 

The media are universally acknowledged as agents of globalisation, which implies that 

they promote and transmit the values of a wide range of civilisations from around the 
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world. The process of globalisation, according to Maikaba and Msughter (2019), 

involves combining the entire world into a single entity, with the most importance being 

given to the same language, culture, style of dress, and political, social, and economic 

systems. In the submission of Daramola and Oyinade (2015), they assert that 

the media significantly contribute to the socio-economic development of African 

countries and facilitate the transmission of societal values, conventions, traditions, and 

beliefs. The definition of globalisation that is given by Balogun et al. (2024) 

encapsulates the core of globalisation as a phenomenon that is complex and that is 

driven by technological improvements, trade, and communication.    

This interconnectedness has far-reaching implications for economies, cultures, and 

societies worldwide. The world now is more advanced than it was prior to the 

introduction of technical innovations. The globalisation of media has brought about a 

transformation in the way that information is created, exchanged, and consumed in a 

world that is becoming more and more interconnected (Shabir, Safdar, Jamil & Bano, 

2021). As a result of improvements in technology and the growth of digital platforms, 

media has surpassed geographical limits, making it possible for people to 

communicate with one another instantly and access a wide variety of material. The 

process of media globalisation makes it easier for people from different cultures to 

interact and exchange ideas by allowing the movement of a wide range of content 

across international borders (Roy, 2024).  

It is without a question that social media is among the elements that are utilised to 

evaluate the impact of globalisation on a global scale (Effiong, 2018). In a number of 

fields, including music, fashion, and writing, social media has played a crucial part in 

the globalisation of African cultures. The advent of social networking sites has provided 

African musicians, authors, and other cultural leaders with the opportunity to connect 

with a broader audience and display the rich cultural heritage of the continent. Refus 

(2023) maintain that the introduction of social media platforms has led to an increase 

in the spread of Western values, standards, and ideologies. This is because the 

platforms operate under algorithms that are meant to prioritise information from the 

West, which in turn influences consumer behaviour and shapes user preferences in 

terms of culture. The findings of his research indicate that social media platforms 

provide a means for countries that have not yet reached an advanced stage of 
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development to participate in global discussions regarding social justice, human rights, 

and economic policy. However, because Western media conglomerates have a strong 

influence on the way online narratives are shaped, local perspectives are frequently 

side-lined. Globalisation has had a significant impact on the ethnic divisions that exist 

in Africa (Maikaba et al., 2019). They contend that the forces of globalisation have 

diminished the linguistic and cultural disparities that precede ethnic divide in Africa. 

The obstacles that digital media and globalisation present for Africa are simply 

obstacles that Africans must overcome in order to embrace development strategies 

that are based on the cultural values that they hold dear. 

2.4 OPPORTUNITIES ON TIKTOK AS A SELF-REPRESENTATION PLATFORM 

Through the provision of ground breaking and exciting special effects, TikTok enables 

its users to generate and disseminate appealing short videos and attract a large 

audience with greater ease (Affandi, 2022). The emergence of social media has 

introduced unconventional ways of consuming and generating information, triggering 

profound societal transformations. The result has been an unprecedented integration 

of digital technology into individuals' daily lives. Modern technology, such as TikTok, 

provides people with direct access to the internet, giving them a platform to publish 

their thoughts, opinions, and creations without the services of traditional media houses. 

As per Tamang (2022), social media platforms play an instrumental role in the online 

marketplace of ideas, knowledge, and expertise through the use of interactive media 

that showcase users’ activities, practices, and behaviours.  

Short video content, TikTok’s mode of expression, offers a channel for individuals to 

display their creativity (Al-Maroof, 2021). Users take advantage of TikTok’s community-

driven video creation model, which offers a great opportunity to anyone with a 

smartphone and access to the internet to produce and share material that leverages 

the platform’s algorithm (Abidin, 2021). Evidenced by a vast range of features that 

inspire users to express themselves in a “wild and free” fashion, TikTok’s unique design 

prioritises user empowerment and expression to represent intricate identities, engage 

in social concerns, and assert rights. Social media includes online platforms and 

content created by users that enable individuals to interact and work together through 

mobile devices, computers, and various communication technologies (Sandel, 2019). 

According to the findings of Putikadyanto, Adriana, and Efendi (2021), individuals 
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engaging with social media possess the ability to express their online identities through 

textual representations or meticulously crafted display pages, which may encompass 

images, videos, written narratives, spoken language, or a combination of these 

components. The concept of culture can be utilised to comprehend the dynamics of 

social media, which “provide rich and varied environments for interactional encounters 

and exchanges between increasingly inter-connected networks of users” (Burger, 

Thornborrow & Fitzgerald, 2017).  

Additionally, social media facilitates interactions that reshape perceptions of space and 

place, enabling individuals to transcend offline limitations and forge new, often 

unforeseen contexts for communal engagement. As noted by Feng (2021), 

advancements in technology empower social media to offer users diverse multimodal 

resources for identity expression. In the contemporary digital landscape, these 

platforms have emerged as crucial venues for identity formation and cultural 

representation (Li, Xie, Shi, Lin, He & Ao, 2024). Stamou (2018) highlights that social 

media creates a vibrant and interactive environment where cultural practices are 

reinterpreted and disseminated, cultivating a sense of belonging and visibility. 

2.4.1 The self-expression of cultural identity on social media 

Ombati (2017) states that without relying on verifiable and authentic written records, 

oral methods have historically facilitated the accumulation, conservation, and 

transmission of African indigenous knowledge across many generations. This 

highlights a lack of empirically verifiable and authentic data on African indigenous 

knowledge. The appearance of TikTok on the cultural scene has heavily influenced 

users’ aesthetic tastes, potentially hampered traditional culture, but also made 

available new avenues for its manifestation (Chen & Zeng, 2023). According to Eryc 

(2022), TikTok’s concise video format is instrumental to the creative self-expression of 

users and allows users to explore their unique talents in greater depth. By utilising the 

platform, users enjoy the freedom of expression through video content as they curate 

self-presentations that best incorporate their personal signature. The advent of the 

digital era has created a slew of new possibilities for social media use. Tech-savvy 

individuals now have a wide range of new media platforms that allow them to express 
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themselves, offering novel perspectives to the development of personal identities 

(Chen, 2023). 

According to Sharabati, Al-Haddad, Al-Khasawneh, Nababteh, Mohammad, and Abu 

Ghoush (2022), self-expression through social media essentially refers to people’s 

utilisation of social networking sites as mediums for the public display of their personas, 

values, and qualities. Notably, it comes as no surprise that self-expression is so 

prioritised, considering that many users value conveying their unique identity and 

personality. Through digital platforms, people are able to communicate and validate 

their cultural identity, despite experiencing complex external limitations and constraints 

(Indah, Candraning, Nabilah, Yandi Hafiz, Huseini, Purwanto, Ramdhana & 

Ghanistyana, 2024). Moreover, Ginzarly and Teller (2021) reiterate this observation, 

arguing that the role digital platforms play in users’ self-expression and identity 

formation cannot be simply overlooked. The arrival of social media has increased the 

exposure of users' experiences, thoughts, and viewpoints to a worldwide audience, 

simplifying the expression of cultural identity and fostering connections with like-

minded individuals. TikTok’s function as a connection and discussion enabler 

transforms it into a dynamic digital space where users can engage in social activities 

and collaborate in groundbreaking and captivating ways, rendering it more than a mere 

social media platform (Marrufo, 2022). 

2.4.2 Cultural heritage preservation  

As stated by Makwae (2017), preservation means all the ways in which cultural 

heritage is protected and preserved from extinction or deterioration through using 

maintenance, conservation, and restoration for the benefit of both current populations 

and future generations. Cultural preservation seeks to prioritise the protection of the 

ethics, beliefs, know-how, and traditions that remain in their original form to the present 

day (Atlan, 2018). The safeguarding of cultural heritage involves numerous measures 

and actions intended to protect cultural assets without obstructing their accessibility 

for both current and future generations (Mekonnen, Bires & Berhanu, 2022). 

Demonstrating the versatility and strength of cultures, the digital era has brought about 

conditions conducive to constant changes and combinations in cultural identities. 

Hiswara, Aziz and Pujowati (2023) emphasise the importance of cultural preservation 
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in the age of globalisation, highlighting the value of transgenerational transfer of 

cultural knowledge and customs. At the core of cultural heritage are the stories of 

human origin, the evolution of society, and the complex relationships between different 

communities and their unique ways of life. 

The Department of Arts and Culture (2009:31) reiterates these claims, stating that "the 

preservation and documentation of indigenous knowledge may contribute to the 

protection of traditions and cultural heritage for future generations, which can be 

regarded as a positive aspect." According to Khumalo (2017), indigenous knowledge 

encompasses a comprehensive body of knowledge obtained by local communities 

through lived experiences, organic learning, and a profound connection to their 

environment in a certain area. There remains a strong need for greater conservation 

efforts and the development and implementation of formal measures to combat the 

threat of cultural decline. In this context, successfully creating opportunities for 

regeneration—ensuring national identity, lasting peace, and sustainable 

development—hinges on the revitalisation, safeguarding, and preservation of cultural 

heritage (Isa, Zin, Rosdi & Sarim, 2019). Yunnus (2017) further expands the concept 

of preservation to include the protection of indigenous knowledge traditions by a 

particular group, helping future generations maintain a sense of connectedness with 

their forefathers, follow their traditions, and understand their lifestyles. Indigenous 

knowledge represents a comprehensive collection of insights acquired by local 

communities through the accumulation of experiences, informal learning, and a 

profound connection to their surrounding environment in a specific area.  

Mkuwira (2015) stresses the central role that preservation plays in strengthening the 

nation’s collective memory and establishing a link between past events and 

contemporary society while also shaping future developments. Sibadela (2023) is of 

the perspective that a society’s cultural richness and vitality are products of individual 

and collective values, customs, culture, and lifestyle, reinforcing the aforementioned 

view. The decline of a community’s cultural identity occurs as the historical narratives 

and practices of its predecessors fade away, leaving no legacy to be passed down to 

future generations. He, Ma, and Zhang (2017) offer a more positive outlook, arguing 

that contemporary digital technologies are more than capable of ensuring legacy 

conservation through their provision of an effective system for heritage designation, 
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safeguarding, display, and communication. Digital preservation involves the gathering, 

refinement, maintenance, and dissemination of cultural materials to ensure future 

access by academics, community members, and younger generations (Isa et al., 

2019). 

2.4.3 Traditional attire / clothing as part of cultural identity in a digital space  

Clothing serves as a representation of cultural heritage, with certain cultures becoming 

immediately identifiable through their clothes, and enabling individuals to express their 

cultural identity through their attire. As Tajuddin (2018) says, clothes are an essential 

aspect of human existence, serving as a fundamental necessity in our lives. Moreover, 

it is noted that an individual's choice of attire is shaped by a multitude of factors, 

including cultural influences, values passed down through community and familial ties, 

environmental contexts, media representations, prevailing fashion trends, and 

personal disposition. In this context, a study conducted by Ozdil (2021) asserts that 

clothing serves as one of the codes that identify a culture; a culture is mostly 

recognised by the dressing codes, as the way individuals dress allows others to discern 

their cultural identities. Expanding on these perspectives, Al Hakim, Rojak, and Triono 

(2021) note that the growing popularity of social media platforms has become a 

powerful force that is transforming and influencing almost every aspect of human life, 

including culture, values, and social standards. 

Chudi-Duru (2021) posits that clothing functions as a form of non-verbal 

communication, articulating an individual's identity. This expression has undergone 

significant transformation in the contemporary era, influenced profoundly by the 

omnipresent role of technology and social media. The aforementioned narration 

corresponds with Kodžoman's (2019) view that attire constitutes a fundamental aspect 

of cultural identity, acting as a visual embodiment of a community's values, traditions, 

and heritage, while also enabling recognition and distinction among various cultural 

groups. A comparable observation was articulated by Power, Tyler, and Disele (2011) 

concerning attire, highlighting that garments serve as a means for individuals to 

connect with their ethnic identities and that clothing holds significant ties to cultural 

expression. 
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In the digital era, culture has been progressively utilised and transformed through 

digital means, as individuals forge and articulate their cultural identities within virtual 

environments (Çöteli, 2019). The formation of cultural identity, which has historically 

been influenced by local customs, language, religion, and social norms, is currently 

undergoing transformation due to global digital interactions (Adji, 2024). In this context, 

Wardaya, Bestari, Sulistiyanto and Kindiasari (2024) state that the emergence of digital 

technology and the rise of social media platforms have transformed the processes of 

fashion creation, consumption, and communication, presenting both novel 

opportunities and challenges for cultural expression. Furthermore, platforms like 

Instagram, TikTok, and fashion blogs have become significant arenas for discussions 

surrounding fashion, allowing a wide range of individuals and communities to express 

their perspectives and contribute to the conversation. The transformations taking place 

within contemporary societal dynamics significantly influence cultural aspects as well.  

As noted by Al Hakim et al. (2021), the emergence of social media, the internet, and 

various digital tools has significantly influenced cultural values, norms, and social 

practices. This evolution presents future generations with the chance to leverage 

technological advancements while preserving their cultural identity. Social media 

platforms have evolved into digital arenas where individuals can engage in discussions 

and redefine their cultural identities through the stories conveyed by images and 

language. A research endeavour undertaken by Sharma (2024) recognised the 

influence of social media in facilitating the dissemination of traditional attire to a broad 

audience, asserting that such clothing can attain global visibility through carefully 

crafted posts and fashion stories shared by influencers and content creators. 

2.4.4 Creative expression and indigenous culture storytelling of TikTok  

Indigenous cultures have long relied on storytelling to keep communities intact, 

preserve knowledge, validate experiences, convey indigenous peoples' unique 

perspectives, promote meaningful connections, and transmit wisdom (Iseke, 2013). 

Moreover, Chan (2021) observes that storytelling is highly valued in traditional 

practices of knowledge transmission across indigenous cultures and is regard as a 

fundamental means for transferring information between generations. Mdlalose-

Dyantyi (2019) states that we cannot speak of African culture without acknowledging 
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the instrumentality of storytelling in African culture over the centuries and its vitality in 

African society and way of life. Throughout history, the role of storytelling has been 

clear in African society, serving as a mode of conveying customs, principles of 

conduct, and safeguarding social structure. As stated by Balogun and Aruoture (2024), 

the practice of utilising oral storytelling to communicate moral principles, historical 

accounts, and community values is common across the African continent. Moreover, 

oral traditions and indigenous stories often carry in them the knowledge and wisdom 

crucial for the maintenance of Africa's flora and fauna (Schellnack-Kelly, 2017). 

Regarding this, Ngoepe (2019) asserts that oral storytelling provides crucial insights 

about history, which can help its reinterpretation, giving a platform to those voices that 

were suppressed. 

Due to big strides made in technological advancement and the advent of numerous 

digital platforms, the online environment has radically changed how users behave and 

how information is shared (Vizcaíno-Verdú & Abidin, 2022). TikTok gives its creators 

and users the opportunity to form a meaningful connection with their audience through 

stories. This infuses a sense of empathy, togetherness, and collective humanity into 

TikTok interactions. According to Burgette, Rankine, Culyba, Chu, and Carley (2021), 

TikTok has pioneered an interactive social media structure that optimally facilitates the 

exchange of stories, perspectives, sentiments, ways of living, and preferences, while 

also transcending the self-centred frameworks of social media platforms. Social 

factors in this particular setting bring about new ways of expressing one’s story online, 

facilitating users’ articulation of their opinions, sense of self, and beliefs using varied 

digital assets like text, photographs, memes, and music (Kim & Li, 2021).  

According to Abidin (2021), TikTok’s primary focus is facilitating the sharing of stories 

and outlooks using music/audio-backed short videos. This offers users a platform to 

express themselves, produce content, and convey narratives (Omar & Dequan, 2020). 

Users can create and consume concise video content on the TikTok platform, relying 

on a straightforward interface that simplifies the blending of music and other 

ingredients suitable for meme promotion (Kulaga, 2024). Leveraging the speedy 

processes of the programme, TikTok’s technological design lets users be highly 

creative and produce visually captivating content (Zulli, 2022; Literat, Kligler-Vilenchik, 

2023). Another set of TikTok’s notable qualities are its easy-to-use editing tools, wide 
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range of filters and effects, and seamless integration of both pre-editing and post-

editing functionalities, with which it incentivises users to unleash their creativity and 

build relationships within the community (Divon & Eriksson Krutrök, 2024). 

2.4.5 User generated content on TikTok   

Social networking sites that prioritise the creation and dissemination of content by 

users are considered vital for spreading messages and building online communities 

through content distribution (Backstad & Lindquist, 2024). Due to its emphasis on user-

generated content (UGC) and interesting short videos that exhibit content creation and 

sharing, TikTok has grown considerably in popularity in recent years (Zahrah et al., 

2024). This content is disseminated and circulated by the same individuals via 

independent platforms, leading to a notable communicative effect, both on a personal 

level and in combination with additional inputs from the same or various origins. 

UGC refers to content in the form of text, data, or actions created by users of online 

digital systems, which get disseminated by the use of independent channels that have 

considerable sway in the online community, either independently or in conjunction with 

other contributions from the same or different sources (Santos, 2022). Khan et al. 

(2021) have a similar view of UGC, outlining it as any type of content that gets produced 

and distributed by users of a specific online platform or website. Through its concise 

and captivating video structure, TikTok enables users to exchange material centred 

around personal experiences, views, and product suggestions with a wide-ranging 

audience.  

As stated Azman and Mustaffa (2023), TikTok as a social media platform prioritises 

entertainment and user-generated content through the dissemination of short videos, 

though the principal aim remains to enable users to express their creativity via mobile 

devices. TikTok’s UGC is most suitable for individuals seeking recognition and who are 

prepared to share with the world their creations, as well as newcomers who 

familiarising themselves with the platform in order to hone their skills as emerging 

influencers or simply exhibit an audio-visual creation (Wagner, 2023). 
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2.4.6 TikTok as a place for cultural education 

There is a profound, intricate relationship between education and the social and 

technological contexts within which it takes place (Anderson, 2019). According to 

Wibowo et al. (2023), social media platforms provide excellent cultural education and 

offer fast access to diverse cultural information from across the world. As noted by 

Saini and Mir (2023), the emergence of platforms such as TikTok, Facebook, X, 

Instagram, and YouTube has changed on a deep level the way we communicate and 

engage with one another while simultaneously altering the manner in which we learn 

and acquire knowledge. As Morgan (2020) states, cultural education and 

communication have greatly benefitted from advancements in digital media and apps 

in recent years. Moreover, it’s worth noting that cultural education is crucial for the 

progress of individuals and the preservation of their traditions (Drijfhout & de Boer, 

2015). 

In addition to facilitating global connectedness, the widespread adoption of these 

platforms serves to improve communication, make information more accessible, and 

provide opportunities for creative expression. According to Regasa and Ettisa (2023), 

TikTok caters to a youthful, global community, providing it with access to an 

unconventional form of concise educational content alongside entertainment designed 

and shared by knowledgeable creators. Fundamentally, the platform is instrumental in 

the dissemination of information related to indigenous cultures to a wide range of 

individuals, including the young. Digital environments make significant contributions to 

the advancement of knowledge by giving a platform to people from numerous walks of 

life to exchange insights and resources, pose enquiries, and participate in important 

scientific conversations (Lundgren, Crippen & Bex, 2022). 

2.4.7 Exposure and opportunities of TikTok on accessibility of information  

TikTok users are able to express their creativity in seemingly limitless ways through its 

profoundly dynamic and sophisticated platform (Chalipah, Ishmah, Masitoh, Azzahrah, 

Edrea & Subing, 2024). Additionally, Oryila and Aghadiuno (2021) maintain that 

through these digital technologies, indigenous traditions and culture have made 

inroads into traditionally inaccessible territories, thereby creating opportunities for 

native people through digital exposure. This observation validates the perspectives of 



40 
 

Kaouel (2021), namely that access to varied culture-centred content from diverse 

places the world over has significantly benefited from digital video platforms which 

have, at the same time, fostered new channels for all things culture. The utilisation of 

images and videos has facilitated the expression of cultural identities. 

According to Chlipah, Ishmah, Masitoh, Azzahrah, Edrea, and Subing (2024), TikTok 

provides effective ways of popularising indigenous cultural knowledge to a wider, 

modern audience without distorting its accuracy or diminishing the sacredness of 

ancestral traditions by transmitting it through innovative and creative content. TikTok 

serves as the sole means for people from certain indigenous groups to familiarise the 

world with their unique cultural ways, providing a platform for the prosperity of 

innovative economic activities in the traditional culture niche market.  

Furthermore, the emergence of such powerful technologies does, however, present a 

challenge for culturally rich indigenous communities: striking a balance between 

preserving their cultural legacy and navigating the extensive impact of digital 

technologies like TikTok (Telaumbanua, 2019). Radwan  (2022) note that as 

demonstrated by social networks, the evolution of technology has led to the 

development of new online spaces that enhance social interactions. Our view of reality 

has been radically changed into fluid networks by these platforms, which introduce a 

globally unrestrained layer to human communication. This phenomenon has cultivated 

a unique culture e that is distinguishable from the practices and customs of traditional 

societies. 

2.5 THEORETICAL FRAMEWORK  

This study employs a theoretical framework to determine the inclusion and exclusion 

criteria for the literature review. This ensures a comprehensive approach to 

understanding the theme and further aids in addressing the research enquiries. 

Research theoretical frameworks are used to make assumptions that serve as 

instructions for the researcher. For this undertaking, the researcher uses the uses and 

gratifications theory and technological determinism theory to generate assumptions 

based on these frameworks. Analysed through several subtopics and their relation to 

the research, the aforenamed theories guide this study.  
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2.5.1 Uses and gratifications theory  

The uses and gratifications theory by Elihu Katz, Jay Blumler, and Michael Gurevitch in 

the 1970s emphasises the agency of media users in actively engaging with their 

chosen media content. According to Egede and Chuks-Nwosu (2013), the uses and 

gratifications theory states that individuals actively choose the media organisations that 

most effectively satisfy their needs and that they opt for media outlets that satisfy 

particular gratifications. Essentially, it assumes an opportunistic view of media users, 

asserting that individuals prioritise personal benefit when deciding which types of 

media to engage with. Analysing TikTok use through the lens of the uses and 

gratifications theory reveals that users’ behaviours align with the theory’s claims. TikTok 

users select content based on its perceived ability to fulfil certain objectives and needs, 

namely knowledge expansion, relaxation, and socialising.  

According to Hajdarmataj and Paksoy (2023), the uses and gratifications theory allows 

for an in-depth analysis of the factors underpinning users' adoption of social media and 

the benefits they reap from their engagement with these platforms. According to the 

uses and gratifications theory, which uncovers valuable insights on the consumption, 

exposure, and impacts of media content on audiences, media users decide their 

degrees of content exposure and use (Ballard, 2011).  

TikTok users influence the exchange of information by playing an active role in the 

creation, evaluation, and direction of discourse within the platform. This implies that 

TikTok users aren’t merely passive consumers of content. This highlights how radically 

the new media have shifted from the old media model—a phenomenon central to the 

uses and gratifications theory—which featured users as passive consumers 

contributing little to the discourse. This theoretical approach underpins an assessment 

of the highly interactive nature of TikTok and presents an opportunity to achieve an in-

depth understanding of the needs that motivate user engagement.  

The uses and gratifications theory’s influence on the understanding of social media 

use continues to hold significance due to its capacity to accurately elucidate the factors 

that drive the use of digital media channels and content (Kujur & Singh, 2020). Also, it 

facilitates the comprehension of the essential needs that push individuals to participate 

in these interactive media platforms (Omar & Dequan, 2020). Therefore, the aim of this 

https://www.google.com/search?q=Elihu+Katz&sca_esv=161ca3728c5ba3b4&biw=1536&bih=695&sxsrf=ANbL-n77H5Z-Sfi7oeRQYiZ2jaVdkr2Ojg%3A1772671018182&ei=KtCoadTzCoCrhbIPsavk6A4&ved=2ahUKEwiHj8GywoeTAxUNWEEAHZ2OL3gQgK4QegQIARAD&uact=5&oq=the+uses+and+gratifications+theory+%28ugt%29+developed+in&gs_lp=Egxnd3Mtd2l6LXNlcnAiNXRoZSB1c2VzIGFuZCBncmF0aWZpY2F0aW9ucyB0aGVvcnkgKHVndCkgZGV2ZWxvcGVkIGluMgYQABgWGB4yBhAAGBYYHjILEAAYgAQYhgMYigUyCxAAGIAEGIYDGIoFMgUQABjvBTIFEAAY7wVI8B9Q6xJY-RhwAXgBkAEAmAHrAqAB3AeqAQMzLTO4AQPIAQD4AQGYAgSgAocIwgIKEAAYsAMY1gQYR8ICCBAAGIAEGKIEmAMAiAYBkAYIkgcFMS4zLTOgB7MSsgcDMy0zuAf6B8IHBTItMi4yyAcdgAgA&sclient=gws-wiz-serp&mstk=AUtExfBnSoUH6C9vm7PuzP6l38yGETRKbAxEp_xZ3dNHFf64AjepHed06T3NpdSiBanNO3FhR0cdxzTa0rJYMseNxh_m2gvZU9tf6438rHx9tJw7KIq_IuO7Rbrv7AoaGe8Mz2qkjXhUQnNQAnWb-lcPGzqjctesyT8740ZR9XMLF-N-UqeG94mA79gl0CI_E9Tk4LFnesKOZox_vHkU8pw3y-eGZY7yDvo4vpXS-2by9KMXIkKXtHS5P8pvhyQk24nTlca3VupLRVogxLkR42WLaWXR&csui=3
https://www.google.com/search?q=Jay+Blumler&sca_esv=161ca3728c5ba3b4&biw=1536&bih=695&sxsrf=ANbL-n77H5Z-Sfi7oeRQYiZ2jaVdkr2Ojg%3A1772671018182&ei=KtCoadTzCoCrhbIPsavk6A4&ved=2ahUKEwiHj8GywoeTAxUNWEEAHZ2OL3gQgK4QegQIARAE&uact=5&oq=the+uses+and+gratifications+theory+%28ugt%29+developed+in&gs_lp=Egxnd3Mtd2l6LXNlcnAiNXRoZSB1c2VzIGFuZCBncmF0aWZpY2F0aW9ucyB0aGVvcnkgKHVndCkgZGV2ZWxvcGVkIGluMgYQABgWGB4yBhAAGBYYHjILEAAYgAQYhgMYigUyCxAAGIAEGIYDGIoFMgUQABjvBTIFEAAY7wVI8B9Q6xJY-RhwAXgBkAEAmAHrAqAB3AeqAQMzLTO4AQPIAQD4AQGYAgSgAocIwgIKEAAYsAMY1gQYR8ICCBAAGIAEGKIEmAMAiAYBkAYIkgcFMS4zLTOgB7MSsgcDMy0zuAf6B8IHBTItMi4yyAcdgAgA&sclient=gws-wiz-serp&mstk=AUtExfBnSoUH6C9vm7PuzP6l38yGETRKbAxEp_xZ3dNHFf64AjepHed06T3NpdSiBanNO3FhR0cdxzTa0rJYMseNxh_m2gvZU9tf6438rHx9tJw7KIq_IuO7Rbrv7AoaGe8Mz2qkjXhUQnNQAnWb-lcPGzqjctesyT8740ZR9XMLF-N-UqeG94mA79gl0CI_E9Tk4LFnesKOZox_vHkU8pw3y-eGZY7yDvo4vpXS-2by9KMXIkKXtHS5P8pvhyQk24nTlca3VupLRVogxLkR42WLaWXR&csui=3
https://www.google.com/search?q=Michael+Gurevitch&sca_esv=161ca3728c5ba3b4&biw=1536&bih=695&sxsrf=ANbL-n77H5Z-Sfi7oeRQYiZ2jaVdkr2Ojg%3A1772671018182&ei=KtCoadTzCoCrhbIPsavk6A4&ved=2ahUKEwiHj8GywoeTAxUNWEEAHZ2OL3gQgK4QegQIARAF&uact=5&oq=the+uses+and+gratifications+theory+%28ugt%29+developed+in&gs_lp=Egxnd3Mtd2l6LXNlcnAiNXRoZSB1c2VzIGFuZCBncmF0aWZpY2F0aW9ucyB0aGVvcnkgKHVndCkgZGV2ZWxvcGVkIGluMgYQABgWGB4yBhAAGBYYHjILEAAYgAQYhgMYigUyCxAAGIAEGIYDGIoFMgUQABjvBTIFEAAY7wVI8B9Q6xJY-RhwAXgBkAEAmAHrAqAB3AeqAQMzLTO4AQPIAQD4AQGYAgSgAocIwgIKEAAYsAMY1gQYR8ICCBAAGIAEGKIEmAMAiAYBkAYIkgcFMS4zLTOgB7MSsgcDMy0zuAf6B8IHBTItMi4yyAcdgAgA&sclient=gws-wiz-serp&mstk=AUtExfBnSoUH6C9vm7PuzP6l38yGETRKbAxEp_xZ3dNHFf64AjepHed06T3NpdSiBanNO3FhR0cdxzTa0rJYMseNxh_m2gvZU9tf6438rHx9tJw7KIq_IuO7Rbrv7AoaGe8Mz2qkjXhUQnNQAnWb-lcPGzqjctesyT8740ZR9XMLF-N-UqeG94mA79gl0CI_E9Tk4LFnesKOZox_vHkU8pw3y-eGZY7yDvo4vpXS-2by9KMXIkKXtHS5P8pvhyQk24nTlca3VupLRVogxLkR42WLaWXR&csui=3


42 
 

study is to systematically assess the ways in which, and the extent to which, TikTok 

caters to the fulfilment of its users’ needs, placing special focus on user agency in the 

digital context. 

2.5.2 Technological determinism theory  

The theory of technological determinism, with contributions from Marshall McLuhan, 

postulates that technology significantly affects the nature of social interactions and the 

fabric of society (Radwan, 2022). The sphere of social media, user-generated content, 

and the impact of these on human social, economic, and political behaviour are the 

main emphasis of contemporary technological determinism. Essentially, technological 

determinism argues that a correlational relationship exists between a society’s 

fundamental transformations and its degree of technological advancement.  

According to Hauer (2017), it’s the position of technological determinism’s proponents 

that technological progress influences and shapes societal structures and dynamics. 

Technology, then, necessitates the perpetual evolution of society to keep up with novel 

technologies and the improvement of existing ones. In accordance with technological 

determinism, the impact of mass media technologies is not limited to the attitudes and 

behaviours of individuals but also radically transforms broader society. 

Finley (2022) makes the additional claim that, in this context, new media technologies 

have the power to shape the unfolding of events in the lives of individuals and in 

society. Notably, there exists no doubt about TikTok’s profound impact on humanity 

since its creation due to its game-changing features. Technological determinism, at 

heart, provides a basis for the examination of the social implications of technology.  

2.6 SUMMARY OF THE CHAPTER  

This chapter addressed the literature of this of this study and tackled issues related to the 

promotion of TikTok within culture contexts. The discussion in this chapter touched on issues 

that relate to all the objectives of the study and beyond. According to Ridley (2012), the literature 

review is an important part of a dissertation or thesis containing work of knowledge done by 

other scholars or researchers on a particular topic, which can help uncover the gab that 

influences the formulation of a research topic.  This chapter also detailed the theoretical 
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framework that focused on concepts that underpin the logic of this study.  The following chapter 

focuses on the research methodology of this study. 
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CHAPTER 3 

RESEARCH DESIGN AND METHODOLOGY  

3.1 INTRODUCTION  

This chapter delves into the research paradigm, research approach, and research 

design adopted by this study. This chapter seeks to paint a more in-depth and 

comprehensive picture of the research methodology for the reader. The main argument 

of the chapter is the proposal that the quality of the results that can be gathered, 

interpreted, and discussed hinges on the type of research methodology adopted for 

this study. Due to this, it was deemed important to apply the most suitable methodology 

that was appropriate in satisfying the research objectives set out in Chapter 1. The 

research methodology can be summarised as a comprehensive approach that puts 

forward a methodical resolution to an identified problem. Taking this into account, it’s 

evident that research methodology plays an essential role in the research process, 

offering the researcher guidance on the best way forward in terms of executing the 

project. The research methodology is mainly focused on the procedure the researcher 

intends to follow in investigating the study's related research problem.  

As its purpose, this chapter seeks to outline the principles of research, which include 

the following: the research paradigms or worldviews, the research approach, the study 

design, sampling and population, data collection and analysis, quality criteria, and 

ethical considerations. In addition to the researcher examining the ethical implications 

associated with the data collection process, the chapter thoroughly explores data 

collection and offers an exhaustive examination of the chosen methodologies. Lastly, 

this study made use of a qualitative approach. 

3.2 RESEARCH DESIGN  

From the initial step to the ultimate one, the process of any scientific research planning 

of an investigation is designated a study design (Creswell, 2015). According to Kothari 

and Grag (2014), research design serves as the conceptual structure that directs the 

processes of data collection and analysis. Zikmund (2022) conceptualises research 

design as a guiding framework on which the attainment of a research project’s 
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objectives is contingent. The research design details the methodologies to be 

employed in tackling key research issues (Bouchrika, 2020). It aims to ensure the 

obtainment of evidence that researchers can use to answer the initial questions, put a 

theory to the test, evaluate a programme, or accurately describe some phenomenon 

(Raphothe, 2022). The purpose of research is central to laying a solid foundation for 

research and plays an important role in guaranteeing the reliability of the results 

attained (Pandey & Pandey, 2015). 

The primary objective of the research design is to identify a pattern in the collected 

data that addresses the research problem in a clear, accurate, and unbiased manner 

(Bouchrika, 2020). Research design provides valuable direction to researchers to 

accomplish their research goals and answer their research questions. A study’s 

dependability, effectiveness, and systematic nature are the hallmarks of a well-

designed research plan, as it outlines the path to be followed in accomplishing the 

research goal and in collecting and assessing data.  

This study adopted explorative research design. According to Swedberg (2020), 

exploratory research is useful in discovering and exploring a novel research problem 

that’s particularly interesting to the researcher. Additionally, exploratory research has 

a distinct advantage in exploring current happenings, uncovering new perceptions, and 

asking questions and assessing topics in a new light (Swaraj, 2019). Konold (2014) 

observes that the aims of exploratory research include obtaining fresh insights, 

identifying important ideas, prioritising society's demands, studying ramifications, 

confirming presumptions, and/or becoming familiar with unfamiliar settings, conditions, 

laws, and behaviours. 

Exploratory research design facilitates the understanding and explanation of specific 

realities through readily incorporating theoretical frameworks to evaluate its exploratory 

robustness and predictive capacity. Based on the fact that it’s a formal qualitative 

research method that synthesises data from multiple sources and provides detailed 

data, this study adopted exploratory research design in its planning and execution. 

According to Mason (2002), central to the exploratory design is the approach of 

phenomenology, which, in the field of social sciences, is concerned with qualitative 

studies that address a phenomenon. The design selection decision was based on its 
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usefulness in facilitating the researcher’s understanding of the phenomenon under 

study and the affected group. 

3.3 RESEARCH APPROACH  

Research approach refers to the process went through in undertaking research. It 

includes the concepts, expertise, capabilities, and theoretical presumptions that form 

the foundation and are operationalised for the research approach (Tamang, Bhaskar & 

Chatterjee, 2021). Goundar (2012) argues that research methodology is a process that 

entails familiarity with diverse approaches that can be utilised in the process of 

conducting research. Research methodology encompasses a collection of 

standardised procedures aimed at knowledge creation. It consists of a collection of 

practices for generating evidence, along with an epistemological basis and related 

norms of evidence for establishing a claim of any kind (Anderson, 2011). This study 

utilised qualitative research approach to explore and gain a deep understanding of the 

use of TikTok to represent the Tsonga culture.  

3.3.1 Qualitative research method  

According to Mohajan (2018), qualitative research methods are best suited to explore 

subjects centred on individuals, events, information, groups, communities, values, and 

properties. Yauch and Steudel (2003) perceive the essential goal of qualitative 

research as being to understand subjective experiences as accurately and thoroughly 

as possible. Qualitative research seeks to enrich the researcher's knowledge of the 

underlying reasoning, views, and motives of the subjects being studied. In addition to 

facilitating the development of new ideas or hypotheses for potential quantitative 

research, this provides increased understanding of the subject investigated. Maruster 

and Gijsenberg (2013) note the usefulness of qualitative research, highlighting its 

special focus on things in their natural settings and ability to understand or interpret 

them based on what people say about them. The various forms of documentation that 

qualitative research relies on include conversations, written works, photographs, 

recordings, and interviews. 

This study adopted qualitative research design. Qualitative approaches in research 

seek to capture people’s interpretations of their experiences and measure the degrees 
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of importance they assign to them (Merriam & Tisdell, 2016). With the intention of better 

understanding human experiences and events, along with the cultures, beliefs, and 

values of individuals, qualitative research has application in a number of varied 

domains, including the behavioural and social sciences (Kalu & Bwalya, 2017). 

According to Watson (2024), qualitative research typically implies the meticulous 

collection of several forms of data by researchers, such as interviews, audio-visual 

information and observations, and organising them into themes. Obtaining a holistic 

picture through investigation of numerous perspectives is a top priority to qualitative 

researchers, an effort that necessitates acknowledging the influence of the 

researcher’s subjective experiences on the final interpretations (Creswell, 2018). 

Qualitative research approach is particularly profitable in terms of providing a rich 

description of the phenomenon being studied, allowing participants to freely express 

their feelings, opinions, and experiences (Rahman, 2017).  

Because of its empirical nature, qualitative approach was utilised for this study, rather 

than a numerical-focused quantitative approach (Mcleod, 2023). In stark contrast to 

quantitative studies’ focus on numerical data, qualitative researchers approach a 

subject from various angles and are therefore able to unpack nuanced and complex 

phenomena (Merriam & Tisdell, 2015). Furthermore, qualitative research is naturalistic, 

offering the researcher the opportunity to study the participants in a natural setting and 

interpret the phenomenon under study through the lens of the subjective meanings 

presented by the study population (Creswell & Poth, 2017). Due to its stressed 

emphasis of the individual participants’ experiences, the qualitative research method 

was used for this study. The selection was further driven by the qualitative research 

methodology’s suitability to explore subjective experiences and allow for the 

investigation of multiple viewpoints. Additionally, qualitative methodology possesses 

the capacity to offer a satisfying description of every aspect of a narrative, enabling the 

researcher to explain important principles and participants’ perspectives regarding the 

phenomenon under study. 

This particular strategy has been chosen for this study due to the special needs of a 

research effort focused on developing an adequate understanding of how TikTok can 

be utilised to promote Tsonga culture. The significance of the qualitative paradigm in 

the process of addressing the study topic is underlined by its ability to yield a 
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comprehensive volume of research data, enabling the researcher to obtain information 

from both Tsonga culture and social media sites. Researchers using the qualitative 

method place emphasis on individuals' beliefs, experiences, and systems of meaning, 

seeking to understand them through the lens of those individuals themselves. 

3.4 POPULATION AND SAMPLING  

3.4.1 Population  

A population in research is a group of individuals selected based on specific inclusion 

and exclusion criteria related to the variables being examined. Chivanga and Monyai 

(2021) define population as the entirety of people, sampling units, or elements that 

make up the central focus of a particular research problem. Shukla (2020) includes an 

extra element in his definition, describing the term as the collection of items or entities 

to which the results or conclusions of the study are intended to be relevant for a stated 

or implied purpose and outcome. According to Popoola (2011), a population is defined 

as a collection of individuals, subjects, events, elements, or things that share or satisfy 

the same criteria for inclusion in the study for the purpose of inclusion. Alternatively, 

Taherdoost (2016) describes population in terms of proximity, adding that it’s inclusive 

of all the people residing in the same community where the researcher intends to 

conduct a study and identify patterns. The study population does, in addition, influence 

the sampling decisions of the researcher during the process of selecting samples, 

serving as a directing factor (Mabotja, 2024). This function cements the term’s meaning 

as the group that is exclusively the subject of the research.  

Furthermore, Kothari (2004) defines population as being inclusive of all elements that 

are the subject of investigation in each field of study. From this, it can be inferred that 

population refers to the totality of elements or components that the research focuses 

on. The study's population consisted of individuals from Phalaborwa.  For the purpose 

of this study, the population was restricted to residents of Lulekani who are active users 

of TikTok. The researcher held the opinion that these individuals would provide 

significant data for this study. The researcher made the decision to conduct the study 

in that area because of the fact that a large number of individuals in that area speak 

Xitsonga.  
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3.4.2 Sampling  

In their attempt at articulating the concept of a sample and sampling, Watson and 

Moritz (2000) describe a sample as a small unit that represents the entirety of a 

population, explaining sampling as a process by which the researcher selects from the 

population a sample from which to obtain useful data. A sample is made up of a 

collection of cases, respondents, or records that are precisely selected from the 

targeted population to ensure accurate representation of the entire population. 

Sampling comes in quite handy in situations where collecting adequate data from a 

small subset of a population in order to confront the phenomenon under investigation 

is necessary. Oribhabor’s and Anyanwu’s (2019) observations agree with the 

definitions presented above, describing sampling as the method of choosing units from 

a population of interest, such as individuals or organisations. The results obtained from 

the sample by examination can be accurately generalised to the original population 

from which the sample was drawn. 

For sampling, this study employed the purposive sampling technique, which falls under 

the non-probability sampling method. Gravetter (2011) states that purposive sampling 

is a prevalent strategy whose selection of study groups and participants depends on 

predetermined criteria that are pertinent to a specific research question. Also referred 

to as judgemental sampling, purposive sampling is driven by the expectation of a 

certain individual or media material to satisfy specified criteria established by the 

researcher (Treadwell, 2014). Additionally, Rai and Thapa (2015) state that it’s a type 

of non-probability sampling in which the inclusion decisions regarding the participants 

are made by the researcher. Inclusion decisions are influenced by a variety of factors, 

including the researcher’s pre-existing knowledge, how well he/she understands the 

research topic, and his/her capacity and willingness to participate in the research. As 

a result, this study adopted purposive sampling to select 20 Lulukani community 

members. The reason for the researcher’s selection of twenty (20) participants and for 

the analysis of comments on TikTok on ten (10) different occasions was the 

impracticality of examining the entire population due to time constraints. Twenty (20) 

participants and ten (10) online observations of commentaries were sufficient for the 

purpose of this study. This participants were aged 18 to 35 years. The justification for 

this decision was the community’s predominant Tsonga population. In selecting these 



50 
 

participants, the researcher emphasised their experiences with TikTok and Tsonga 

culture, assessing their cultural beliefs in line with the content they post on TikTok. The 

researcher sampled Tsonga videos, dances, and their commentaries using the 

purposive sampling technique. According to McLeod (2021), sampling refers to the 

process of picking a representative set from a study population. This study used  a 

non-probability sampling technique known as purposive sampling to select its 

participants. Tsonga culture and content, or comments derived from TikTok, were the 

focus of this study. Chosen for its notable growth pace and being one of the fastest-

growing platforms in the world, TikTok has a sizeable user base that contributes to its 

diverse array of content.  

3.5 DATA COLLECTION  

The purpose of this section is to clearly outline the data collection methodology 

employed in the course of study. According to Kabir (2016), data collection refers to 

the systematic process of gathering and quantifying information about variables of 

interest. Data collection is carried out in such a way that simplifies answering specific 

research questions, hypothesis examination, and result evaluation. Jinadu (2023) puts 

forward a perception of data collection that’s similar with the foregoing explanation, 

defining it as the process of collecting and analysing precise data from various sources 

to address research problems, trends, and probabilities. The data collected for this 

study came from focus group interviews and online observations, which the researcher 

relied on to explore the use of TikTok to represent Tsonga culture. The authentic nature 

of online environments provided enough motivation for the selection of online 

observations due to their provision of valuable insights into the organic interactions of 

media users with digital platforms. Additionally, focus groups provide a controlled yet 

interactive environment to explore participants’ thoughts and experiences.  

3.5.1 Focus group  

A focus group interview is defined as a qualitative research method that involves a 

researcher guiding a small group of participants in a led discussion (Krueger, 2015).  

According to Masadeh et al. (2016), a focus group is an investigative method for social 

research that revolves around a discussion with a small group of people that follows a 
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structured and concentrated format. With the intention of generating qualitative data 

through the asking of open-ended questions, a focus group discussion is led by a 

facilitator (moderator). To ensure that the participants possess useful information on 

the topic, are the right age, have some socio-characteristics in common, and are 

comfortable enough with all parties involved to contribute meaningfully, the criteria 

used to select them for observation is quite specific and strict (Richardson & Rabiee, 

2001). The goal of the researcher in designing these interviews is always to create an 

opportunity for the understanding of a specific issue through the lens of the participant. 

According to Tom (2015), the selection of participants to partake in a focus group is 

based on their possession of specific traits, demographics, or interests pertinent to the 

subject matter under examination. 

Additionally, the cornerstone of the focus group approach is structured and 

concentrated discussion among a small group of individuals, with the aim being to 

obtain data on a chosen topic (Gundumogula, 2020). According to Bhana (2009), the 

usefulness of focus groups lies in their capacity to uncover the opinions and thought 

patterns of people and the reasoning behind their opinions about certain issues, while 

still letting them remain neutral and not make any decisions or come to an agreement. 

Data obtained through focus group discussions is particularly important for enhancing 

understanding and accessing a number of perspectives the participants hold that were 

hitherto unknown to the researcher. 

The researcher conducted four (4) sessions with a total of twenty (20) participants, with 

each focus group comprising five (5) participants. The first focus group interview took 

place in a physical setting, with all participants meeting in one location. The remaining 

three 3 sessions were conducted telephonically. The duration of each interview 

typically varied from 45 minutes to an hour, providing each participant with ample time 

and opportunity to thoroughly describe their experiences and viewpoints. A satisfying 

amount of idea exchange between the researcher and the participants, and among the 

participants themselves, took place throughout the course of the interviews. Having 

obtained informed consent from the participants to record the interviews to ensure 

accuracy and comprehensiveness in the data obtained, the recordings served as 

significant sources of word-for-word comments and for preserving the nuances 
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expressed in the participants’ responses. To ensure a productive encounter, the 

researcher strove to foster a pleasant, non-threatening, and convenient environment.  

3.5.2 Online observations method  

In addition to conducting focus group interviews, the researcher utilised the online 

observation method to collect data. Hewson (2015) states that the method of online 

observation collects data through systematically analysing online activities, 

interactions, and content to arrive at research objective-relevant insights. Online 

observation is a methodology that involves the careful and methodical collection and 

documentation of online activities (Dawson, 2019). Understanding the interactions, 

behaviours, and activities occurring in the digital world is a result of the researcher 

diligently observing online research communities and panels. Using this method, the 

researcher collected data through observing a variety of online activities focusing on 

the following pertinent themes:  

• The manner in which people express their opinions of Tsonga culture on TikTok. 

• The nature of Tsonga cultural music and dances and users’ preferences for 

content and patterns of participation on TikTok.        

3.6 DATA ANALYSIS METHODS 

The study makes use of reflexive thematic analysis to analyse the collected data. Data 

analysis is defined as the process of accumulating, modelling, and analysing data 

using a combination of various logical and statistical methods and techniques (Calzon, 

2023). Thematic qualitative analysis is a systematic method used to identify, examine, 

and communicate repeated themes or patterns in collected data. It’s a form of analysis 

that facilitates the organisation and description of data in great detail (Brown, Kaiser, 

& Allison, 2018). According to Vaismoradi, Turunen and Bondas (2013), the strength 

of thematic analysis lies in the identification of recurring meanings in a given data set, 

which plays a profound role in the interpretation of observations.  

Thematic analysis is particularly suitable for examining data in research contexts where 

the objective is to uncover relationships between variables and to compare various 

sets of evidence relevant to distinct scenarios within the same investigation. The 
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researcher chose thematic analysis due to the desire to interact with patterns that can 

be understood and explored in great detail, thereby enabling the researcher to 

formulate themes in accordance with the study's objectives.   

Content analysis is a research method used to identify the presence of specific words, 

themes, or concepts within qualitative data such as texts (Gheyle & Jacobs, 2017). 

According to Krippendorff (2018), content analysis considers data not merely as 

physical events but as texts, images, and expressions that are produced to be viewed, 

read, interpreted, and acted upon based on their meanings. Therefore, such data must 

be analysed with these purposes in mind. This method involves the systematic 

examination of texts, images, and symbolic materials, which are not necessarily 

interpreted solely from the author’s or user’s perspective. Content analysis is regarded 

as an important procedure for analysing written texts. 

3.6.1 THEMATIC ANALYSIS STEPS FOLLOWED BY THE RESEARCHER 

3.6.1.1 Step 1: Familiarising oneself with the data 

Concerned with the transcription of data obtained from participants, this is an important 

stage in the process. According to Braun and Clarke (2006), when qualitative research 

methods are being utilised, transcription is a very important step in data processing. 

As Xu and Zammit (2020) state, once data are collected, it becomes crucial for 

researchers to familiarise themselves with the volume and content of their data. For 

this reason, it’s important to obtain a readable transcript of the interviews in order to 

accurately analyse the data. The researcher used an audio recorder to capture the 

focus group interviews, had them transcribed, and finally subjected them to a rigorous 

verification process. In order to become acquainted, the collected data were thoroughly 

perused. The researcher then industriously went through the transcripts several times 

to better understand the data through the lens of the goals the study had set out to 

accomplish. 

3.6.1.2 Step 2: Generating initial codes  

This marks the commencement of the coding process for phase 2. The main business 

of this stage of development is the production of codes rather than themes. According 
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to Shaw (2020), this phase implies an improvement in understanding the ideas present 

in collected data and begins at the point when the researcher has a satisfactory grasp 

of the nature of the data and the patterns inherent in it. This phase served the 

researcher by classifying the data into smaller segments for analysis and interpretation. 

3.6.1.3 Step 3: Searching for themes  

Once all of the data have been coded and the entire data set has been assigned 

significant codes, the third phase kicks off. To paint a clear picture of the complete 

analysis, Clarke and Braun (2013) provide an analogy that uses a building, in which 

the individual codes are the bricks and tile, and the themes are the walls and the roof. 

In the process of searching for themes, the researcher must acknowledge that the 

ultimate theme depends on the number and kind of pertinent codes’ configurations 

(Nowell et al., 2017). The entirety of the study-relevant coded data were compiled 

within the framework of the identified themes, followed by an analysis of the codes and 

a careful exploration of the various ways in which the codes may be combined to 

contrast the all-encompassing thesis.  

3.6.1.4 Step 4: Reviewing themes  

In this step, the themes are reviewed and refined. According to Braun and Clarke 

(2006), during this stage, the researcher decides which phase of the data the themes 

capture and classifies what is significant about them and why. In addition, the 

researcher demonstrates how each subject relates to the general theme of the entire 

data set as far as the answering of the research question is concerned. In this study, 

the researcher eventually re-examined the themes in order to obtain a refined version 

of them, ending up with themes that were both engaging and relevant.  

3.6.1.5 Step 5: Defining and naming themes 

In step 5, the researcher identifies and articulates themes. This step necessitates 

understanding the themes on a fundamental level and sorting them in such a way that 

they express a cohesive and logical narrative (Braun & Clarke, 2006). Additionally, 

each theme should be incorporated in a manner that ensures a comprehensive 

narrative and avoids a situation where they overlap.  
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3.1.1.6 Step 6: Producing the report 

At this point, the results of all steps in theme analysis are synthesised in order to 

conduct the analysis and arrive at the findings. According to Braun and Clarke (2006), 

the research concludes with the researcher fully acknowledging all of the prospective 

and specific themes and being prepared to commence the final analysis and report 

writing. Upon discovering and writing down the themes, the researcher conducted 

analysis and discussion on both them and ones that emerged from previous research, 

juxtaposing them against relevant literature. The researcher conducted a critical 

analysis in this step, citing or extracting clear, cohesive, and logical data throughout 

the themes. 

3.7 QUALITY CRITERIA 

According to Watt (2014), quality criteria refer to research standards that seek to 

ensure the identification of certain pieces or functions that is chosen, evaluated, and 

quantified to ascertain the fulfilment of quality objectives. Quality criteria measures 

metrics such as credibility, transferability, dependability, and conformability. The quality 

of the research is evaluated against these factors to ensure that the research itself is 

timely, innovative, rigorous, and relevant (Stenfors, Kajamaa & Bennett, 2020). 

3.7.1 Credibility 

Credibility is defined by the consistency with which the researcher interprets the 

obtained material (Collis & Hussey, 2003). With the intention of maintaining the study's 

credibility, the researcher perused a number of publications to make sure that the 

quality requirements were satisfied. Du Plooy-Cilliers, Davis and Bezuidenhout (2014) 

further define credibility as the precision exercised by the researcher in evaluating the 

data provided by the research participants. 

3.7.2 Transferability 

Transferability pertains to the manner in which the researcher sums up research 

outcomes and examines the degree of their applicability in a variety of settings and 

situations. Though researchers aren’t able to definitively establish the generalisability 
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of outcomes derived from data interpretation, they possess the ability to verify its 

feasibility (Korstjens & Moser, 2018). To facilitate readers’ evaluation of the 

applicability of the study findings to their own research environments, the researcher 

describes the participants and the research technique in great detail. 

3.7.3 Confirmability 

According to Bengtsson (2016), confirmability pertains to the objectivity and neutrality 

of the scientific findings, interpretations, and conclusions. According to this definition, 

the researcher must demonstrate reflexivity to ensure that the research retains 

confirmability. As proof that the outcomes were obtained through autonomous research 

methodologies and deliberate or latent biases were minimised, the research facilitates 

the replication of the findings by other researchers (Korstjens & Moser, 2018). 

Moreover, by dictating the formulation and interpretation of the data, individuals 

engaged in research assume a central position in their methodology for 

comprehending qualitative data (Finlay, 2002). The data collection methods used, 

focus group interviews and field online observations, contributed towards the 

researcher’s effort to attain confirmability, and the conclusions incorporated the 

participants' point of view.  

Additionally, this study ensured repeatability of results by other researchers, proving 

that the separate methods used to reach them were not compromised by bias, 

conscious or unconscious (Korstjens & Moser, 2018). Essentially, confirmability 

requires that by striving to accurately represent the viewpoints and circumstances of 

the participants, the researcher refrain from allowing personal biases to affect the 

manner in which the study is executed and its results (Khara, 2023). In consideration 

of this, the researcher emphasised research and the acquired data in the interpretation 

of the data rather than the researcher's own personal preferences or perspectives. 

3.7.4 Dependability  

The researcher used a comprehensive explanation of the procedure that was followed 

in collecting and analysing data to determine this study’s dependability. Bengtsson 

(2016) states that dependability is concerned with the stability, consistency, and 

reliability of the research method and the findings in the research. Furthermore, Ligege 
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(2023) underscores that the foundation of dependability lies in determining the study's 

trustworthiness and repeatability. This quality ensures that the research is undertaken 

in a consistent and reliable fashion and that the findings are both consistent and 

duplicable. Fully adhering to the University of Limpopo’s Code of Ethics, the 

consistency method was utilised to assess the reliability of the research. This ensured 

that the data obtained through recoding displayed an acceptable standard of 

consistency. In addition, the researcher strove to ensure that the data analysis 

corresponded to the supplied theoretical framework and that the methods of this study 

were satisfactory and completely explained. 

 3.8 ETHICAL CONSIDERATIONS  

Ethics in research is concerned with addressing moral dilemmas associated with how 

the research is conducted. Ethics are the principles and values that guide the 

processes of data gathering, data analysis, and the distribution of results (Mirza, Mirza, 

& Bellalem, 2023). This study sought to minimise discrimination and was conducted 

without any intention to inflict harm or disseminate disinformation. The sources used 

or cited in this effort were acknowledged and properly referenced. It’s the requirement 

of one of the most significant and relevant principles of research ethics that studies 

obtain permission, that data privacy be respected, that researchers practice honesty, 

and that participants' rights be upheld (Connelly, 2014).  

Upholding ethical standards serves to safeguard the credibility of the researcher as 

well as the individuals who are taking part in the research project. Ethical consideration 

provides a moral framework that, if rigorously followed by the researcher during his 

undertaking, allows subjects to make independent choices, safeguards their right to 

privacy, and priorities their welfare over any potential harm (Frey, Botan, & Kreps, 

2000). In carrying out this research, the researcher exercised strict adherence to the 

ethical standards and guiding principles established by the Turfloop Research Ethics 

Committee. 

3.8.1 Permission to conduct the study 

The researcher made certain to obtain an ethical approval letter from the Turfloop 

Research and Ethics Committee at the University of Limpopo before proceeding with 
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data collection. In addition to ensuring that research quality is upheld, this step is 

crucial for mitigating risks to the researcher and avoiding irresponsible conduct 

throughout this study. 

3.8.2 Ethical issues in writing up and disseminating research 

To ensure that ethical standards in data reporting are upheld, the researcher commits 

to remaining truthful in presenting the findings, making sure that the results aren’t 

manipulated or distorted to align with the research objectives (Creswell, 2013). Per the 

recommendations of Creswell (2003), no previously published or submitted research 

reports were published by the researcher when disseminating the results. Therefore, 

the researcher recognises this research report as an original work.  

3.8.3 Avoidance of harm 

The researcher ensured that all participants received respectful and dignified treatment 

and guaranteed that this study would not impact the legal or illegal status of enrolled 

immigrants. This study does not entail risks such as chemical exposure, experimental 

procedures, or that associated with the use of tools. Bailey (1978) highlights that harm 

is not limited to exclusively hazardous medical experiments but can also encompass 

social research that may entail discomfort, anxiety, harassment, privacy invasion, or 

dehumanising or humiliating procedures. The real-life implication of this is that 

research participants must be protected from any superfluous risks of injury as their 

involvement in a study is important, facilitating the achievement of scientifically and 

socially meaningful objectives that cannot be realised without human engagement. By 

establishing a pleasant environment and using considerate language, the researcher 

guaranteed that this study didn’t contribute towards any emotional or physical harm to 

participants. Additionally, the researcher laboured to makes sure that the study doesn’t 

utilise bigoted or hateful language.  

3.8.4 Informed consent 

Informed consent involves making sure that participants are fully aware of the sort of 

information sought from them, the reasons for seeking this information, the intended 

use of the information, and how the information or the manner in which it’ll be used 
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directly or indirectly impact them (Melville, 2016). According to Archibald and Katamba 

(2011), informed consent implies equipping people with the knowledge of what will 

happen during the research and their expected role so they can decide, from an 

informed position, if they desire to proceed. Speziale, Streubert and Carpenter (2011), 

also stress the centrality of transparency in informed consent, calling it a strategy that 

involves providing participants in a research project with valuable information.  

Further, being properly informed gives the participants a chance to make decisions that 

are appropriate or beneficial for them at the time. It’s universally regarded as unethical 

across all academic disciplines to collect data from participants without their 

knowledge, expressed willingness, and informed consent. The researcher made 

certain to fully inform all participants about the purpose of this study and obtained their 

consent in writing by having them sign forms to document their agreement to 

participate. Having obtained the consent of the participants, the researcher used an 

audio recording device to capture the focus group discussions. Throughout the 

interview process, detailed observations were documented to be used as a valuable 

resource during the analytical phase by allowing for a comparison with the recorded 

data. 

3.8.5 Confidentiality/right to privacy 

De Vos (2002) defines privacy as the agreements that limit access to private 

information to certain individuals. In consideration of this, the researcher ensured the 

confidentiality of all information collected during this study, including that of identifying 

information such as participants' names. No report or publication resulting from this 

research disclosed this information. Before conducting this research, the researcher 

assured the participants of the security of any information shared throughout this study. 

The implication of this was that the details would not be divulged beyond the confines 

of the research.  

Despite the public availability of the information on social media in general, and on 

TikTok in particular, the researcher still made sure that the identification and personal 

information of writers, publishers and commentators of such information, and/or 

comments are kept private. This study complied with section 2 of the Protection of 

Personal Information Act (POPIA) 4 of 2013 and section 14 of the Constitution of the 
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Republic of South Africa Act 108 of 1996, which make provisions for everyone’s right 

to privacy. POPIA gives effect to the constitutional right to privacy by safeguarding 

personal information when in the hands of a third party. In this regard, the researcher 

ensured that the identification of the owners of any information sourced from TikTok is 

kept in privacy at all times. The researcher also ensured that all records and notes 

collected during data collection are kept safe and securely preserved, with access 

restricted solely to the researcher.   

3.9 SUMMARY OF THE CHAPTER  

This chapter has laid out a comprehensive description of the methodology employed 

in this study and the manner in which the overall research was carried out. Moreover, 

it examined the approach to data collection as well, dissecting the methods of data 

collection and the analytical processes employed, specifically utilising a thematic 

analysis approach. The next chapter presents the findings of this study.  
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CHAPTER 4 

DATA ANALYSIS AND INTERPRETATION 

4.1. INTRODUCTION  

According to Marshall and Rossman (2017), data analysis is the procedure that brings 

order, structure and meaning to the mass of collected data. This process is time 

consuming but essential as it provides interpretation, the sense of the data collected and 

analysed (Perez De Souza, 2020). This chapter presents and discusses the results of 

the data collected from participants' responses to the research questions. Following 

the methodological research design outlined in the previous chapter, this section 

provides a comprehensive overview of the findings, aligned with the study's objectives. 

It serves as the bridge between raw data and meaningful insights, guiding readers 

through the process of understanding and deriving conclusions from the gathered 

information. The first aspect is to provide the demographic information of the 

participants. Thereafter the categories, discussions and themes are expanded on. Is it 

were in Chapter 1, the objectives of the study are: 

• To identify the manner in which TikTok is being used to promote the Tsonga 

culture. 

• To examine the impact of TikTok on the Tsonga cultural promotion. 

• To establish the challenges and opportunities of using TikTok for the Tsonga 

cultural promotion. 

4.2 DEMOGRAPHIC OF PARTICIPANTS IN FOCUS GROUPS  

The following table presents the gender of the participants who participated in the data 

collection process:  

Groups  Number of participants Gender  

Focus group 1  5 5 females  

Focus group 2 5 2 males  

3 females  
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Focus group 3 5 2 males  

3 females  

Focus group 4  5 2 males  

3 females  

Table 4.1 Gender of the participants 

The above table (table 4.1) presents information of the participants. The table reveals 

that fourteen (14) female participants and six (6) male participants. It evident that this 

study comprised more females than males. Participation in this study was voluntary, 

thus, random sampling was employed to select the participants. According to StatsSA 

(2024), the South African population’s estimated gender distribution estimated to have 

increased to 63,02 million in 2024, with the female population accounting for 

approximately 32,13 million of the population compared to males at 30.89 million during 

the 1st quarterly review. This supports the fact that there were slightly more female 

than male participants in this study. The female participants were eager to participate 

and voice their opinions. Although it is a research study for academic purposes, they 

understood it to be a platform to share and have their views and perspectives 

anonymously documented. Table 4.2 below presents the age of the participants.  

 

Age of the participants No of participants Ethnicity  Nationality  

16-21 years 8 African  South African  

22-28 years 10 African  South African 

29-35 years 2 African  South African 

Table 4.2 Age of the participants 

Table 4.2 presents the age participants. It reveals that 10 participants fell within the 22–

28-year bracket. Notably, 8 of participants were between 16-21 years old, while a 

smaller proportion 2 participants were between 29-35 years old. The following table 

outlines the group and participant codes: 

 



63 
 

 

Groups  Participants codes  

Group one  A1, A2, A3, A4, A5 

Groups two  B1, B2, B3, B4, B5  

Group three  C1, C2, C3, C4, C5 

Group four  D1, D2, D3, D4, D5  

Table 4.3 Group and participant codes 

Table 4.3 above represents the groups and participant codes. Participants were 

assigned codes to maintain anonymity and avoid mentioning their names. 

 

DISCUSSIONS  THEMES  

1. The changes participants have 

witnessed within the Xitsonga 

culture since the rise of TikTok. 

• Increased visibility. 

• Sense of belonging.  

2. Opportunities TikTok has on the 

Xitsonga culture. 

• Promote business and artists.  

• Opportunities on culture 

promotion. 

3. The capacity of TikTok in terms of 

promoting cultures. 

• Impactful medium.  

• Distinctive features of TikTok. 

• Cultural exchange platform.  

4. The comparison of TikTok and 

mainstream media in the 

promotion of Xitsonga culture. 

• Increasing accessibility to cultural 

knowledge and heritage. 

5. The impact of TikTok on 

understanding Xitsonga cultural 

content through music and dance. 

• Cultural understanding.  

6. The stigmas and stereotype about 

Tsonga culture in the society prior 

to TikTok. 

• Breaking down stereotypes.  

• Limited impact on cultural 

stereotypes.  
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7. The general perceptions of 

Xitsonga cultural heritage in the 

media space before TikTok. 

• Cultural empowerment.  

8. The influence had to Counter-

hegemonic cultural often 

depicted on Traditional media.  

 

• Cultural liberation through 

digital platform. 

9. The effects of TikTok on the 

Xitsonga culture.   

 

• Change in cultural norms.  

• Increased popularity of traditional 

music.  

Table 4.4 Discussions and themes 

4.3 THEMATIC ANALYSIS: FINDINGS FROM FOCUS GROUPS INTERVIEWS 

During the data collection procedure, the researcher managed to moderate four 

groups. The purpose of these focus groups was to investigate the use of TikTok in the 

promotion of Tsonga culture in Phalaborwa, Limpopo Province, South Africa. The first 

group (group 1) which was conducted in a physical setting comprised 5 participants 

and group 2, 3 and 4 also had five members each but interviews were conducted 

online. Participants were also interviewed telephonically due to constraints with 

scheduling and social distancing norms. It must however be noted that the telephonic 

interviews did not impact on the quality of the interviews and a wealth of information 

was received. Thematic analysis enabled the researcher to explore participants’ 

perspectives, insights, understanding, and experiences regarding the promotion of 

Tsonga culture on TikTok.  

4.3.1 The changes participants have witnessed within the Xitsonga culture since 

the rise of TikTok 

Theme 1: increased visibility 

The participants were asked about the changes witnessed since the rise of TikTok 

within their culture. The majority of the participants shared similar answers that indeed 

they have seen changes within the Tsonga culture since the emergence of TikTok. The 

responses of the participants are in line with Yudhistira and Muflichah (2022) who 
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asserted that TikTok is one of the fastest growing platforms to engage with diverse 

audiences and it’s one of the powerful media.   

“…The changes I've witnessed is that people are starting to take Tsonga culture 

more seriously, and our traditional attire is being recognise. Many people now 

wear the attire at their weddings. Tsonga culture is thriving, thanks to TikTok 

role in spreading it” (Participant A3). 

“…What I have witnessed is that as Tsonga people, we're now well-known. 

When Tsonga artists release a song or start a challenge, they get a lot of 

interest - even from people who aren't Tsonga. That's how our culture thrives 

on TikTok” (Participant B4).  

“…Mfuwo wa Xitsonga wu kombisa ku kula lokukulu. Xikombiso, u vona vanhu 

ku suka ematikweni yo hambahambana yo fana na Ghana va yingisela tinsimu 

ta Xitsonga va tlhela va cina va ambale xibelani. Mfuwo wa hina wa kha wa 

tiveka swinene, na swona tinqambita hina ta vuyeriwa, na swona tinsimu ta 

vona ti kuma vuhangalasi byikulu no tiveka swinene” (Participant D1). 

English translation:  

“…The Tsonga culture is experiencing significant growth. For instance, on 

TikTok, you can see people from other countries, such as Ghana, using Tsonga 

songs and dancing in Xibelani attire. Our culture is gaining popularity, and 

artists are benefiting from the platform's promotional power, as their songs get 

widely shared and recognised” (Participant D1). 

From the above data, this study concludes that TikTok significantly enhanced the 

visibility of Tsonga culture, marking a notable shift from its previously limited 

representation. This increased visibility can be attributed to the platform's engaging 

features, which allowed creators to showcase Tsonga traditions, customs, and 

language in a dynamic and accessible way. 

Theme 2: Sense of belonging   

According to Participants C2 and C3, the platform has fostered a sense of cultural 

belonging, enabling them to feel represented and accommodated. Participants C2 

and C3 state: 
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“…TikTok has broadened our audience and elevated our culture. The songs 

featured on the platform give the younger generation a sense of belonging and 

connection to their cultural heritage” (Participant C2).  

Another response from Participant C3: 

“…I think what I have witnessed is that TikTok has brought and given young 

people a sense of pride in their Tsonga culture, which amazing considering the 

stereotypes is surrounding it. It's created a sense of belonging for many” 

(Participant C3). 

It can be concluded from Participants C2’s and C3’s data that sense of belonging 

revolves around where individuals feel connected and accommodated to their culture. 

This aligns with Pesonen's (2016) definition, which posits that sense of belonging 

encompasses the extent to which an individual feels included, accepted, and supported 

in various social settings. Furthermore, the study concluded that when people feel their 

cultural identity is acknowledged and valued, they are more likely to form stronger 

interpersonal connections, participate meaningfully in their communities, and 

experience greater levels of psychological well-being. As a result, the research 

suggests that creating environments that validate and welcome cultural diversity is 

critical for fostering participants' genuine sense of belonging 

4.3.2. Opportunities TikTok has on the Xitsonga culture  

Theme 3: Promote business and artists  

According to Maulana, and Sandyawati (2023), promotion is a strategic marketing 

communication tool aimed at disseminating information, persuading, and influencing 

target audiences to drive customer engagement and ultimately, sales. The participants 

shared how the platform promotes side businesses for Tsonga people and artists. 

“…It promotes entrepreneurship; our grandmothers sew Xibelani and gain more 

customers because of TikTok. Many people admire these Xibelani outfits and 

buy them through the platform” (Participants A2). 

“…Eka mina ,ndzi nga vula leswaku swi tumbuluxe swivandlanene swo tala, 

ngopfungopfu ku suka eka tlhelo ra bindzu ra swona. Vakokwana va hina 
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sweswi va endla mali hi ku xavisa Xibelani. Loko wo kambela sweswi, a ku na 

ntlhontlho wa TikTok ya Xitsonga handle ka Xibelani. Leswi eka mina swi 

kombisa hilaha pulatifomo yi tumbuluxeke swivandlanene  swo tala eka vanhu 

leswaku va sungula ku xavisa swiambalo swa Xitsonga (Participant B2). 

 

English translation:  

“…For me, I would say it has created many opportunities, particularly from the 

business side of it. Our grandparents now make money from selling Xibelani. If 

you check now, there is no Xitsonga TikTok challenge without Xibelani. This for 

me demonstrates how the platform has created numerous opportunities for 

individuals to begin selling Xitsonga clothing” (Participant B2). 

A similar response came from Participants D2 and D4 who also stated that TikTok also 

has allowing emerging artists to promote their sound on the platform. Participants D2 

and D4 stated that: 

“…Loko hiri karhi hi kula ahi tiva vayimbeleri vo fana na Thomas Chauke ntsena, 

naswona akuri wona ntsena vuyimbeleri lebyi Ahibyi tiva. Kambe Sweswi hi 

hlangana na mi mpfumawulo yo hambana ya vayimbeleri va Vatsonga hikuva 

TikTok yi tlakusile mipfumawulo leyi kambe ku vula ntiyiso yi pfule ndlela eka 

vayimbeleri va Vatsonga” (Participant D2). 

English translation: 

“…Growing up, we only knew artists like Thomas Chauke, and it was the only 

music or artist we knew. But now we are exposed to different sounds of Tsonga 

artists because TikTok has promoted these sounds, or rather, it paved the way 

for Tsonga artists” (Participant D2). 

“…TikTok has created opportunities for emerging artists, particularly in music. It 

has helped build their fame by enabling them to create content, showcase their 

sound, and trend on the platform” (Participant D4).  
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This study’s findings align with Bubnova (2024) research, which posits that the platform 

has emerged as a pivotal social site for music discovery and promotion, revolutionising 

the way musicians connect with their audiences.  

Theme 4: Opportunities on culture  

This theme explores the opportunities presented by the platform. According to Bhanye, 

Shayamunda and Tavirai, (2023), social networks facilitate interaction among 

individuals by enabling the creation, sharing, exchange, and modification of ideas 

within virtual communities or networks. Consistent with this notion, participants' 

responses revealed that TikTok has presented cultural opportunities, with the 

participants sharing how the platform has opened numerous doors for them.  

“…In my opinion, TikTok has opened doors for Tsonga culture, increasing its 

visibility and popularity among a broader audience. Many people were 

unfamiliar with Tsonga culture before, but the platform's rise has helped 

popularise it” (Participant B3). 

Participant C2 shared how the platform can offer opportunity to dismantle stereotype 

surrounding the culture. The participant stated that: 

“…One of the participants highlighted something about stereotype, well... I 

believe that TikTok offers an opportunity to dismantle stereotypes surrounding 

Tsonga culture. By showcasing cultural dances through challenges, the platform 

has attracted interest from other tribes, encouraging them to learn more about 

and engage with Tsonga culture” (Participant C2). 

In terms of the data above, it can be concluded that the platform has presented many 

opportunities within the Tsonga cultures. The platform has presented the opportunities 

that the culture is starting to visible to other part of South Africa and other countries.  

4.3.3 The capacity of TikTok in terms of promoting cultures  

Theme 5: impactful medium on cultures  

The participants stated that this platform is very impactful in terms of promoting cultures 

since it’s not restricted and accessible to everyone. They shared how the platform 
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accessibility, made the culture to spread globally with other cultures benefiting from it 

and how it has opened a platform for people from different location can engage.   

“…The platform has global reach and it is not restricted to a certain geographic 

setting, enabling content creators from diverse locations, such as Giyani or 

Malamulele, to access a worldwide audience. This unrestricted geographic 

scope allows the platform to positively influence cultural representation, 

benefiting not only the Tsonga tribe but also other cultures globally” (Participant 

C3). 

Another response from Participant D3  

“…The platform is powerful in terms of promoting cultures. For example, TikTok 

is a broad platform that encompasses various tribes and communities. When 

you post something, you can receive many likes, and people from other cultures 

can become interested, generating ideas and engaging with your content in 

different languages” (Participant D3). 

Based on the participants' views, this study concludes that TikTok is a uniquely 

powerful platform compared to other social media platforms and traditional media. 

Unlike traditional media, which had limited and restricted information, TikTok offers 

greater freedom of expression. 

Theme 6: Distinctive features  

The participants shared similar views on what sets the platform apart from other social 

media platforms. According to Fiallos, Fiallos and Figueroa (2021), a key feature 

distinguishing TikTok from other social networks is the use of background music in 

videos, which effectively conveys the core message users intend to share. Specifically, 

the participants emphasised that:  

“…If you check TikTok stands out from other social media platforms like 

Facebook and Twitter, which have limited video capabilities. In contrast, TikTok 

is exclusively video-based, and this format resonates with many users. A great 

example is Nkosazana Daughter, a popular celebrity with a large following. One 

of her videos featuring traditional Xibelani dancing has sparked interest in 

Tsonga culture among her followers, showcasing the platform's power to 
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promote cultural exchange and appreciation even though they are not Tsonga” 

(Participant C2).  

The following participant shared how the platform is easy to use than other social 

networks. The participant articulated the following:  

“…I think TikTok yina matimba ngopfu compared to other plaforms hikuva it is 

easy to use. Vanhu vo hambana va kota ku create and showcase their talent. 

Loko ku hume risimu We even see va kokwani va cina vanwanyana hi advice. 

So hi vona TikTok yiri powerful due to features it has taku va easy vanhu va ti 

tirhisa” (Participant B1). 

English translation: 

“…I think TikTok is more powerful than other platforms because it's easy to use 

and allows people to create videos showcasing their talents. We've even seen 

our grandmothers dancing on the platform. Nna I believe TikTok is the most 

powerful due to the feature it has and people can easily use them” (Participant 

B1). 

In addition, Participant B3 noted that other social media sites existed before TikTok, 

but they weren't used to showcase their talents. The participant articulated the 

following: 

“…Na mina ku tatisa kwalani, I think TikTok yi pfule tindlela taku tala hikuva 

most people vana ti social media to fana Instagram, twitter whatsoever mara a 

vanga showcase ti talents kuya hi ti culture ta vona. Mara TikTok yi te ku fika 

wunwana na wunwana u feel free ku endla swilo swa yena athela a post” 

(Participant B3). 

English transition: 

“…To add on to that, I think the platform has opened up many ways because, 

although people have other social media platforms like Instagram, they weren't 

showcasing their talents in a way that reflects their culture. However, with the 

rise of TikTok, they are now showcasing their talents” (Participant B3). 
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The above data support the assertion that TikTok is different from other social sites 

platforms in terms of features and usage. The platform operates like other social media 

platforms but one participant mentioned that other social media platforms existed 

before TikTok, but it was rare to see people showcasing their cultures. 

Theme 7: Cultural exchange platform   

Participants expressed how people are able to learn and exchange languages on the 

platform.  This finding aligns with Wibowo et al. (2021) assertion that social media 

enables individuals and groups to maintain their cultural identity by providing an open 

platform for self-expression. 

“…The platform's power lies in its ability to transcend cultural boundaries, 

allowing other tribes to learn about our culture and language through music. 

When we share songs, people become curious, eager to understand the lyrics 

and meaning, and ultimately learn our language – showcasing the platform's 

remarkable influence” (Participant B4). 

Another response from participant B5:  

“…On that note, I would like to add that we can learn other people's languages 

through the platform, and not just language, but also cultural aspects like 

clothing, such as Xibelani” (Participant B5). 

In this study, participants shared how the platform facilitate the exchange of languages. 

This is also supported by Purnami (2022) who stated that the content of this media can 

be interpreted as a tool that becomes a medium of communication between TikTok 

users. Based on the data gathered, the study finds that the platform has allowed users 

to learn about other people's cultures and effectively encourages cultural exchange. 

Furthermore, it has created an environment in which people can participate, share, and 

respect other cultural values, customs, and opinions. This exposure encourages not 

only mutual understanding and tolerance but also a sense of global community. 

Subsequently, the findings indicate that such platforms play an important role in 

bridging cultural divides and stimulating international discourse in an increasingly 

interconnected world. 
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4.3.4 The comparison of TikTok and mainstream media in the promotion of 

Xitsonga culture 

The participants shared their views on comparing mainstream media and TikTok. 

Before the emergence of TikTok, they felt their culture was isolated and not promoted 

enough. Specifically, Tsonga culture was underrepresented on television compared to 

other cultures, which limited its reach. However, with the rise of platforms like TikTok, 

they can now freely post content about their culture. When asked if Tsonga culture is 

promoted enough on mainstream media, the participants responded as follows: 

Theme 8: Increasing accessibility to cultural knowledge and heritage 

“…No, it’s not promoted enough if you check there was only one Tsonga 

Telenovela the rest is other tribes. In my view, our culture is mostly promoted on 

the TikTok” (Participant A4). 

The following participant shared how when she was growing there was only one 

Tsonga show on television: 

“…I remember growing up, there was only one Xitsonga show on TV. I believe 

the reason it's no longer prominent is that people have shifted their attention 

from traditional TV to TikTok. On TikTok, we can learn and discover new things 

about our culture, and I can search for content that interests me. In contrast, TV 

shows were infrequent and didn't adequately promote our culture. Regarding 

radio, while we have Tsonga stations, I feel our culture isn't promoted enough, 

as coverage is often brief. For those of us who grew apart from our 

grandparents, we did not get to know our culture, TikTok has helped bridge that 

gap” (Participant B1).  

The following participant articulated how the Tsonga culture is broad but the there was 

no space for it on the mainstream media: 

“…I think our culture is very broad and has lot of things that people can learn or 

know but there was no platform that can be used to learn about our culture that 

much but since the rise of social networks like TikTok we get to know much 

about our culture and explore our ideas” (Participant B3). 
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Based on the participants' responses, this study concludes that the Tsonga culture was 

underrepresented in mainstream media, limiting its exposure to a broader audience. In 

contrast, platforms like TikTok provided participants with greater access to Tsonga 

cultural content, allowing them to engage with it at any time. This finding is supported 

by Sasidharan (2025), who asserted that social media platforms have democratised 

the production and distribution of content, giving underrepresented groups a voice and 

allowing for more authentic and diverse representations of culture. 

4.3.5 The impact of TikTok on understanding Xitsonga cultural content through 

music and dance 

The participants articulated how the platform has motivated them to deepen their 

understanding of their cultural heritage. They had not yet explored the various styles 

of Xitsonga and the significance behind them. The platform has imparted to them the 

profound meaning underlying the dances. The videos on TikTok have facilitated a 

profound exploration of their culture, revealing many aspects previously unknown to 

them. 

Theme 09: Cultural understanding  

“…I think the videos I see on TikTok changed my perspective; I was not 

interested in Xitsonga dancing before. Now, I practise and I give myself time to 

learn more about my culture” (Participant C5). 

 “…For me, the videos and content that I've consumed on TikTok have shown 

me that as Tsonga people, we have a variety of dances that each have their 

own distinct meanings, even when we are dancing to the same song. This 

diversity is reflected in the many different types of dancing that we have” 

(Participant C4). 

Based on the responses, this study demonstrates that the platform significantly 

enriched participants' cultural comprehension, elevating videos from simple 

entertainment to meaningful educational encounters. The participants' enhanced 

recognition of their cultural heritage serves as evidence of the platform's influence, 

highlighting its capacity to inform and motivate a broader audience. 
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4.3.6 The stigmas and stereotype about Tsonga culture in the society prior to 

TikTok 

The participants were asked about the content they had consumed related to cultural 

elements, and how it had enabled them to disregard stigmas and stereotypes 

commonly encountered in society. According to Pickering (2004), stereotypes involve 

representing and judging individuals in fixed, unyielding terms, and reinforcing unequal 

social relations. Furthermore, Andersen, Varga, and Folker (2022) asserted that 

stigmatisation relies on access to social, economic, and political power to identify 

differences, construct stereotypes, and enforce exclusion and discrimination. The 

participants shared diverse perspectives on this question.  

Theme 10: Breaking down stereotypes  

“…For me, many Tsonga people were afraid to introduce themselves as Tsonga 

in public spaces or speak Xitsonga because many people didn't understand 

Xitsonga and didn't take it seriously. That's why most Tsonga people were afraid 

to speak Xitsonga, also due to criticism from others. However, TikTok has shifted 

this, and people are now able to speak Xitsonga confidently in public spaces” 

(Participant A3). 

“…To add to that, in my opinion, many Tsonga people were previously afraid to 

wear their traditional, colourful attire in public because they feared being labelled 

as 'MaTsonga.' However, with the rise of TikTok, they can now wear their vibrant 

clothing without fear of stereotypes” (Participant A5). 

“…Yes, I think TikTok has enabled me to disregard a lot of misconceptions 

people had about our culture. It has brought new content, sounds, and artists. 

Now, even other tribes are joining us in Tsonga music. Some are no longer 

viewing us as they did before; they're starting to understand our culture better” 

(Participant C1). 

Based on the participants' responses, the platform has helped dispel misconceptions 

about their culture. Specifically, speaking their native language in public spaces, which 

was previously a source of discomfort, has become more acceptable. It can be 

concluded that the platform has enabled participants to overcome cultural stereotypes 

and feel more confident in expressing their identity.  
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Theme 11: Limited impact  

The following participants shared that the platform had not significantly altered their 

perceptions or experiences regarding stereotype about Tsonga culture. They noted that 

their views and interactions remained relatively unchanged, highlighting that the culture 

is dominant. 

“…In my personal experience, the platform had a limited impact. Nonetheless, 

stereotypes persist, and Tsonga culture appears to dominate over others, even 

in cultural attire. I think the stigmatisation will always be there” (Participant C2). 

“…Personally, I have not encountered any stereotypes related to Tsonga 

culture. I wouldn't say it has enabled me to disregard..." or "I wouldn't say that it 

has had a significant impact on my perceptions” (Participant C3). 

4.3.7 The general perceptions of Xitsonga cultural heritage in the media space 

before TikTok 

The media serve as one of the mediums that influences people's perceptions. 

Participants were asked about their general perceptions in the media space regarding 

their culture. Most stated that their culture has been around for a long time, but it wasn't 

as popular as it is now.  

Theme 12: Cultural empowerment 

“…Eka mina, ndhavuko wa Vatsonga wu tshama wu ri kona, kambe a wu nga ri 

na ndhuma ku fana na loko ku nga si va na TikTok. Hakanyingi a hi hlongoriwa, 

laha vanhu van’wana a va hi vitana ‘Machagane.’ Kambe, hi ku tlakuka ka Tik 

Tok, ku na ku tsakela na ku tlangela loku kulaka” (Participant D3). 

English translation:  

“…For me, Tsonga culture has always existed, but it wasn't as popular before 

TikTok. We were often marginalised, with some people referring to us as 

'Machagane.' However, with the rise of TikTok, there's growing interest and 

appreciation” (Participant D3). 
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“…To add to what the gentleman was saying, it has made us as youth prouder 

of our culture. It has also sparked interest in others, who want to learn what 

makes us unique” (Participant C5).  

“…I did not think as Tsonga people we would get this far as you check artists 

like Nkosazana daughter are starting to add Xitsonga on their music” 

(Participant C2). 

From the responses gathered, it can be concluded that TikTok has made them feel 

culturally empowered; in a nutshell, it has made them feel proud of their culture. The 

platform has made them feel connected to their culture and give them ownership. 

Furthermore, the growing recognition of their culture is attracting prominent artists, 

thereby expanding its appreciation. 

4.3.8 The platform had influence had to Counter-hegemonic cultural often 

depicted on Traditional media  

 

Theme 13: Cultural liberation through digital platform  

“…TikTok has become a platform for liberating Tsonga identity. Many of us are 

unaware of what lies beyond our immediate reality, leading to ignorance about 

other cultures and, ultimately, discrimination. However, TikTok inclusive nature 

allows everyone to showcase their culture, educating others and bridging 

knowledge gaps. Previously, some people used derogatory terms like 

'Machangaan' due to a lack of understanding about Tsonga identity. Now, with 

access to Xitsonga culture, including music, food, clothing, and history, they can 

learn about and appreciate Tsonga people, fostering more positive interactions 

and reducing stereotypes” (Participant B5). 

“…Ina, ninga vula leswaku  yi vile na nkucetelo eka Ndhavuko wa vatsonga 

hikuva vanhu ava tsakela kuxava maphephahungu ya xinghezi kambe Sweswi 

vanhu va tsakela Ngopfu kuhlaya hi ririmi hikwalaho ka TikTok” (Participant 

A1). 

English translation: 
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“…Yes, I would say it had influence on Tsonga Culture because people 

preferred buying English newspapers but now people are more interested in 

reading about language because of TikTok” (Participant A1). 

“…Personally, I agree with that because before TikTok emerged, many of us 

were unaware of the origins of Maluleke, specifically certain clans. When 

discussing South African culture in mainstream media, we often focus on Zulu 

culture, knowing figures like Shaka Zulu and his role in history. However, Tsonga 

people were largely underrepresented. Thankfully, with social media platforms 

like TikTok, we can now access and engage with diverse cultural information 

freely, without being limited to a single culture” (Participant C3). 

 

It can be concluded from this study that the platform TikTok has bridged knowledge 

gaps and empowered individuals to learn about and appreciate the richness of Tsonga 

culture. The recorded responses indicate that TikTok provides a significant platform for 

the cultural liberation and visibility of the Tsonga community. Through the use of TikTok, 

users have been able to showcase various aspects of Tsonga identity, including music, 

food, clothing, and history. This has presented an educational opportunity that has 

closed long-standing knowledge gaps. Such increased visibility has led to the demise 

of stereotypical views and reduced the use of derogatory terms like ‘Machangaan,’ 

used to refer to members of the Tsonga community, fostering greater understanding 

and respect for Tsonga culture. Through its provision of access to cultural information 

previously underrepresented in mainstream media, TikTok has managed to decrease 

cultural domination in mainstream media, where cultures such as Zulu had long 

dominated. By enabling the free exchange of cultural knowledge, TikTok has 

empowered Tsonga individuals to reclaim their heritage, celebrate their identity, and 

engage with broader audiences. This has ultimately ensured inclusivity and 

intercultural appreciation in the digital age. 

 

4.3.9 The effects of TikTok on the Xitsonga culture   

Theme 14: Change in cultural norms  
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Participants discussed changes in cultural norms within Xitsonga culture since the rise 

of TikTok. Another participant shared insights on how people alter their dress to gain 

views on the platform and how traditional Tsonga food has been modified, differing 

from the dishes their grandmothers used to prepare. 

“…Ndzi twa onge TikTok yi onhile ndhavuko wa hina nyana hi tlhelo ra ndlela 

leyi hi endlaka swilo ha yona. Vanhu va sungula ku ambala Xibelani xo koma 

leswaku va ta kota ku trenda eka platform naswona swi sungula ku va ntolovelo” 

(Participant C4). 

English translation: 

“…I feel like TikTok has ruined our culture a bit in terms of how we do things. 

People are starting to wear short Xibelani so that they can trend on the platform 

and it is starting to be a norm” (Participant C4). 

“…I would say, we now adopted into western way of dressing because of 

content we want to post TikTok” (Participant A5).  

The participant A4 highlighted changes in food practices within Xitsonga culture. 

According to Samuel and Makhani (2016), food is intricately linked with culture, as it 

largely determines what we eat, while available foods also shape the culture and 

traditions of a community. 

“…Ndzi ehleketa leswaku pulatifomo yi kucetele ndhavuko wa hina wa 

swakudya, yi endla leswaku hi hambuka eka maendlelo ya ndhavuko. 

Swakudya leswi hi swi dyaka sweswi swi hambanile swinene na leswi vakokwa 

wa hina a va swi dya” (Participant A4). 

English translation: 

“…I think the platform has influenced our food culture, causing us to drift away 

from traditional practices. The food we eat now is quite different from what our 

grandparents used to eat” (Participant A4).  

From the responses drawn above, the participants shared how social media has 

influenced their cultural norms. The responses reveal that, in addition to TikTok’s 

promotion of cultural expression and visibility, the platform also influences the 

adaptation and transformation of traditional practices. For example, the desire for 
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widespread popularity and engagement on the platform has seen some users modify 

traditional attire, such as wearing shorter Xibelani skirts, or adopt Western styles of 

dressing. Likewise, observations were made of changes in food practices, with 

contemporary diets diverging from the traditional meals of previous generations. It has 

changed their cultural norms. 

 

Theme 15: Increased popularity in our music  

The participants shared how the platform has popularised the Tsonga music and how 

it has opened many doors for them. In the view of Bubnova et al (2024), the platform's 

ability to elevate unknown artists to global recognition and influence music trends had 

established it as a crucial tool in music marketing. 

“…It has popularised our music and increased Tsonga music. And it gave a 

space for more influencers and be free in speaking Xitsonga language on the 

platform” (Participant C2). 

Another participant expressed that: 

“…The platform has made our culture popular and made other tribes to notice 

that we are also important” (Participant C5). 

Participant A1 also supported that: 

“…Ndzi tshemba leswaku platform leyi yi tlakuse vuyimbeleri bya hina naswona 

va yimbeleri va vatsonga va na valandzeri votala hikwalaho ka platform leyi 

naswona vuyimbeleri bya vona byile misaveni hinkwayo hikwalaho ka ku 

tlakuka ka TikTok endzeni ka ndhavuko hina” (Participant A1). 

English translation: 

“…I believe that the platform has promoted our music and Tsonga artists have 

more followers because of the platform and their music is worldwide because 

of the rise of TikTok within our culture” (Participant A1). 

In the view of Petrušic (2021), music is an integral component of society, serving as a 

medium for identity formation and expression. This notion is reflected in the context of 

TikTok, where users leverage the platform to express their identities through music, 

underscoring the significant role of music in shaping social dynamic. The findings 
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revealed that the platform indeed increased the popularity of Tsonga music which also 

opened doors artists that were unknown. The exposure afforded to these artists not 

only elevated their profiles and expanded their fan base but also played a significant 

role in preserving and promoting Tsonga culture. Additionally, the platform bridged the 

gap between diverse audiences and Tsonga music, fostering cross-cultural 

appreciation and creating opportunities for collaboration within the music industry. 

 

4.4 CONTENT ANALYSIS: FINDINGS FROM ONLINE OBSERVATIONS  

Online observation as a data collection method is concerned with the virtual world, 

which involves observing the activities of people in their normal setting. Using online 

observation removes the need for the researcher to be physically present at the same 

place as the study subjects, offering avenues to virtually extract the data. Online 

content provides access to data pools that demand minimal time investment and are 

publicly and readily available for searching and analysing. 

 According to Webb (2017), by focusing on and studying the textual residue of human 

interaction, a researcher can gain valuable insights into new media whenever s/he 

desires to study human communication. This data collection instrument was deemed 

expedient for this study as it offered the researcher the opportunity to make use of a 

smart phone to observe user activity on TikTok. Due to the high volume of culture-

focused content on TikTok, providing relevant facts or data, this data collection 

instrument was proven to be most reliable, proving itself to be a good source of rich 

data about the content of Tsonga culture to the researcher.  

4.4.1 Online observation on TikTok  

It is the observation of the researcher that Tsonga culture is the most celebrated and 

showcased culture on TikTok, and that most culture-focused content on the platform 

centres around Tsonga culture. For the longest time, Tsonga culture was isolated on 

the media front. But recent analysis demonstrates that the culture is gaining more 

traction in the digital space, where Tsonga identity is no longer isolated but 

transformed, preserved, and now reaches new audiences and empowers youth to 

express their heritage. Another interesting fact the researcher notes is that posts of 
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people wearing Xibelani and dancing to Tsonga songs on the platform abound. The 

Xibelani dance has become a dominant and quite entertaining dance, capturing both 

South African and international attention. The traditional dance is now breaking former 

barriers, finding itself more widely embraced and escaping its traditional confinement 

to the realm of wedding celebrations and cultural festivals. Moreover, there has been 

a number of TikTok challenges wherein it’s appeared.  

 

Another observation reveals that participants include not only Tsonga youth, but also 

people from different South African cultural backgrounds and international users. 

Comments to the posts usually express admiration, curiosity, and cultural appreciation, 

and many non-Tsonga users attempt the dance to the challenges. The Xibelani skirt 

normally draws a lot of attention. Content that demonstrates its use attracts significantly 

more comments and shares—a large part of which coming from non-Tsonga audiences 

expressing admiration or asking questions. The researcher observes that Tsonga 

dance challenges constitute a vibrant digital movement that bridges the gap between 

tradition and modernity. This is so because the challenges not only centre on cultural 

heritage, but actively engage a diverse, global audience. Moreover, data on this 

movement indicate that cultural content generates high engagement, intergenerational 

and cross-cultural participation, and an overall positive reception. This positions TikTok 

to be a powerful social media platform in terms of cultural diffusion and identity 

reinforcement. 

4.4.2 The screenshot taken during the online observation procedure are 

presented below 

Below, the TikTok screenshot (figure 4.1) shows how the emergence of TikTok has 

digitally transcended various cultural identities and unified them into a single, 

multicultural global village. Due to TikTok’s widespread adoption, many people are 

learning to embrace outside cultures, whereas in the past they were limited to their 

indigenous cultural environments. Despite the Xibelani dance being an indigenous 

Tsonga dance, often performed during Tsonga cultural events, the emergence of TikTok 

has seen even non-Tsonga tribes doing the dance. Xibelani music and dance are 

significant elements of both Tsonga culture and society. They are popular symbols of 
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the Tsonga community, signifying cultural pride and identity, especially for the women 

(Mutangirwa, 2017).  

 

 

Figure 4.1: TikTok screenshot  

 

In the second TikTok screenshot (figure 4.2), the content creator uses the term 

“obsessed with,” which suggests that the person is heavily influenced by Tsonga 

culture, in particular, the music. The preservation and promotion of Tsonga culture, 

particularly its music, has greatly benefitted from the widespread popularity of TikTok. 

The platform's short-form video format allows users to create engaging content that 

showcases traditional Tsonga music, dances, and customs. Because of this increase 

in visibility, interest in younger generations has developed that has led some users to 

become “obsessed” with the culture. Moreover, as a result, TikTok has come to play a 

pivotal role in cultural exchange, education, and appreciation. This helps to ensure the 

continued relevance and vibrancy of Tsonga heritage in the digital age. 
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Figure 4.2: TikTok screenshot 

 

The third screenshot below (figure 4.3) demonstrates how TikTok has managed to 

instil a sense of pride in the indigenous Xitsonga-speaking users on the platform. By 

achieving this, it has enacted a sense of belonging amongst the cultural group. In 

addition to bolstering their cultural identity, this pride promotes the preservation and 

advancement of their language, customs, and artistic representations online. 

Additionally, it encourages international tolerance and respect by empowering 

younger generations to proudly embrace their heritage and share it with a broader 

audience. 
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Figure 4.3: TikTok screenshot 

 

On the screenshot below (figure 4.4), which depicts a non-Tsonga playfully expressing 

her desire to be married to a Tsonga, it’s obvious that users find Tsonga music on the 

platform quite engaging. The researcher interprets the illustration as proving the 

influence and power of Tsonga music, evidenced by the TikTok user’s desire for 

marriage to a Tsonga man to deepen her ties to the Tsonga cultural heritage. Through 

TikTok, not only has the user subjectively fallen in love with one aspect of the culture 

but was influenced holistically to even consider marriage from the tribe. For a very long 

time, the Tsonga culture was one of the most looked-down-upon by other South African 

indigenous tribes. It was only through the advent of social networking platforms like 

TikTok that many people foreswore the stigma and tribalistic antipathy they harboured 

towards the culture. This paints a clear, undeniable picture of the growing, cross-

cultural influence of TikTok.  
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Figure 4.4: TikTok screenshot 

 

According to Igbokwe (2013), the importance of language to human information 

transmission and communication cannot be overstressed. Altun (2023) asserted that, 

amongst other things, language enables people to express and shape their individual 

and collective identities, and that it also permits them to transmit their cultural, racial, 

and social identities. The screenshot (4.5) below illustrates how the platform sparks 

interest in Xitsonga among non-speakers. When people are exposed to Tsonga dance 

and music, they develop a strong curiosity about the culture and the Tsonga language. 

Below, we observe a user commenting on a video featuring traditional Tsonga music, 

where they inquire about the Tsonga translation of the popular slang term “ate,” which 

translates to “outperformed” or “excelled.” By getting more than 2,000 likes, the 

comment reached significant engagement. This interaction also highlights the 

platform's potential for facilitating cross-cultural exchange and language learning. 
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Figure 4.5: TikTok screenshot 

 

Abbe (2022) stated that what often impedes heritage from being a source of pride is 

not sufficiently acknowledging, practicing, and preserving it, as well as failing to pass 

it down to future generations. This sentiment is reflected in the screenshot (figure 4.6) 

below. The speaker's caption “I'd choose to be Tsonga again in my next life” 

demonstrates their deep appreciation of and pride in their cultural heritage on the 

platform. Supporting this notion, Van Osch, Breugelmans, Zeelenberg, and Fontaine 

(2013) posited that pride is a positive emotion that often derives from favourable 

outcomes and self-affirming experiences. 

 

 

Figure 4.6: TikTok screenshot 
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The attached screenshot (figure 4.7) below shows a user sharing Tsonga dance 

lessons through TikTok, by a dance tutorial. The video is captioned “Tsonga dance 

tutorials part 11,” exemplifying cultural knowledge dissemination on the platform. This 

instance substantiates Hoskins' (2020) claim that through providing local populations 

with problem-solving solutions and contributing significantly to global knowledge on 

development challenges, indigenous knowledge is vital to the lives of communities. 

 

 

Figure 4.7: TikTok screenshot 

 

Considering its entertainment-oriented nature and daily usage by customers, 

consumer behaviour is greatly influenced by the strategic positioning of advertising 

media on TikTok, alongside its captivating content (Hasim & Sherlina, 2022). It’s also 

worth noting that the entrepreneurial endeavours of Tsonga people benefit significantly 

from TikTok usage, particularly in the sales of Xibelani. We see this phenomenon 

illustrated in attached screenshot (figure 4.8). A user enquires about potential Xibelani 

suppliers, demonstrating TikTok's potential as a business expansion tool. 
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Figure 4.8: TikTok screenshot 

 

The global reach of Tsonga culture cannot be denied. This is illustrated in the attached 

screenshot (figure 4.9) below, where we see a TikTok user dancing in Xibelani attire in 

a foreign country. The referenced post has garnered significant engagement online, 

with over 105k likes. This underscores widespread interest in and appreciation for this 

cultural manifestation. This visual representation demonstrates the transculturation of 

Tsonga cultural practices beyond geographical boundaries. In alignment with 

Motubatse and Yende's (2023) findings, traditional South African garments such as the 

Xibelani skirt have gained significant popularity both domestically and internationally, 

successfully penetrating global fashion markets. 

 

 

Figure 4.9: TikTok screenshot 
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The screenshot (Figure 4.10) below shows a user caption highlighting how Tsonga 

culture is gaining prominence. The user illustrates the dominance of Tsonga music on 

the platform, which is an integral part of Tsonga cultural heritage. Through this, TikTok 

becomes a digital space where traditional Tsonga music is not only preserved but also 

reimagined and celebrated by people. This trend signifies a shift in how indigenous 

cultural expressions are perceived, as the platform allows Tsonga creators to share 

their art with a broader audience, fostering cultural pride and recognition. The visibility 

of Tsonga music on such a global platform challenges the past marginalization of 

minority cultures in mainstream media and reinforces the importance of digital spaces 

in promoting cultural diversity and inclusion. 

 

 

 

Figure 4.10: TikTok screenshot 

 

4.5 SUMMARY OF THE CHAPTER 4   

The chapter presented the demographics information of the participants. It also 

focused on the presentation, interpretation and analysis of the data collected from 

participants and online observation. The researcher used thematic analysis to analyse 

the data and themes derived from the data. The data that were analysed and presented 

lines up with the aim and objectives of the study. And lastly, the findings emerging from 

the two analysis procedures were summarised in this chapter. This chapter has thus 

established a solid framework for understanding the findings within the broader context 

of the study. The subsequent chapter summarises and discusses the key findings, 
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relating them to the study's objectives and situating them within the existing literature. 

It also provides conclusive insights and recommendations based on the research 

process.  
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CHAPTER 5 

SUMMARY OF THE FINDINGS, RECOMMENDATIONS AND CONCLUSIONS 

5.1 INTRODUCTION  

Chapter 4 presented and discussed the research findings and their interpretations. This 

chapter presents the key findings that emerged from this study and the summary of 

the study findings and draws conclusion of the study and gives recommendations 

based on the findings presented in Chapter 4.  

5.2 SUMMARY OF THE RESEARCH FINDINGS  

This study was aimed at investigating the use of TikTok in the promotion of Tsonga 

culture in Phalaborwa, Limpopo Province, South Africa. It revealed that female 

participants predominantly dominated this research, exhibiting a stronger adherence 

to their cultural practices compared to males. This trend was further reflected in the 

online observation, where screenshots and commentaries were largely dominated by 

females. It was also be established from the data analysis that majority of people 

participated in this study were aged between 22-28 years.   

5.2.1 The transformation of Tsonga culture in media space 

The advent of TikTok has revitalised a neglected group within South Africa's cultural 

heritage. Stereotyping, discrimination, and tribalism have always plagued Xitsonga 

culture. Nonetheless, the emergence of TikTok has empowered Xitsonga-speaking 

individuals and social groupings to elevate their voices within the framework of their 

narratives. The aforementioned discovery is corroborated by Uche and Nwosu (2023) 

who contended that the proliferation of social media has augmented its capacity as a 

platform for integrating individual perspectives, wants, and values into a wider 

communicative framework. The participants' findings indicate that TikTok has afforded 

them a platform to express themselves and engage with the media landscape in ways 

that were previously reliant on traditional media for cultural content. In related findings, 

Marroquin (2023) highlighted that the emergence of social networks has transformed 

the content creation landscape by making it more accessible, allowing individuals, 

especially those from marginalised communities, to share their narratives, personal 
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experiences, and cultural expressions effectively. The data indicated that the social 

networking platform fostered traditional content creators who led the way in promoting 

their own cultural heritage. TikTok has empowered its users, especially those who 

speak Xitsonga, to shape how they promote and express their cultural heritage. 

According to the findings of this study, the platform has the potential to be utilised to 

counterbalance the cultural lessons that were not well reflected in the media 

landscape. Additionally, the results of this study demonstrated that the participants who 

were interviewed concurred that TikTok had, in fact, contributed to the increased 

popularity of Tsonga culture and has given it a voice in the media landscape. The 

interviews that were conducted shed light on several significant aspects of how the 

platform has changed the way that music is seen by members of the Tsonga people. 

Participants' data revealed that the platform had not only brought about changes. The 

Tsonga culture have undergone a transformation as a result of the platform, and 

members of other tribes have begun to take note of their culture. The Tsonga people 

are no longer perpetuating stereotypes. People from other cultures who post pictures 

of themselves wearing Xibelani on social media platforms demonstrate their 

appreciation for the tradition. 

5.2.2 Promoted Tsonga culture 

The findings of study conducted by Uche et al. (2023) provide evidence that social 

media is an effective tool for promoting African traditions, values, and ethics, which 

may then be passed down to future generations. The collected and examined data 

indicate that TikTok has presented people with numerous opportunities, particularly in 

business. The platform's popularity has led to increased demand for Xibelani, with 

many people capitalising on the attire's visibility in dance videos. The attire symbolises 

the identity and cultural heritage within the Tsonga community. Its popularity 

demonstrates that the platform has not only promoted economic opportunities but also 

fostered cultural expression and community building.  

Our findings indicate that TikTok exhibits exceptional promotional capabilities, 

outperforming established social media platforms, attributed to its unique video and 

music generation functionalities. This study further revealed that Tsonga indigenous 

music mostly carries teachings on the platform. When young people are familiar with 
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such music, they can grasp indigenous knowledge while enjoying the entertainment 

that comes with it. The data collected from this study presented how Xibelani is playing 

an important role in sustaining or promoting the Tsonga culture, and the content 

creators make use of the xibelani when they take content related to Tsonga. The 

platform also allowed people to spread the xibelani dance. 

5.2.3 Freedom of expression  

In the findings of this study, the researcher discovered that these platforms offer 

freedom of expression for their users. Individuals have the freedom to publish whatever 

content they like on social media, in contrast to traditional media, where the available 

content is more limited. One of the participants mentioned that it was uncommon to 

come across content that was relevant to their culture, considering the fact that the 

content that was most frequently consumed or presented on television was centred on 

Zulu culture.  

The results of the literature review on the ways in which these social media platforms 

provide opportunities for self-expression of cultural identity also lend credence to this 

idea. TikTok has emerged as a dynamic medium for cultural expression and freedom, 

enabling individuals everywhere to disseminate their customs, languages, and creative 

narratives through videos. The study's findings indicate that the platform offers many 

cultural possibilities for individuals to commemorate their heritage. 

5.2.4 The algorithm navigation/ how algorithm provides contents related to 

users’ cultures  

The study's literature review also revealed the algorithm and influence of TikTok, 

demonstrating how it feeds users content based on their searches or needs. This 

finding aligns with this study's theoretical framework, the "uses and gratifications" 

theory, which posits that individuals use media to fulfil specific needs and desires. The 

algorithm plays a role in navigating users' needs, meaning that once one search for 

'Tsonga culture' on TikTok, much of the content the platform recommends would be 

related to that culture. This study discovered the powerful of algorithm on how it feeds 

people with content related to their search history.  The narration above is supported 

by Zhang’s et al. (2021) observation, the platform’s algorithm is designed to promote 
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captivating content that appeals to the individual’s preferences, proving users’ 

inclination to come by information that aligns with their preferences. This is how the 

platform enables to individuals with content related to their culture.  

5.3.5 Archive cultures 

The study findings revealed that social media platforms like this one can be used to 

maintain or archive cultures for future generations. Most studies conducted by other 

researchers suggest that Africans are at risk of losing their cultural heritage. However, 

this study offers a different perspective on how social media can preserve cultures. 

Notably, our findings highlight music as a critical method for sustaining Tsonga 

communities, enabling content creators to promote cultural stability and preservation. 

The platform provides content storage mechanisms that enable videos to persist 

indefinitely. The findings of the study also indicate that TikTok transforms the 

understanding of cultural heritage and collective memory, highlighting both historical 

and aesthetic significance within a digital framework. The depiction of traditional attire 

in digital media is essential for preserving culture and maintaining its relevance for 

future generations. 

 

The platform can be used by diverse communities to preserve their cultures. This is 

achieved through posting content and recording cultural heritage, making it accessible 

for future generations. It also provides a valuable resource for researchers and 

historians studying the past. The researcher discovered that TikTok makes content 

accessible, ensuring it remains relevant and is not lost. It can be used to safeguard 

culture and maintain accessibility of cultural history for people in digital space. 

 

5.2.6 Cultural presentation/awareness  

The study discovered that TikTok is different from other social media platforms that 

existed before it in terms of cultural presentation, as people were previously less 

culturally liberated. For instance, Participant B3 shared, 'I think the platform has 

opened up many avenues because, although people have other social media platforms 

like Instagram, they weren't showcasing their talents in a way that reflects their culture. 
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However, with the rise of TikTok, they are now showcasing their talents.' This highlights 

how other platforms existed before TikTok, but people were not as culturally 

expressive. The platform has created cultural awareness among people. The 

discoveries from this study highlight that not the platform made youth to be more 

cultural woke about their culture than before. This is also in line with the study 

conducted. 

There is no doubt that the platform has enabled Tsonga people to present their culture 

in media space. It has given them a platform to showcase their culture. The study also 

discovered that this platform has helped Tsonga people recognize their culture and 

learn about their cultural background, including things they previously did not know. 

Some participants shared that it has helped them gain knowledge about various 

dances associated with the Xitsonga culture, such as wearing Xibelani during 

performances. In essence, it has helped them understand cultural values and practices 

within the Xitsonga culture. The availability of this platform has broken down limitations 

in Tsonga culture and promoted awareness. 

5.2.7 Digitalised of indigenous languages / digital preservation  

According to Uche et al. (2023), social media platforms have displayed African 

languages, helping to strengthen and keep them alive, thereby sustaining and 

promoting African values and culture. Social media have great potential to promote 

African languages beyond the home environment, ensuring their continued existence 

across future generations and making them visible and recognisable online, like many 

other languages worldwide. This narrative is supported by Figure 4.5, where a user 

expressed interest in learning the Tsonga language through comments. This finding 

highlights the potential for digitalising languages on social media through user 

interactions and word exchanges. Indigenous languages are incredibly diverse and 

reflect the linguistic legacy of countless indigenous communities all over the world. The 

research has found that these social media platforms are capable of storing the 

indigenous languages, and that users can exchange words in their native languages 

while using these platforms. 

The data from both the participants and the online observations show that code 

switching plays at the centre of conversation. Mbwile (2023) defines code switching as 
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switching languages during a conversation, where an individual has the opportunity to 

use two or more languages to communicate. In a nutshell, code switching is speaking 

two different languages in sentence or statement.  This study discovered that people 

engage in any language they feel comfortable with, that is how people are able to 

exchange languages and learn from one another. The researcher also noted that 

people use code switching in social sites to understand one another and make it easy 

to converse with the next person.  

5.3 THEORETICAL INTERPRETATION OF FINDINGS 

This study was underpinned by two theories, the uses and gratifications theory and the 

technological determinism theory.  

5.3.1 USES AND GRATIFICATIONS THEORY  

The uses and gratifications theory posits that audience members play an active role in 

linking their needs to media choice, where individual needs influence media selection, 

usage, and subsequent gratification (Akinyi, 2010). More concerned with what people 

do with media, this theory asserts that people actively choose and use media to fulfil 

specific needs and desires, rather than passively absorbing messages. In line with the 

theory, the study establishes that Tsonga people resonate with TikTok because it offers 

more representation of their culture than any other media. People who consume 

Tsonga videos do so to learn, meet their entertainment needs, or maintain their 

relationships. Through the gratification process, Tsonga people have the liberty to use 

TikTok to promote their culture across the platform. The TikTok platform provides a big 

opportunity for users shape their feed to suggest their favourite video types and 

express themselves freely. This theory provided profound theoretical support for 

explaining the motivations of individuals who use TikTok, which allows them to better 

satisfy their needs and maximise enjoyment. This study found that most people use 

this platform mainly to meet their entertainment needs, which include dancing in 

Xibelani attire and discovering new artists or music. 

Further, the uses and gratifications theory investigates how media serves individuals, 

groups, and society, highlighting its various functions and uses (Uzochukwu & 
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Chinedu-Okeke, 2017). This study's findings indicate that TikTok serves as a 

gratification platform for users seeking content centred on Xibelani, thereby fulfilling 

their cultural needs. The proliferation of Xibelani dance videos on the platform provides 

users with a diverse array of options, aligning with the theoretical framework that 

underscores TikTok's appeal as a premier platform for cultural expression and 

engagement among Tsonga users. The uses and gratifications theory posits that 

audience members play an active role in linking their needs to media choice, where 

individual needs influence media selection, usage, and subsequent gratification. 

5.3.2 TECHNOLOGICAL DETERMINISM THEORY  

This theory argues that technology is the driving force behind social and economic 

change and that society adapts to the technology that is available to it (Lobelo, 

Siphuma & Segalwe, 2025). The rising popularity of new media has transformed 

behavioural patterns on both individual and social levels – from how we do shopping 

to how we recruit staff, pay taxes, use the library, gain academic degrees and educate 

ourselves. This theory aligns with the study findings, which establish that TikTok has 

changed the way people learn about their cultures, showing that you can learn about 

your culture by seeking content on the platform that caters to that need. The importance 

of the technological determinism theory to this study cannot be overstated and remains 

beyond doubt as it provides the hub on which the study rests upon. The proponents of 

technological determinism argue that society is influenced and shaped by 

technological development. The theory emphasised in this study posits that the use of 

TikTok has brought about changes that have led to sustainable development amongst 

Tsonga people.  

The study supports the theoretical notion that the technology can shape the society. 

TikTok is the platform that transformed the Tsonga culture as whole giving them a 

platform to showcase their culture. For example, other tribes are now drawn to Xibelani 

attire. This is due to different videos of people dancing wearing Xibelani. The theory 

argues that technology can shape and influence social norms, values, and cultural 

practices. In this context, the findings of the study indicate that the platform has 

impacted the Tsonga culture, providing a global stage for its expression, and Xibelani 

attire has attracted the attention of other tribes in different countries.  
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5.4 LIMITATIONS OF THE STUDY  

Terrell (2015) asserts that limitations are constraints outside of the researcher’s control 

and are inherent to the study that could affect the generalisability of the results. . In this 

sense, if research methodology is not properly outlined, it can limit the researcher from 

achieving the aim and objectives of the study. This study was limited to 20 participants 

and 10 screenshot online observations. One of the limitations of this study was the fact 

that the sampling of online observations was broad, and there was, therefore, a need 

to be cautious about distortion across the subject matters. 

Although the Tsonga culture is widespread across different provinces, this study was 

limited to a specific area in Limpopo Province, namely Phalaborwa, which means that 

other areas in Limpopo where Xitsonga is spoken were not included in this research. 

The limitation is that the findings of this study cannot or should not be taken as 

generalising the whole nation of Tsonga people. It could be possible that if the research 

is conducted in other parts of the country where Xitsonga-speaking people live, the 

findings would be different from the participants interviewed.  

5.5 RECOMMENDATIONS  

The recommendations of this study are intended to benefit a wide range of Universities, 

African cultures, the Department of Arts and culture, Media studies, South African 

heritage Resource Agency (SAHRA) and the institutions like United Nations 

Educational Scientific and Cultural Organisation (UNESCO). Through an extensive 

analysis of the research articles and interviews conducted from this study, a number of 

significant recommendations have been discovered. Consequently, the following 

recommendations are made: 

• The researcher noted that most African cultures were side-lined in the media 

space, and our stories were told according to others' agendas. With platforms 

like TikTok, where we can share our authentic stories without filtering, this study 

recommends that the Department of Arts and Culture and other cultural 

institutions collaborate on empowering people to share their untold stories on 

platforms like TikTok. 
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• University curricula should incorporate courses or seminars focused on digital 

preservation, social media administration, and cultural heritage. This integration 

will empower students with the knowledge and skills essential for making 

meaningful contributions to heritage preservation through social media 

platforms. 

• This study recommends that digital platforms like TikTok should be adopted by 

cultural entities within South African cultures to decolonise how knowledge was 

shared through traditional media. They must explore this platform as a pathway 

for sharing cultural heritage and knowledge to remain more relevant for future 

generations.  

• It is imperative that relevant agencies such as the Department of Arts and 

Culture implement awareness campaigns and educational programmes on 

TikTok to promote the significance of African cultural promotion. This will spark 

many content creators to start making content about their cultures. 

• This study discovered that social media platforms like this one can be used to 

document cultures. Therefore, there is a need for this platform to document 

cultures in a way that preserves them for future generations.  

• This study recommends that TikTok users, particularly younger audiences, can 

utilise the platform to transmit cultural knowledge by recording information, 

sharing videos, and uploading pictures. The platform like TikTok helps different 

cultures to find a way and to bring balance in the society and no culture suppress 

the other as we witnessed in the traditional media the dominant culture has often 

been the Zulu culture, but with platforms like this one culture have the right way 

to thrive.  

• This study further highlighted the role of cultures in building society. Future 

research should explore this topic further, investigating the specific ways in 

which cultures contribute to societal development on social sites.  

• The researcher also recommends that TikTok be used not only as a platform for 

entertainment, such as dancing and posting, but also as an educational platform 

for cultural awareness and preservation. 

• Lastly, this study recommends that its findings be considered as reference for 

preserving Xitsonga culture, providing valuable insights for future cultural 
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preservation efforts. Additionally, other researchers can utilise this study as a 

reference for similar or related research topics. 

5.6. CONCLUSION  

In summary, this study explored the use of TikTok in the promotion of Tsonga culture 

in Phalaborwa, Limpopo Province, South Africa. In defining culture, the researcher 

stated that culture is a way of life for group of people. It’s an umbrella term for the 

behaviours, beliefs, values, and symbols that they accept, generally without thinking 

about them, and that are transmitted by communication and imitation between 

generations. Societies can be transformed by culture. Culture possesses the power to 

strengthen local communities and to forge a sense of identity and belonging for people 

of various ages. The researcher noted that historically, knowledge and learnings about 

cultures were passed down through oral traditions and community engagements and 

also noted the traditional media was selective when it comes to learning of cultures. 

This supported by Boakye (2021) who stated that throughout the centuries, the media's 

representation of Africa has been dominated by a single narrative, which has served 

to perpetuate a negative perception of the continent as the "dark continent". 

However, with the technology tools emerging over the past decades, the manner in 

which knowledge is shared has migrated to digital platforms. The researcher identified 

that TikTok serves as an alternative platform for marginalised cultures. The short video 

platform format has enabled Xitsonga speaking users to dismantle their cultural 

heritage in a manner that is socially fitting to them. This transmission of cultural content 

is displayed through done challenges, trending, hashtags, song imitations and 

educational content. This study also identified that the platform has potential to make 

sure that other cultures are sustained and preserved for the next generation.  

 

The current uniqueness and opportunities presented by digital platforms offer 

significant potential for further development, such as the introduction of traditions and 

cultures. As the digital landscape evolves and new social media platforms emerge, 

there is a necessity for continuous research to explore and comprehend the dynamics 

of African cultures within a digital context. In addition, the researcher recommends that 

traditional leaders within the society engage their people to utilize platforms like this 
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one, as it offers a better way to sustain their culture. The world is now shifting towards 

technology, with most communications and teachings being online. For people to stay 

connected and updated with their culture, they should tap into these social media 

platforms, as they are the media channels that can authenticate their stories about their 

cultures. Future research should explore how social sites can be used to marginalise 

cultural groups and how they can preserve African cultures.  
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APPENDIX A: INVITATION LETTER  

UNIVERSITY OF LIMPOPO  

FACULTY OF HUMANITIES  

SCHOOL OF LANGUAGES AND COMMUNICATION STUDIES  

DEPARTMENT OF MEDIA, COMMUNICATION AND INFORMATION STUDIES 

Masters of Arts: Media studies 

Surname & initials: Sebela MT 

Email: tshepompaleng@gmail.com 

Contact no: 0630446952 

Dear participant, 

My name is Sebela Mpaleng Tshepo. I am a student at the University of Limpopo. I 

would like to invite you to participate in this study. I am conducting this research for my 

master of arts title of the study is 'The use of TikTok in the promotion of Tsonga culture 

in Phalaborwa, Limpopo province, South Africa'. 

Throughout the course of the interview, I will meticulously document your responses. I 

shall additionally document the interview using a voice recorder. I will use a voice 

recorder to capture your words exactly as you articulated them. The notes and the 

recording will remain devoid of your name or any identifying details and will be securely 

stored on a password-protected computer. 

Kindly note that your involvement is entirely voluntary, and you retain the right to 

withdraw from the study at any moment. Participation in the study will not yield any 

monetary compensation or gifts. 

Sincerely, 

Sebela MT 
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APPENDIX B: INFORMED CONSENT FORM FOR RESEARCH PARTICIPANTS 

 
I hereby consent to participate in the interview or study under the following conditions: 

Should I perceive that any of the following conditions are not being fulfilled, I shall be 

free to withdraw from the interview or study: 

 

 
I, the undersigned, confirm that (please tick box as appropriate): 

1. I have read and understood the information about the research.  

2. I have been given the chance to inquire about the project and my 

involvement 

 

3. I voluntarily agree to participate in the research.  

4. I am informed that I am free to withdraw at any time without providing a 

reason, and I will not be penalised for doing so, nor will I be questioned 

about the reason for my withdrawal. 

 

5. I have received a thorough explanation of the confidentiality procedures, 

which includes the use of names and fictitious names. 

 

6. I have been informed that the interview will be recorded for the purpose of 

transcription and reporting. Consequently, I give my consent to this. 

 

7. The use of the data in research publications, sharing and archiving has 

been explained to me. 

 

8. I, along with the Researcher, agree to sign and date this informed consent 

form. 

 

 

Participant:  

Respondent 
 
 
Researcher: 

 Signature   Date 

  Signature   Date 
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APPENDIX C: INTERVIEW GUIDE FOR FOCUS GROUPS 

 

Name of Researcher: Sebela Mpaleng Tshepo 
 

Title of Study: The use of TikTok in the promotion of Tsonga culture in 
Phalaborwa, Limpopo province, South Africa 

 
Confidentiality and Anonymity 

 
The purpose of this survey questionnaire is to gather data for a master’s thesis. The 

provided information will be incorporated into this research endeavour. Constantly, the 

rights of the participants are upheld. Every research ethical principle, including but not 

limited to confidentiality and anonymity, is duly considered in this investigation. The 

participants in the study are entitled to be regarded with respect and dignity. The 

researcher ensures that the subjects’ right to privacy and anonymity is respected 

throughout and following the data collection process. There is no requirement for 

participants to fulfil this questionnaire. As an essential ethical principle, confidentiality 

will be maintained throughout this research. We cordially request your candid 

participation in this survey. 

 

 
1. What changes have you witnessed within the Xitsonga culture since the rise of 

TikTok? 

2. What opportunities do you believe TikTok has on the Xitsonga culture? 

3. How powerful is TikTok in terms of promoting cultures? 

4. Do you think the Xitsonga culture is promoted enough on mainstream 

compared to TikTok? 

5. As a TikTok user and content consumer, what impact does Xitsonga cultural 

content such as their music and dance have on you in terms of understanding 

the Xitsonga cultural heritage? 

6. In relation to the cultural content, you have already consumed related to the 

Xitsonga cultural elements, would you say it has enabled you to disregard the 

stigmas and stereotypes you often come across in society? 

7. As a Xitsonga speaking TikTok user, prior to the emergency of social media 
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platforms such as TikTok, what were your general perceptions of the Xitsonga 

cultural heritage within media space? 

8. Would you say the emergence of TikTok has had an influence on the counter- 

hegemonic cultural content often depicted on traditional media outlets such as 

Television soap operas or telenovelas? 

9. What are the effects of TikTok on the Xitsonga culture? 
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APPENDIX D: ONLINE OBSERVATION GUIDE 

 

Name of Researcher: Sebela Mpaleng Tshepo 
 

Title of Study: The use of TikTok in the promotion of Tsonga culture in 
Phalaborwa, Limpopo province, South Africa 

PURPOSE: 

 
The aim of this study is to explore the representation of the Xitsonga culture in through 

TikTok. 

The purpose of this observation is to collect data on the Xitsonga cultural music and 

dances, preferences for content, and patterns of participation on TikTok. 

 

 
Platform: This observation will focus on TikTok 

 
Selection criteria: 

 

• Focus will be on Xitsonga culture content 

• Commentaries with many reaction 

• How do people respond to the Xitsonga culture content 

 
Observation protocol: 

 
Data will be collected through the use of screenshots. 
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APPENDIX E: TREC ETHICAL CLEARANCE CERTIFICATE 
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APPENDIX F: LETTER FROM THE EDITOR 

 




